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LEADERS IN BUSINESS

Like a microwave

Good things sometimes
come in small packages

The microwave may be small, but it
packs a wallop.

The small appliance may be perched
on a kitchen counter or tucked quietly
under a cabinet, but in the marketplace
its impact is felt nearly everywhere - in
the bookstore, the supermarket and in
housewares departments.

Got a microwave? You need a cook-
book to tell you how to use it.

The conventional ‘‘nuts and bolts’’
cookbooks also pay homage to the new
tool in the kitchen. Some lump micro-
wave recipes into added sections in their
newest editions. Others, like Betty
Crocker’s tried and true manual, include
two sets of directions - one for conven-
tional ovens and one for microwaves.
Better Homes and Gardens took another
tack and put out a separate microwave
edition.

“Farm Journal’s Country-Style Micro-
wave Cookbook” has adapted traditional
family favorites like apple crisp for the
microwave. One diehard traditional
manual, “The Joy of Cooking’’ dismisses
the microwave briskly. It won’t brown
things, it can’t cook all the layers of a
layer cake at once, in the author’s view.
It’s just overrated says, ‘“‘Joy of Cook-
ing,”” dismissing microwaves in a two-
page article.

Got a rfiicrowave? You need a pan to

cook in it. A non-metal pan.

Some microwave products, like a light-
weight Anchor Hocking line of baking
pans, can also be used in conventional
ovens. Others like special browning pans
have been invented to make up for the
microwave oven’s failure to turn foods
toasty brown-colored.

New microwave implements and pans
sell especially well at holiday time.

Got a microwave? You're probably
buying more paper towels.

Since the advent of the microwave, the
paper towel isn’t just for mopping the
floor. It has taken on a new cooking role -
serving as half-plate, half-foot topper.
Today’s paper towel keeps the moisture
in a hot dob gun or absorbs the grease
from bacon.

Got a microwave? The grocery shelves
are now stocked with ‘‘ready-to-pop in
the microwave’’ foods that range from
homey popcorn to elegant seafood casser-
oles.

The microwave is definitely making its
impact on the freezer section. It’s caused
the coining of a new word - ‘‘microwava-
ble.”

More large food companies are includ-
ing microwave directions on their pack-
ages these days. That’s one indication of
the growing number of microwave users.
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Tnnamornall s Sporting Goods

430 SHOEMAKER STREET SWOYERSVILLE, PA. 18704

PHONE 287-9370

HUNTING - FISHING - RELOADING - ARCHERY
NOW IN PROGRESS OUR FINAL WINTER CLEARANCE

AREA CODE 717

ALL WOOLRICH - REFRIGIWEAR-SAF-T-BAK - DUO FOLD
HANES-MELTON — SHIRTS-PANTS-COATS-JACKETS-
UNDERWEAR-SOCKS-ICEFISHING & SNOWMOBILE SUITS-
SOREL BOOTS-ICE SKATES-WINTER HATS

ALL DRASTICALLY REDUCED

TOREL GUN SLINGS-$24.00 RETAIL SALE-$13.50
TOURNAMENT DART BOARDS-$54.95

IMAGES

MON., TUES., SAT. 8-5

IMAGES

Narrows Shopping Center (Near Vispi’s)

PERMS ° * PERMS
YOUR CHOICE

szooo' $2soo

$3°oo' $3soo

(Incl. Cut, Longer Hair Extra)

FROSTING SPECIAL *25% (Reg. $30)

Longer Hair Extra

288-4410 OR STOP IN

A HAIR
SALON

WED., THURS., FRI. 8-9
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Microwave ovens made
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[ DESIGN 01 ILLUSTRATION
MEDIA PRODUCTION 21 CAMERA READY ART -

PHONE 586-0606

600 S. STATE ST., CLARKS SUMMIT, PA 18411

LAD NOVELTY

175 MAIN ST., LUZERNE, PA.
PHONE — 288-3639

BOOK NOW

LARGEST BAZAAR SUPPLIES IN LUZERNE CO.
QUALITY MERCHANDISE: LARGE SELECTION OF GAMES TO
CHOOSE FROM FOR YOUR BAZAAR AND FUND RAISERS.

LARGE SELECTION OF BLACK JACK EQUIPMENT IN STOCK.
TABLES — CHIPS.— SHOES — CARDS-ETC. FOR RENT OR SALE




