
 
  

  

   

QUANTITIES
RIGHTS
RESERVED

  
PRICES
EFFECTIVE
THRU SAT.,
DEC. 6, 1969

 

300 PRIZE
WEEKLY gicWeeks:

DRAWINGS

900 PRIZES!

S

SAT., DEC. 6, 1969
SAT., DEC. 13, 1969
SAT., DEC. 20, 1969

WINNERS WILL BE NOTIFIED BY U. S. MAIL
AND POSTED AT YOUR NEARBY

 

MARKETS

SAVE ~ xa $2.00
WITH COUPONS IN THIS AD

ACME

100—

THE DALLAS POST, DEC. 4. 1969

plus...

149 OTHER PRIZES!

ACME'S CHRISTMAS GIFT"TO YoU:

"1500.000
30—10,000 STAMP WINNERS! 100—3,000 STAMPWiNNERS! 500—1,000 STAMP WINNERS!

5% Food Certificates |

3—G.E. Portable TV Sets

S&H
GREEN

  

STAMPS!

 

   
|Fill In And Deposit Entry Blank Below. . . |
| or Get. One Free On Eeach Visit To Your |
NearbyAcme. I

     

 

geame

Address

City

Phone

   
 

  
 

    

 
 

 

 

   

 

COFFEE
With This Coupor And A 10.00 Purchase or More.
(Excluding Milk Products or Cigarettes).

Limit One Coupon With Ea. 10.00 Purchase

Lad
7 : NAN

EXPIRES: Dec. 6, 1969

D
D
I
D
D
T

  

    

  

  
With This Coupon And A 10.00 Purchase or More.
(Excluding Milk Products or Cigarettes).

IvexivalreviveYivaYivgYivaxiveveYIveviveYivaYivaYivaviayivaxiyexivevivaxivetvevirevival

 

[
5-Ib. bag

        
  Limit One Coupon With Ea. 10.00 Purchase

 

  
  

 

  EXPIRES: Dec. 6, 1969   
 

COUPON
THIS

10¢ OFFLs
WORTH

“SRE FROTUES
(MFG.) EXPIRES:

DEC. 6, 1969

Lancaster Brand Tender Juicy Center Cut

CHUCK ROAST= S59
 

  
Lancaster Brand Center Cut

ARM STEAK
Lancaster Brand Boneless

+» 8§5¢| |CHUCK STEAK
  

b. §5¢
  

 

THIS YOUR
COUPON 30° OFFPURCHASE
WORTH

n 8-0z. Jar o

TASTERS CHOICE COFFEE
(MFG.) EXPIRES:

DEC. 6, 1969

 

OSCAR MAYER"

SLICED BACON
FARMDALE BRAND (SAVE6c)

MEAT PIES i:fon
LANCASTER BRAND 8

BEEF STEAKSSe to
FREEZER QUEEN (SAVE 200)
MEAT LOAF and Gravy

FREEZER QUEEN SLICED

BEEF & GRAVYseve3% $1.29

LANCASTER BRAND

MINCED BOLOGN
LANCASTER BRAND GENUINE

CALVES LIVER
COUNTRY STYLE

1-Ib.pkg. 89¢

cigs. 19%

$1.15

$1.29
VALLEE KING RING

LIVER PUDDING
WILSON CERTIFIED (SAVE 20c)

ROAST BEEF

2-1b.
Pkg.

MEATY SCRAPPLE =

1-1b.oa. 49°F
ib. §G¢

29¢

ib. §Q¢

I-lb., 14-01. can $2.59

 

 

 

THIS YOUR
COUPON EQe OFF PURCHASE
WORTH

(5) 14%-.0z. Cans of

LADDIE BOY BEEF CHUNKS
(MFG.) EXPIRES:

 

FRESHEST PRODUCE UNDER THE SUN
 

 

 

 

COON8OFF PURCHASE
WORTH

HELLMANN'S HAYONNAISE
(MFG.) EXPIRES:

 

 

 

THIS YOUR
COUPON90 OFF PURCHASE
WORTH
A 5-1b. 4-0z. King Size Phe

FAB DETERGENT
25¢ off Label

(MFG.) EXPIRES:
DEC. 6, 1969

 

 

CoN 10¢0OFF PURCHASE
WORTH

1-pt. 6-oz. Bot. of re

VEL DETERGENT
(MFG.) EXPIRES:

DEC. 6, 1969

 

  
THIS YOUR

COUPON 10¢ OFF PURCHASE
WORTH

A 3-lb. 1-0z. pkg.

GAIN DETERGENT
(MFG.) EXPIRES:

DEC. 6, 1969

 

FAB 
 

U.S. NO. 1

POTATOES iy

TANGERINESrns a
COLE SLAW
FRUITSALAD

DETERGENT
VIRGINIA LEE

BLUCSERRY MUFFINS Seo. ply 39
 

  Milk Products or eats

EXPIRES:
DEC. 9, 1969
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8 With This Coupon And A $5.00

Purchase or More. (Excluding

Milk Products or Cigarettes).

EXPIRES:
DEC. 9, 1969

75°

  39°

19°

69°
 

Your Kind Of Place For Savings!
HELLMANN’S

MAYONNAISE
(with coupon)

49°ox

WHITE or COLOR IAL (with coupon)

SCOTTIES TISSUE pha. 200 (2p) JOF
IDEAL

SPAGHETTI 2 ic. 49°
CARNATION

COFFEE-MATE 5, 200 fr OOF
LADDIE BOY 7 (with coupon)

BEEF CHUNKS § “a89F
COFFEE (with coupon)

TASTER’S CHOICE oor jor $39
25¢ OFF LABEL (with coupon)

5-lb., 4-0z. pkg. $1.02

LANCASTER BRAND

PORK ou BY
CHOPS‘! "
 

Fireside Brand
LEAN SLICED

BACON 1b. pha. 4O°

Old Hickory Brand

FRANKS + ws 59°
Breaded Cooked “Heat & Serve”

PERCH FILLET
Fancy Peeled & Deveined

SHRIMP no waste
Mrs. Paul’s Family Pack

DEVILED CRABS
Taste O’Sea

SHRIMP PATTIES

 

 

   
b §§¢

$1.19

15-02. pka. $1«29

12-02. pkg. 59¢

12-02. pkg.

 
 

 

 
 

 

   

Dairy Dept.
CORN OIL
MARGARINE de 2 ib59¢
NATURAL
SWISS CHEESE Ideal Sliced 8-0z. pkg. 49¢

‘Natural

MUENSTER CHEESE (i, sonrla. 49¢
WHITE
SHARP CHEESE 53, var $1.25
ABBOTT'S >
COTTAGE CHEESE Ib. cin. QF¢

Frozen Foods manny

IDEAL OYSTER STEW 3 05> $1.00
IDEAL COFFEE CREAMER 5 29¢
WHIPPED TOPPING reaiwhip dit 3Q¢
GREEN BEANS :..%cs ois, 49%
CHEF BOY-AR-DEE
CHEESE PIZZA how $1.00

IDEAL (MEAT OR MUSHROOM)
t SPAGHETTI SAUCE pintlar 33¢
 

 

B This Coupon Worth

50 « S&H GREEN STAMPS
With purchase of
2-1bs. or more

CHICKEN
LEGS OR

Regular or Super

Expires: Expires:
Dec. 9, 1969 Dec. 9, 1969

A This Coupon Worth

100 S&H GREEN STAMPS
With purchase of a

box of 48

MODESS |
| SANITARY NAPKINS

 

S| C This Coupon Worth

'50 S&H GREEN STAMPS
With purchase of
$2.00 or more of

CHRISTMAS
WREATHS OR
DECORATIONS

Expires:
Dec. 9, 1869

any

Expires:
Dec. 9, 196<>    

 

Detergent.

PINK DREFT
12-0z. bot. 33¢

JOY LIQUID
5-1b.

CHEER

pint, 6-oz.
bottle 54¢

gs 37¢
12-0z. pkg. $1.43

For Dishwashers

CASCADE
9-1b.

DASH
Detergent £

GAIN

2-lb.,

13-0z. $2.34

hb4-0z.

pkg. 37¢

2-b., 12-0z. pkg. 85¢

1-quart
bottle 77¢

3-lb., 6-0z. 85¢

pka.

3-02. pkg. 15¢

sb, 202 pio. 85¢ THRILL LIQUID
5-1b. 4-oz. hg: $1.45)

Bib 1-0.
pkg. 89¢

Virginia Lee"

GOLDEN DONUTS
10-1b. 11-0z. pkg. $2.89

pkg. 12

TIDE XK 1-lb., 37¢ 3-lb., -Ib.,
doz, 11/4-0z. 83¢ a, $

1-qt. bot. 77¢ 1-qt. 1-pt. bot. $1.23

32¢IVORY LIQUID .:::bottle
8-1b. 10-0z. pkg. $2.39

10-oz.

I-pt., b-0z.
bottle:

SALVO TABLETS zt. +episi.§9¢ IVORY Sow
Detergent

10-1b. 11-0z. pkg. 82.89

BOLD $1.434-02.
3-b.,
I-oz.

I-lb.,
4-012. 37¢

D this Coupon Worth

25 S&H GREEN STAMPS;
With purchase of

size pkg.

BEEF CUBES

CUBE STEAKS

9

 

| E This Coupon Worth |

25 SEH GREEN STAMPS
Withpurchase of

2 loaves

SUPREME
VIENNA OR

ITALIAN BREAD
Expires:

Dec. 9, 1969

5 2% Sei GREEN STAMPS)
With Dict of a

1-1b., 7-0z.

VIRGINIA LEE
POUND CAKE
Gold, Marble

or Black Walnut

Expires:
1Jec. 9, 1969  

 

Princess Brand

20¢ FACIAL TISSUES 25%
4-1b. 5-0z. (W/Goblet) $1.51

1.39 DUZ
Detergent

h4¢ BONUS oe.oe 87¢

3-Ib. 6-0z. pkg. MG

2-b.
pkg.

| 23-oz.

pkg: 37¢
78... ay, pkg. 85¢

iible57 IVORY FLAKES
. 5-1b. 333-0z. pkg. $1.43

85¢ OXYDOL ie.or 37¢ 3Pyan

  

       

     

 

    

 

@

15¢

 

I-lb., 1-oz. 2-b., 7-oz.
wyiuicy 39¢  \witimsier) 87¢

w/Dishtowel w/Bhinwsl

ob1g]5]
85¢

13.02. pkg. 37¢

85¢

 

northeastern

byDAVEGRIFFITHS
wag:

ATHLETIC COURTESY?

There are rules and regulations governing every
branch of sports. When you violate the accepted
standards you're penalized. And that’s as it should
"be. Athletes understand full well the necessity to
obey the rules.

But those who follow the various teams seem to
operate under an entirely different code of ethics. In
essence it says ‘“‘my team right or wrong.” Or to put
it another way, the only thing that counts is to win.
How that victory is obtained is of little importance.

Yet the very fans who will talk about sportsman-
-ship for hours at a time will condone any of the
practices that are out of line with the accepted rules
of athletic courtesy.

A few years ago, the Pennsylvania Interscholastic
Athletic Association published a list of principles
that was to serve as a guideline for the high schools
throughout the state. These rules are worth looking -
at in the light of‘today’s conduct.

So, here they are: Section 1—Athletics should -

   

   

   

foster clean sports. It is the privilege and duty of lh
every person connected with athletics to exemplify
these principles in his own actions and earnestly
advocate them before others.

A. The rules of the game are to be regarded as
mutual agreements, the spirit or letter of which no
honorable person would break. The stealing of ad-
vantage in sport is theft. \

B. No advantages are to be sought over others
except those in which the game is understood toshow
superiority.

C. Unsportsmanlike or unfair means are not to
be used even when they are used by opponents.

D. Visiting teams are to be honored guests of the
home team and should be treated as such.

E. No action is to be taken nor course of conduct
pursued which would seem unsportsmanlike or dis-
honorable to one’s opponent or the public.

F. Remember that a student spectator represents
his school the same as does the athlete.

G. Any spectator who continually evidences poor
sportsmanship should be requested not to attend
future contests.

H. Decisions of officials are to be abided by even
when they seem unfair.

I. Officials and opponents are to be regarded
and treated as honest in intention. In games when
opponents conduct themselves in an unbecoming
manner, and when officials are manifestly dishonest
or incompetent, future relationship with them should
be avoided.

J. Good points in others ‘should be appreciated
and suitable recognition given.

K. The practice of booing is regarded as dis-
courteous and unsportsmanlike.

There they are the rules of conduct, the princi-
ples of athletic courtesy as outlined by the PIAA.
Check them over carefully. Then answer truthfully
and note how many of these guidelines are violated in

every game played throughout the entire school year.

I've been covering the area sports front for

more than 33 years and I can’t remember when I

attended a game that the visiting team wasn’t booed

as it came on thefield. The better the team the louder
the chorus of boos. It seéms to be an accepted

practice in every village and hamlet throughout

the land. Respect an opponent? Treat a visiting team

as a guest? Certainly not! That would be the

courteous thing to do. That would be following one

of the rules of good sportsmanship. But rules are

made to be broken.

Abide by the decisions of officials even when

they seem unfair? No wonder the PIAA listed that

principle under the letter H. For any arbiter will

tell you that officiating in some of the areas in

Northeastern Pennsylvania is hell! That’s the same

word used by General Sherman to describe war.

And perhaps that’s what takes place between specta-

tor and official. All-out war. An official can make

the right call but if it goes against the home team

he’s sure to be criticized by the boo-birds who in

most cases don’t even know .the rules. To abide by

and accept the verdict of an official is another princi-

ple that looks good in print but in actual practice it

just isn’t done.

Good points in others should be appreciated and

suitable recognition given. That’s what the principle

of athletic courtesy dictates. But how often have you

heard the championship team that has just beaten

your favorite club cheered? Usually they're given

the old razzberries and to add insult to injury those

self-styled experts who have all the answers describe

them as lucky.

Of course, the code of courtesy for athletic con-

duct hasn’t overlooked the followers of the teams.

A special principle devoted to ‘the students is in-

cluded among the courtesy suggestions. And it is so

worded as to make the fan a part of the team.

A- student spectator represents his school the

same as the athlete. What a wonderful suggestion.

But alas—it’s all in vain. Simply words that for
the most part are forgotten in the heat of competi-

tion. I'd hate to think that some of the student

spectators I've met over the years were represent-

ing their team. The athletes whom they support will

often tell you they'd like to forget about them, too.
For the harm they do by their lack of understanding

often is the measure used to judge a school’s overall

athletic courtesy.

You see, these spectators believe rules were

made for others but not for them. Rules are made

to be broken. All you've got to do is attend any of the

high school games played throughout the region and

you'll come away convinced that despite all the

pleading of the PIAA and those who are truly sports-

men, progress in bettering the field of athletic
courtesy is at a standstill.

Too bad so many of our young people who are

quick to protest wouldn't accept the challenge to

fight for adherence to the rules of athletic courtesy.

I'd be the first to join their ranks.
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