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STOP IN 
8:30 to 5:00 

OR MAIL TO: 

    

   

4 CONSECUTIVE 

BERTHA'S 
BARGAINS 
RT. 309 - 415 PLAZA 
P.O. BOX 366 
DALLAS, PA. 18612 

THE DALLAS POST/Monday, December 23, 1985 

BERTHA'S BARGAINS 
SELL YOUR UNWANTED ITEMS THE FAST EASY WAY 

FREE OF CHARGE 
MERCHANDISE MUST BE 

*50 OR LESS 
(PRICE MUST BE IN AD) 

  

AUTO AUTO AUTO 
  

85 Plymouth 
Turismo Duster, 2.2 
engine, 8,700 miles, 5 
spd. front wheel drive. 
Exc. cond. asking $6.900. 
Call 675-4041 after 5 

Thunderbird 
Charcoal gray, 3.8 liter v- 

6, auto., p.s., p.b., air. 
AM-FM cassette, cruise, 
tilt wheel, rear window 
defroster. Velour inte- 
rior. Very good cond. 
Must sell! 639-1441 after 

1979. 
Good cond. $1300. Call 
477-3655. 48-4-P 

CHEVY, '80 

MONZA 
2 Door, radio, heat, rear 
window defroster, 4 new 
tires. Very good cond. 
Asking $2100. Call 828- 
8532. 48-4-P 

CHEVY 76 

CAMARO COUPE 
305 V-8, 4 new radials. 
Good running cond. Left 
rear needs work, $1,000. 
Call 675-3393. 48-4-P 

1975 PLYMOUTH ROAD- 
RUNNER-fully equipped 
w-sun roof. All new 
radial tires. Good cond. 
$1150. Call 477-5143. 48- 

4-P 

1973 BMW 2002A, dark 
blue, AM-FM. cassette. 
Interior in exc. cond. 
$1800. Call after 3 p.m. 
825-9253. 48-4-P 

82 Camaro 228 
Avuto., 26,000 miles, T 
tops, air, tilt, cruise, PW, 
PL, rear defroster, gold 
w-black interior. Show- 
room cond. Best offer 
after $8700. Call 696- 
4907 after noon. 48-4-P 

MUSTANG, 81, One 
owner, 4 speed, 6 cyl, 
rear louvers. American 
racing wheels. Jenson 
Kenwood. Looks sharp. 
$3200 or best offer. Call 
388-6121 after 5 p.m. 
333-4247. 48-4-P 

Toyota 80 

Cressida 
4 dr., 6 cyl., auto., a-c, all 
luxury options, low mile- 
age. Replacement cost 
‘now at $19,000. Must 
sell. $5395 or best offer. 
696-3923. 48-4-P 

1963 Austin Healey 3000, 
good engine new brakes 
and tires, some new 
parts. Needs to be com- 
pleted. $3300, 696-4698. 
49-4-P 

cassette, leather inte- 
rior, new snow tires. 

$1400 or any reasonable 
offer. 675-4155 after 6 
p.m. 49-2-P 

1974 GTO CLASSIC, 
Shaker hood, low mile- 
age, A-title, $1250. 825- 
6139 after 5:30. 49-4-P 

Pontiac ‘74 
Grand Prix. 1 owner. All 
power, high mileage. 
Needs some work. $500 
or best offer. 675-1868. 
49-4-P 

Ford '76 

T-Bird 
Clean, most power 
options, runs exc., needs 
minor body work. $1000 
firm. Call 823-8520. 

'74 VW Karmann-Ghia 
Classic, super auto., 
inter. exc. cond., exte- 
rior good cond., 2 
mounted snowtires 
$1500. 287-2564. 49-4-P 

Chrysler 
5] New Yorker 

46,000 orig. miles. Origi- 
nal Hemi motor, $2000 or 
best offer. Call 655-9119. 

VW BEETLE-71. New 
engine, new front end, 
new brakes, mags, AM- 
FM cassette stereo. New 
paint. Must sell! $1495. 
Price neq. 824-9674. ° 

CHEVY, '66 CHEVELLE SS, 
350, 4 speed, 12 bolt 
posi, Cragers, many new 
parts. Runs exc. Looks 
nice. Asking $2000. For 
more information call 
675-5070. 50-4-P 

‘80 TOYOTA CELICA GT, 
Liftback. Asking $4000. 
Call 696-4600 days, 9- 
4:30. 50-4-P 

Mazda 85 

RX7 
Power windows and 
brakes, cruise control, 
air, 5 spd., leather inte- 
rior, sun roof, AM-FM 
cassette with built in 
equalizer. Low mileage. 
$14,500. Call 654-4268 
after 4 p.m. 49-4-P 

PONTIAC 1983 TRans Am. 
V-8, auto., 25th Anniver- 
sary Daytona 500 Edition. 
Every available option. 
$10,800. Call 655-9852 or 
654-4972 after 5 p.m. 49- 
4-P 

MERCURY 1981 Lynx, front 
wheel drive, air cond., 
auto $1400. Call 825- 
3803. 49-4-P 

VOLKSWAGEN, 1978 
Rabbit, new tires. recline 
seat, AM-FM, standard. 
Gas engine. Exc. cond. 
Must sell $1750 or best 
offer. 822-0200. 50-4-P 

Men do more 
food shopping 

A national survey 
involving food shop- 
pers in the northeast- 
ern United States 
shows more men are 
doing more of the 
food shopping than 
ever before and they 
like it. In the north- 
east, male major food 
shoppers use more 
money-saving cou- 
pons, do major food 
shopping in super- 
markets and prefer 
shopping in the morn- 
ing during the week. 
The in-depth look at 

how men are chang- 
ing food shopping in 
America was spon- 
sored by Campbell 
Soup Company and 
“People’” magazine. 
The survey, con- 
ducted in June by 
Lieberman Research, 
Inc. of New York City 
in a dozen large, 
medium and small 
cities of four geo- 
graphic regions, iden- 
tified distinctive char- 
acteristics of men 
food shoppers. 
Men of the north- 

east are more apt to 
redeem coupons (71 
percent vs. 64 per- 
‘cent) and use more of 
them on average (14.3 
vs. 11.3) in supermar- 
kets than male major 
shoppers in other 
parts of the country. 

Across the nation, 
93 percent of all the 
men surveyed (787) 
said they shopped for 
food in the past four 
weeks (June, 1985). 
Major food shopping 
was done by 77 per- 
cent and an even 
greater 83 percent did 
fill-in shopping in 
neighborhood stores 
from supermarkets to 
convenience outlets 
close to their homes. 

The men spent an 
average of $72.40 per 
major shopping trip, 
made an average of 
3.6 such trips in the 
four week period and 
spent more than one 
hour in the supermar- 
ket during each visit. 
Women shoppers sur- 
veyed (176) took 
longer and spent 
more. 

Dr. J. O. Eastlack, 
Jr., Group Research 
Manager for Camp- 
bell Soup Company, 
says the results of the 
survey confirm 

Campbell’s market- 
ing strategy but also 
go a long way toward 
drawing a new and 
more sharply defined 
portrait of the men 

who are increasingly 
pushing the shopping 
carts, alone or with 
wives and children, 
up and down the 
aisles of supermar- 
kets in America. 

‘“‘Demographically, 
male shoppers and 
non-shoppers are 
pretty much the same 
in terms of age, edu- 
cation and income,” 

. Eastlack explained. 
+ “Psychographically”’, 
there is a sharp con- 
trast between the 
two. Men who shop 
for food have a more 
contemporary image 
of themselves. They 
are more achieve- 
ment-oriented. They 
are more involved 
with food. They like 
to eat and they like to 
cook,” he continued. 

Analysis of the 
study shows men who 
do major food shop- 
ping see themselves 
as more considerate, 
up-to-date, liberated, 
well-organized, ambi- 
tious, intelligent, 
energetic and suc- 
cessful. Women quer- 
ied in the survey 
agree with that self- 
appraisal by the men 
major shoppers. 

These men also are 
far more likely to 
help with household 
chores beyond shop- 
ping, babysitting and 
taking out the gar- 
bage. 
Analysts say the 

survey strongly sug- 
gests even greater 
future involvement in 
food shopping by 
men. Only 31 percent 
of those surveyed 
remember their 
father being involved 
in food shopping but 
77 percent say their 
sons will be in those 
supermarkets using 
coupons, comparing 
prices, looking at 
labels and studying 
shopping lists. 
matter that the 
woman clips the cou- 
pons, prepares the 
shopping list and 
pays more attention 
to labels. - 

  

  

    
& Autos 

Luzerne 

  
STORAGE 

Personal & 
- Commercial 

Indoor & Outdoor 

Boats, Motor Homes, 

Travel Trailers 

Fully Fenced 
& Lighted 

595 W. Bennett St. 

(Completely Out of Flood Area) 

287-1000 
824-7611 
288-4235 

  

PERSONAL LOANS 

$500 to $5,000 
Apply by phone or in person 

Mon.-Fri. 9-5 
Including Sat. 'til 1 P.M. 

% STORAGE 
% REAL ESTATE 
+ LOANS | 

Century 
POOL 

Kingsto 

Evenings by appointment 

Call 

HOME CONSUMER DISCOUNT 
116 S. Main St., Wilkes-Barre, Pa. 

824-5717 
REALTOR- 

ASSOCIATE 

303 Market Street 

Business (717)287-1196 
Residence (717)675-0165 

  

   

  

    

   

     
   
    

    

REALTY CO. 

n, Pennsylvania 
18704 

Each Office is Independently 
Owned and Operated 

  

  

King's gets 
$700 grant 
The Office of Student Activities at 

King’s College has been awarded a 
$700 grant by the Presser Founda- 
tion to support the college’s Cultural 
Events Series. 
Monies from the grant will be 

combined with budgeted college 
funds for a variety of musical cul- 
tural performances for the campus 
population and the general public, 
according to Brother John Zick, 
C.S.C., director of student activities 
at King’s. 
Headquartered in Bryn Mawr and 

established by the late Theodore 
Presser in 1916, the Presser Foun- 
dation promotes music education 
and music philanthropy by provid- 
ing scholarships and grants to 
promising music students and pro- 
grams. 

In addition to musical perform- 
ances, the King’s Cultural Events 
Series also includes art exhibits and 
lectures by prominent speakers. 

No 

  

    
DR..DONALD I. BUZINKAI 

Buzinkai 
promoted 

Dr. Donald I. Buzinkai, professor. 
and chairperson of the government 
and politics department at King’s 
College, was recently elected to a 
one-year term as president of the 
Northeastern Political Science Asso- 
ciation. 

A resident of Shavertown, Buzin- 
kai recently completed a term as 
first vice president of the organiza- 
tion and served as program chair- 
man for the group’s annual meeting 
in Philadelphia this fall. 

Buzinkai currently holds the John 
H.A. Whitman Distinguished Serv- 
ice Professorship of the Social Sci- 
ences at King’s and serves as the 
college’s pre-law advisor. 

Established in 1969, the Northeast- 
ern Political Science Association is 
composed of the Political Science 
Associations from New England, 
New Jersey, New York and Penn- 
sylvania. 

Subscribe to 

The Post 

  

  

‘Peacemakers’ 
Dallas Post/Ed Campbell o 

The ‘‘Peacemakers’’, a select group of 27 fifth and sixth grade students from the Dallas 

Intermediate School have been spreading a lot of Christmas cheer in the community recently. 
Beginning the first week of December, they have presented their music program at the Mercy 

Center Convent, the Meadows Nursing Home, the Meadows Apartments, the Forty Fort 

Presbyterian Church, Leader West Nursing Home, the Wyoming Valley Mall, Little Flower Manor, 
Westmoreland Elementary School, Township Elementary School, Intermediate School, Junior 
High School and Gate of Heaven Schools. Finally, members of the group sang a song for their 
parents on December 18. The group is directed by Marilyn O'Connell, music teacher. Shown 
here are members of the group. From left, first row, Jeanna Oh, Alison, Labbate, Amy Helgemo, 
Harry Haas, Matthew Samuel, Berit Case, Karen Wisnieski, Marsha Garcia, Gina Gialanella. 
Second row, Wendy Cave, Chris Gornik, Megan Moran, Janice Maniskas, Jim Reynolds, David 
Holdredge, David Knapp, Becky Yurko, Heather Hadne, Trina Huynh, Mrs. O'Connell. Third row, 

Nancy Downend, Emily Woligorski, Emily Russin, Chris Williams, Keith McDonald, Chris Welch, 
Kelly Eyet, Jennifer Coon, and Susan Richardson. 

Yin Re oo: 

S.0.B.E.R. car 

  
A S.0.B.E.R. car was placed on the College Misericordia campus by the Circle K club during 
the college's alcohol awareness week. The car symbolized the importance of driving sober as 

well as what may happen if you don’t. The five-day program used the theme, ‘‘Friends don’t let 
friends drive drunk." Special emphasis was placed on the holiday season and the perils of 
drinking and driving during this time. Members of. the service club are, from left: Lori Shaffer, 
Susan Kubiak, Lori Mattey, Ken Albert, Beth Hoffman, Liz Schlegel, Dianne Richard, Kathleen 
DiFebo, Becky Stahley, Mary Beth Baker, Joann Guziewicz and Scott Clemow. Misericordia’s 
Circle K club is sponsored by the Dallas Kiwanis Club. Peg Cartier and George McCutcheon of 
Dallas are the club moderators. 

Now, dentists are rebuilding teeth 
Through a special technique 

called bonding, dentists are rebuild- 
ing teeth and restoring patients’ 
confidence in their appearance. 
Bonding uses plastic materials to 

correct broken, chipped, malformed 
and widely-spaced teeth which may 
cause a person to be uncomfortable 
about his smile. In addition, bonding 
treats teeth that are badly stained 
from certain antibiotics, such as 
tetracycline. 

First, the dentist washes the teeth 
with a weak acid solution that 
etches a microscopic, rough surface 
in the enamel. A liquid plastic, 
called resin, is painted onto the 
tooth. 

The next step depends upon the 
patient’s individual oral problem. In 
some cases, the dentist affixes a 
thicker plastic substance, called 
composite resin, to the tooth. The 
composite resin is shaped and 
molded to form, rebuild or replace 
parts of the tooth. Exposure to a 
chemical process or special light 
hardens the material, and the sur- 
face is polished. 

In other cases, the dentist may 
bond acrylic or porcelain veneers to 
the tooth surface. Dentists can 
match veneers and bonding plastic 
almost flawlessly to the patient’s 
natural enamel color. 

Bonding is used primarily on front 
teeth; the treatment is not designed 
for heavy chewing teeth or teeth 
with extensive decay and large fill- 
ings. This technique, in comparison 
with conventional crowns, requires 
fewer office visits and little or no 
drilling or anesthesia. The average 
life, however, of a bonded restora- 
tion is three to five years, somewhat 
less than crown. 
Bonding is only one of the meth- 

ods used in improving the appear- 
ance of teeth. Your dentist can 
recommend a particular treatment 
after examining your mouth and 
teeth and considering your individ- 
ual needs. 
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