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FOR

YOUR INSPECTION

The merchant and nianufacturer who advertise, ac-
tually are placing their merchandise before you for
inspection. They invite your most critical attention
and an uncompromising comparison.

 

And their advertisements, so to speak, say to their
products: “We have introduced you to the public—
now stand on your own merits.”

G)

If the manufacturer and merchant did not have con-
fidence in their wares, they would hesitate to call at-
tention to them. For advertising rigidly tests the
maker, the seller and the merchandise.
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Business so tested, and found not wanting, is pros-
perous.

In the long run, you can depend on the man who ad-
vertises, as well as on his product. That is one reason
why people have found that it pays to read advertise-

 

the world are brought to the attention of those who
are seeking for the best and most economical way to
spend their money.

3 ments.

| It is through advertising that the excellent things of

Read the advertisements. They are news.
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Candy Special
SPEARMINT KISSES, 12¢

CREAM JELS, Ib. ....... ch Tres id20¢
TOASTERLNIBS, Ib... .;.................. 25¢ USE

A Radway’s PillsMARBLE TOP-FUDGE, Ib................ .20¢ YaysuM
i MARSHMALLOW" PEANUTS, lb...........20¢ to clase the intestinal tract ofbi

impurities caused by constipation.«©
Your poison-free blood will give=~
you new ‘‘Pep.”

Lucky Strike, 15¢c each *, LSIRh YomDigg 
 Camel’s, 15¢c each
 

WE HAVE

QUALITY

 

Old Gold, 15¢ each

Chesterfield, 15¢c each

Piedmont, 15¢c each
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20 in Each Packi Wings | EACH MEATSBright Star |
] Sunshi

WhiteRoll ) 1 O Cc Krall's Meat Market.
3

Vest Main St. MOUNT JOYi

 

 H. A. DARRENKAMP
3 Doors East of Post Office MOUNT JOY, PA. 

 

To All Who Suffer Stomach
Agony, Gas and Indigestion
Money Back If One Bottle of Dare’s Mentha Pepsin Doesn’t Do

You More Good Than Anything You Ever Used.

Why bother with slow actors when

  

Dare’s Mentha Pepsin not only

 

 

quickly relieves stomach distress, but
it also conquers stubborn indigestion,
dyspepsia and gastritis, and puts an
end to dizziness, nervousness, head-
ache, sleeplessness and despondency
which distressing troubles are nearly
always caused by chronic stomach
disturbance.
Dare’s Mentha Pepsin is a supremely

good remedy that druggists every-
where guarantee—a fine tonic that
builds you up and makes you work
with vim, eat with relish and sleep
soundly.

one tablespoonful of this splendid and
pleasant liquid remedy will cause gas,
bloating, heaviness, heartburn or any
upset condition of the stomach to
speedily vanish.
And why should any man or woman

suffer another hour with indigestion
or any stomach misery when the rem-
edy that acts almost instantly can be
easily procured?
But there i8 more to say about this

remarkable remedy-—something that
will interest thousands of despondent
people,

 

YOUR CARS
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For This Locality’s Complete News Service

Read—The Bulletin

RENCE SCHOCK:.
: MOUNT JOY, PA.

   
 
 

WORK

   

Phone 47R

  

LET US INSPECT

OFFICIAL INSPECTION

GENERAL ‘REPAIR

Clarence W. Herr
SERVICE STATION.

Between Mt. Joy and Florin
    
dl I ask

 

  
   

  

ONLY $38,750 A SIDE—Thats
for a Dandy Double

House, with Double Garage. House
22s modern heat, baths, light, gas
ite.,, and is nicely located on Delts

 

ROADSIDE
MARKETING

By T J. Delohery   
LOCATING THE ROADSIDE

MARKET

the first thing 2 food re
tailer does betore leasing a shop

or store is to “count noses’; that is,
he finds out how many people pass the
place daily, and thus decides the pos-
sibilities of his attracting customers.
Farmers are now doing practically

the same thing before building road-
side markets, making allowances for
new customers that will come through
advertising and satisfied customers
telling others about their source of
fresh, quality fruits, vegetables and
other foods.

In determining the number of cars
which pass the proposed roadside mar-
ket site, the number traveling on the
side on which the stand is to be built
is Important, more especlally on main
highways. On the secondary roads It
is not so Important, according to sur-
veys. The position of the market and
the parking space are two other de
ciding factors.

Studies indicate the right-hand side
of the road, homeward bound or lead-
ing into town, is to be preferred. In
Michigan, for instance, It was found
that for every hundred dollars’ worth
of farm products sold to consumers by
markets on the right-hand side of the
highway, only $47 was sold from stands
on the opposite side. Ohio experts

 

torists will brave the hazards and in-

foot to do their shopping.

On the secondary roads, however,
fully half the people will cross over,
the dangers of threading through the
traffic being decidedly smaller. The

counts, as six of the most successful
roadside markets around Chicago are |
located on what is supposed to be the
wrong side of the highway. As a gen-
eral thing people won't stop, knowing
they will come upon other stands with-
out traveling far.

The outward bend of a gentle curve
in the highway is a prominent loca-
tion for a roadside market. It can be
Seen from a distance, and motorists   
 

A Roadside Market.

usually slow down on curves, The
crest of a hill is also a good spot, as

is the side of a straight stretch, espe-

cially if there is nothing to obstruct
the view,

Hill tops have an advantage of offer-
ing a view of the surrounding country,
making it easy to wait if service Is
not possible right away. And people
will often linger where they get a

view of the vicinity. In all cases, the
color scheme and decorations of the
market and surrounding buildings |
help stop customers and make sales. |

For the same reason people will not !
cross the highway; parking space is!
essential. In some states it is a law. |

The easier it is for people to trade, the |

better they like it. Also, they like to

look over the display of products with-
out too much trouble.

_ “Since most of the buying at road

side markets is done as sort of a side-

line fo pleasure drives,” said the own-

er of a roadside market in Massachu-

setts, “room enough to get away from

the place as soon as they have finished

buying gives them more time for rid-

ing, and they don’t have to park any

distance from the market. On the oth-

er hand, If you have something of in-
terest around the place, even if it is

only a good view, keeping customers

satisfied while you are servicing oth-

ers, helps a whole lot. Pastoral beau-

ty is one thing that interests city

consumers. Flowers, shrubs and even

growing vegetables will make them |

forget waiting or even make them for-

get what they stopped. for. |

“Speaking of flowers and shrubs, I |
find they are both very profitable in |
a cash way, too. This whole patch by |
the market is the result of our just i

setting out a few things to make the |

place attractive. Now we sell $150 |
to $200 worth of flowers during the|

season, and people who are attracted |

by the flowers also buy vegetables and |

other things.”

Related to the position of the road-

side market are signs. If possible, the
first sign should be 300 to 500 feet |
from the market. It should be large |

enough and attractively painted to

catch the eye. Give the motorist every

chance to catch the message and time
to slow down.

One of the don’ts about signs is never

to start off with STOP, especially if
red color is used. Red and STOP are

danger signals on roadways, and the
motorists who find it is only your road-
side market sign are more apt to pass

up your market, even though in need
of things you have to sell.

Some farmers prefer one large sign;

others several small ones at intervals
of 100 to 200 feet. Both may be used
to good advantage.

@® 1933 Western Newspaper Union.
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Plant Garden Crops

Sow green curled or broad

batavian endive for October and No

vember use. Place several seeds in|

hills about 8 to 10 inches apart and

thin the plants when small to one ina |

hill. Sow chinese or celery cabbage !

os

  

|

leaved   3t, Mt. Joy. It's a good investment
See Jno. E. Schmll, Mt. Joy, jan7-ti
 UMBER-COAL
Patronize Bulletin Advertisers 

  

  Twarf scotch

space

the same as endive. So

kale for late fall and winter use;
the plants 6 to 10 inches anari.

found that only one-third of the mo- |

convenience of crossing the road on |

reputation of the market owner also |

| green snap beans ranged from 25¢
| to 40c with a few fine quality at
{50c per 5-8 basket. Wax beans
were generally of ordinary quality
and brought 10 to 35c¢ per 5-8 bas-
ket with a few best higher. New
Jersey lima beans were quoted at
$1.75 to $2.00 with a few at $2.25

{ per bushel
Apples continued dull. Unclassi-

fied Starrs, Transparents, Red As-
| trachans and Williams Red ranged
from 25 to 75c¢ per bushel with a |

| few best higher while 5-8 baskets
were selling at 10c to 40c with a
few higher. Blackberries ranged
from $1.75 to $2.25 per 32-quart

THE MOUNT JOY BULLETIN, MOUNT JOY, LANCASTER CO., PA.

Produce & Live
StockMarket

CORRECT INFORMATION FUR.
NISHED WEEKLY BY THE PA.

 

BUREAU OF MARKETS FOR
THE BULLETIN

Tomatoes were in moderate sup-
ply this morning and the market
was stronger under a good demand.
Most stock sold at $1.00 to $1.75
per 5-8 basket with a few best at
$2.00 to $2.25 and poorer as low as
3bc, according to the Federal-State
Market News Service,
Beets and carrots sold slowly

with beets quoted at 50c to $1.00
and carrots at 50c to $1.50 per 100-
bunches with a few higher. Kohl
rabi sold at 1-2 to lc, celery at 1 to

2 1-2¢, dill at 1-2 to 1 1-2¢, and
root parsley at 1 to 1-2¢ per bunch.
Cabbage moved slowly at 10 to

26c for 5-8 baskets and around 75c
{ for barrels. There was practically
[no demand for white squash and
{ the most stock sold at 5 to 15¢ per
5-8 basket while green squash was
bringing 10 to 15c. Eggplant has
brought 75¢ to 90c¢ per 5-8 basket
with a few higher. Cucumbers were
weak and sold at 10c¢ to 25¢ per
5-8 basket while Southern stock
{ was bringing mostly 25¢ per bushel.

Corn was more plentiful and the

   
i
|
|

| market was weaker, with sacked
white stock bringing 60c to $1.00

| per 100 ears. Golden Bantam corn
| brought 60c to $1.00 per bushel. The

crate. The New Jersey huckleberries
brought $1.50 to 3.00 per 32-quart
crate while Pennsylvania berries
were bringing $2.00 to $3.50. Early
peaches sold at 25 to 50c per 5-8
basket.
The Philadelphia potato market

was slightly weaker with New Jer-
sey U. S. No. 1 Cobblers bringing: |
$2.40-250. per 100 pound sack The
New York and Boston potato mar-
kets were also slightly weaker and

‘FARM
POULTRY
BACK-YARD FLOCKS

REDUCE FOOD COST

 

Table Scraps May Be Used
to Feed Poultry.

By C. F. Parrish, Poultry Extension Spe-
clalist, North Carolina State College.

WNU Service.

The back-yard poultry growing in-
dustry has always been an important

factor in poultry growing, and should
be expanded during the present pe-
riod.

As a reason for this suggestion,

back-yard poultry keeping is affected
less by changing economic conditions

than any other productive enterprise.

In times of high prices, great numbers

of persons keep fowls as a means of

reducing the cost of living. In times

of depression, the back-yard flock may
play an important part in the struggle
to keep going on a reduced income.

Then, too, fowls are most adaptable

and may be kept successfully under a

wide range of conditions.

It is true, when the range is re-

stricted and methods are intensified,

the feed and labor cost for each bird

Is increased. This may not be a
handicap since our experience has

shown us that when farmers produce

eggs and poultry at lowest cost, they

do not necessarily make the largest
net profit either on the birds or the
labor used. It is cheaper possibly to
buy feed than to buy eggs and chick-
ens, and much of the table scraps or

surplus green vegetables may be used
to advantage with the back-yard flock.

In keeping poultry in the backyard,
however, houses should be well ven-
tilated, but not open to winds and rain.
Good dropping boards, clean nests,
plenty of fresh water In clean con-
tainers, and curtains for protecting the
birds during bad weather are neces-
sary. While the houses should have
open fronts, the birds must have ade-
quate protection during cold, rainy
weather.

 

Use Sanitary Practice

to Reduce Chick Loss
Poultrymen who put health first last

year in the growing of their pullets
suffered less than 7 per cent loss of
chicks.

D. C. Henderson, poultry extension
specialist of the Pennsylvania State col- 

New Jersey Cobblers brought $3.00 |
per sack in Boston and $2.25 to |
$2.65 in New York. Pittsburgh held|
about steady at $3.00 per 100 pound |

v Jersey |

|

 sack for U S No. 1 New
Cobblers.

Beef steers and yearlings fully|
steady, bulk of sales $6.00-6.50,

{one load choice 1200 lb dry feds
sold at 6.80. Cows fully steady top

 

$4.25 Heifers 25 to 50 higher, the|
choice kinds $5.75 top. Stockers |
and feeders slow, steady, bulk $4- |
5, choice  §5.00-6.00, common and ,
doggy type $3.00-4.00. Fair run of |
stocker and feeders expected for|
the Monday’s market. Calves slow, |
steady, top vealers $7.50. Hogs are |
steady, choice westerns top $6.00. |
Sheep 15-25 higher choice lambs T7.-
75-8.50 with extremely choice kinds
around $8.75. {

eceipts 625 cattle: 8 calves; 359 |
88 sheep. {hogs;

 

STEERS i
Choice 6.00-6.50

Good

Medium
Common

HEIFERS
Choice 25-5.7:

Good .75-5.25

Medium 4.00-4.75
| Common 3.50-4.00 |

COWS |
Choice 3.50-4.25 |
Good 2.75-3.50
Common and medium 2.00-2.75 |
Low Cutter and cutter 1.25-2.00 !

BULLS
Good and choice 4.25-5.25
Cutter, Common and Med 3.00-4.25 |

VEALERS
Good and choice 7.00-7.50 |
Medium 6.25-7.00
Cull and common 4.00-6.25 |
FEEDER & STOCKER CATTLE |

Good and choice 5.00-6.00
Common and medium 4.00-5.00 |

HOGS
Good and choice
Medium and good

SHEEP
Choice Lambs
Yearling Wethers
Ewes

BAINBRIDGE
A birthday surprise party was held

on Saturday evening for George Bach-
man in honor of his birthday anniver-

sary. The guests were: Mr. and Mrs.

Jacob Fallinger, Mr. and Mrs, Charles

Krall and son Dale, Mr. and Mrs. Nel-
son Dimeler and daughters, Margaret

and Theo, Mr. and Mrs, Harry Wimer,

Mr. and Mrs. John Dimeler, Mr, Jerry
Bailee, Grace Updegraff and daughter

June and Mr. and Mrs. Baker, all of
Middletown; Mr, and Mrs. H A. Lib-

hart, Miss Ethel Flanagan, Miss Estella

Shaeffer, Mr. William Morganthel and

Mr. and Mrs. George Bachman and
sons Joseph and Neal

Miss Belle Fitzkee, R. N., of Phila-
delphia, is spending the week as the

guest of Mr. and Mrs. Reuben Fitzkee.

Miss Grace Spayde spent the past

two weeks at Martinsburg, W. Va., as

the guest of Mrs. Katherine Voorhees.

Mr. and Mrs. Fred Small, Mrs.

Katherine Voorhees and Holmes Voor-

hees of Martinsburg, W. Va., were the

guests of Mr. and Mrs. S. H. Bartles

and Mr. U. C. Spayde and family over
the week-end,
Mem.

There is no better way to boost your
business than by local newspaper ad-
vertising.
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lege, says that 707 co-operators with
the agricultural extension service in

the state last year reported the grow-
ing of 426542 chicks. The average
loss of chicks reported was 10.4 per
cent, but poultrymen who used all the
sanitary practices recommended by the
extension poultry specialists had a loss

of only 6.94 per cent.

Thefive recommended practices in-
cluded quality chicks from vigorous

early hatching, clean brooder

clean feeders and clean

stock,

houses,

grounds,

Since this plan of growing chicks

was started in the state there has been

a consistent decrease in chick losses.

In 1929 the average loss among Cc0-0p-

erators was 135 per cent, but those who
used all the clean practices lost only
10 per cent. In 19350 the average loss
was 13.2 per cent, and those who used
all the sanitary practices lost only 814

per cent. In 1031 the average was

slightly over 10 per cent, and the loss

for those using all the clean practices
was less than 7 per cent.

A Productive Hen
A single comb Rhode Island Red hen,

owned by the North Dakota agricultur

al college, laid 542 eggs in two years.

according to O. A. Barton, head of the

poultry department. The eggs from

this hen sold for a total of $9.74.

In the records kept, it was found

that this hen consumed 200 pounds

of feed at a cost of $2.40, leaving a

balance of $7.34 in two years. The
$7.34 is the amount which was re-

ceived for overhead cost and labor In-

come,

Eggs produced by this ben had a

total weight of about 65 pounds, or

more than ten times her body weight.

She produced her eggs on an average

of slightly over four pounds of feed

per dozen, and at a feed cost of ap

proximately 5 cents per dozen.—Wal

lace’s Farmer.

 

Poultry Notes
Plenty of sunlight and fresh air in

the poultry houses greatly reduces dis-
ease troubles,

* * *

Yearling hens, or older ones, in corn

belt flocks, are 20 times as likely to

have tuberculosis as pullets,
= -

New Zealand expects to

1,000,000 eggs to Britain this year.

about twice the quantity exported in
1932.

*

export  

* ® 0%

The egg a pullet lays is about 9 per

cent smaller than the egg from which

she was hatched.
* » -

Even with the lower prices prevail-
ing Manitoba realized $1,277,850 from
dressed poultry last season. At $1.10
each the 850,000 turkeys brought $385.-
500.

 

* -

Poultry is leading Towa farmers out
of the economic crisis with a larger in-
come than during 1931 and 1930, ac-
cording to the poultry extension de-
partment of Towa State college.

- * -

Aree

Eradicate Disease
A systematic spray program usually

controls cane blight on raspberries.

However, since the infection occurs
when it is difficult to spray the rasp-
berries, the most satisfactory measure

consists of cutting out and burning the
diseased canes,

reet eee.

You can get all the news of this
locality for less than three cents a
week thm ths Rpllos

PAGE SEVEN

 

 

away the loss !
Hail is an unéertainty, but if it comes
there is no uncertainty about its power
of destruction. Protect your tobacce
crop with a

Hartford
Hail Policy

Insurance Company, which has promptly
paid every just claim for over a century.

Let us tell you what a policy costs and
what it covers.

Widmyer-Prangley Co.
Agents

48 North Queen Street

Lancaster, Pa.

HENRY H. KOSER, Landisville, Pa.

E. H. GISH, Elizabbethtown, Pa.

DAVID B. LANDIS, Elizabethtown,

1 Solicitors

FREE!
GENUINE ITALIAN

SPAGHETTI SUPPER

Every Friday Evening
AT THE

Farmers’ Inn,Mt. Joy
TONY PARRELL, Prop.

Draught Beer

 
 

Special Music

MILK, CREAM and

Chocolate Milk
With Quality You Can Taste

BEST PRICES ON ICE

Hallgren’s
Modern Dairy
269 Marietta Street Phone 101M

MOUNT JOY, PA.
Pure Whipping Cream 15¢ a half pint,

Jne-21-tf

NOTHING IMPROVES YOUR AP-
PEARANCE MORE THAN TO BE

WELL GROOMED

HAIR CUTTING, 20¢
EARL KAYLOR

111 Lumber St. MOUNT JOY
jly12.4f

Swiss Watches and
Small Wrist Watches
Repaired
Prompt’‘Service and
Prices Reasonable

DON W. GORRECHT
MOUNT JOY, PA.

 

 

 

 

 

 

“PAY WEEKLY
Step in Our Office and

*\, Get Our

COAL‘BUDGET PLAN
Phone 5W

HARRY “LEEDOM
Clean Coal

MOUNT JOY, PA.
__ Jnec20-tf |
 

 

  
 

 

SPEED!
 

NOW and then you will want

Job Printing done in a hurry.

Because of our facilities we

are in a position to get your

job done promptly and give

you the kind of quality you

demand.

BULLETIN
MOUNT JOY

Phone 41J      
 

   
    

  
   

     

   

   


