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AD Wkl ING BOOK TEXT
The Demand of the Business World
for Advertisement Writers Calls
for a New Branch of Study.

Copt s for Eostninstinns by Teachers Will
spon be Ofered.

The busivess, professions]l and
gchool world will Le interested in
the important anvouncement  that
another and wost inportant branch
of study that of advertising is to be
added to the eurriculumof every pro-
gressive s2hool in the land, The
Business College munagers and the
teachiers in the commercial depart-
ments ot the ||1|'|11i1- stthinls Nln-:'i:l”\'
will L interested to know that the

study of mlvertising has reachel llli'I
advanced stage of securing  recogni- |

tien.  The demand« of modern busi-
ness lave enlled upon teachors in
llll‘-' = l'crn[\ o l:i\'l‘ VO T Bttty f'l.l!!]
voung women an education  along
the line of advertising  work. Up
1o this time there hus been no text
hook upon the subjeet and it has
been noext to impa-slhh' to do any-
thire alone the line of edueating
student= in this all important work.

The annonneement is now  made
tor the fivst time that Gen, W, Wag-
enscllor, A, ML, of Middlebnrgh, Pa.,
propeictor and in=tructorof the Wag-
enaeMopt ’m-r.--:lnnlu-nm- Courseof Ad-
~erti=inge Tnsteuction, has prepared a
text ook |||-»i:_rnu4 ---a|u-1'it1”\.' toteach
the subiset o the schools. The
book is entithal Theory and Prac-
tiee of Ndvertisine It will ecome
from the press and be rewly for de-
Tivery about July 1, 1802,

I A Demand,

There is n ogront demand in all
kinds of hmsiness for men and women
prepared to o write advertisements,
plan advertising compaigns
rect the exeeution of suecessful Fol-
low-np Systems upon which depends
2 |:||'gt-|\' the resnlts of an Hppra-
priction for publicity.

The Rennon.

Comparalively New.

R —

| While the subject of ulvorl.iuiug ||invliug pener for the fim.

' is comparutively new, yet men ad-

| vertised iu the newspapers for more
 than fifty years, The reason wiver-
tising seems new is becanse it has
been growing is hecanse it has Loy
growing sud pew plans, pew ideas
wil new methods are evolved evers
duy.  There are certain principles
of advertising that are always the
same, but the maover of applying
them will vary with the conditions
that contront the advertiser,

Fext Book Cnn Net Tell ALL

too that a text book on advertising
(ean not cover everything that a
writer of  advertisements  should
know, A text book can, and the
“Theory and Practice of Advertis-
ing”" does, unfold the more import-
ant elements that enter into correet
ideas of advertising aud will give to
every t'illlilllll' student the tonuda-
tion to begin work in this most im-
portant  branch, upon which  the
growth of modern business so largely
depends,

Advertisning Like Stenogrnphy Must

Hnve n Pince,

Shorthand has been tanght gener-
ally for such a short time that the
person whao does not remember when
it was not tanght must be very
voung indeed,  When its atility in
the bhusiness world, became known,
introduetion
spread among business colivges as

the of ,-h-lln-;_:r:lllll_\’
rapidly as measles and  whooping
congh ina conntry sehool, Advers
[ tising fills o muech zreater and more

and di- 1 illlpnl'l:llll feature of business devels

The
bnisiness vu”rgv or other sclion] that
i= !w'n;;ri--hi\'l' will be the tirst to [il”\
in line to adopt the means wherehy
the interests of their students ure

upnll'lll l||:I||||1»v.-wh'llul_'l’:lpll_\‘.

Large sums of money have been | promoted and their future welfare

wastid by husiness men in teying to |
adverti=e withont knowing how to |
go abont it Moaay thonsands of |
dallars van be squandered in 4 very
<hort ticae, withont any perceptible
.llluwl' mnn“liun-‘ in l.ill'I
for men and
wornen specially l]ll!lliﬁl'!] ti ]““kl
after the publivite off verions enter- |
pri=es nod mannfietured prodacts,
The Impnrtnnee,

o fmportant is the work of know-
tne how o advertie sllﬁ'('.-_-llllll_\'.
that vo progressive Business or Com -

r.ul;]h.

world eall

2 .
M= einas

mercial School can any longer (i
regard it urgent elaims for cacefis’
consideration and to |!TII\'I|]l':tl!n1l" Te |
toteach it to their
tent \\I.Iu lnlt‘:-lll'- i colrse
hook-keeping, steno-

e practive, or any

conminerinnl e

o sls,

Woiven

' cupation to be the directing power

cuhanced,
More Pay for the Gendnnte,

The -'l--||ul-_:r:lp’rn-|' or book |il'l'il!'l'
who can also write the advertise-
ments for his firm can command
better wages and always feel more
coulih vt of being in demand  than
can the t-How who knows nothing
alout sovertising. Inoaddition to
that, it develops the |1|3l‘-':|!|:liil}‘ of’
the st o, It enltivates 1
lllt.' *-]' ot of llrugrl-ﬁ.-ai\.'t'llvﬁ.s‘- Elll‘
origin daty and Illll'.'l':- within the
arasp ol the more cﬂp;ll-h' student
the means by which he is enabled to
rise from the routine work of hisoc-

liim

of the department of publicity,

The stenographer and book keeper
are important adjnnets to. any buosi-
pess, and while their duties are

| -Eml-}\' tiv as=ist the firm to take care

ot Irll-ilu'--l]l.l'.\' have, theadver-

Hselneht writer secures new  busi-
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COME and SEE

Man's reguiar §7.00
Men's regular
Men's regular
Baoys' regular
Boys' regular

12:00
2.00
4.50

THE SAFEST PLACE IN SUNBURY
T0 BUY GLOTHINC Now.
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2t unheard-of-prices
comprising all the newest and

possible to tell you all about it.

10,00 Suits at 7,18

Children’s regular 200 Suits at
Children’s regalar 3:50 Suits at
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styles. It’s im-
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Suits at 4,98

Snits at 10,00
Suits at  1.50
Snits at 395
1.50
2.75
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1t way be argued and truthfully |

APENGELy SN ([

Sy nupmin of the Boak.
lnlruhwlul'_\'.
2. Sowe definitions.
S Byronymes,
s -ill'lp‘-‘ \\l!lll"'.
O Menteinees
Business English,
7. The sentence paragrsph,
3. The gimile.
The metaphor,
Avoid humor,
11. Earnestoess and personality,
12, Be trutetul.
13, Getting the data,
14. Description and prices.
15. Be specific.
16. Changing ads.
7. Advertise constantly,
18 Advertising thoroughly.,
19, Be goverened by  cireom-
stances,
The head-line and the argu-
ment.
Selecting the newspapers.
How much money to spend.

10,

20,
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o
25,

paign,
Retail advertising.
Barguin sales,

26, Magazine advertisements,
27. Trade papers,

28, Billboards.

20, Street car cards.
30, Booklets,

31, Catalogues,

32, Type points and ems,

Printing offlee information.

Laying out the ad.
Type dress,
Charaeter of printing,
The utility of pictures,
IS, Giving the idea to the artist,
A9 Half-tone ecuts,

0. Zine etehings and  wod en-

gravings,

A1, Copy for the engraver,
12, The value of an inquiry.

143, Card and tollow-up systems,
H. Tracing results.

A5, The advertising manager.
A7, The department store,
47. Mail order system

)
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D)}
l!i'-

el
(1L Y

'
RER
0=
el
Ny
.lll.
i
s

VOIS
sulesten,

Exhibillon ot Type nnd Ads

There is also shown in this text
hook, different sizes of type, differ-
ent kinds of displays and specimens
of good advertisements,  With V-
ery lesson there is given some prae-
ticat problem to work ont, an adver-
tisement or advertising literature or
something of that character to write.
The synopsis above given will re-
veal the broad scope of the book
which is copyrighted,

Lessons Eantly Acquired.

It has Leen the aim of the author
to cover every important branch of
the subjeet, but the text is made
easy and the work light so that the
avernge business school student will
be able to master the book in connee-
tion with his other studies,

Also n Correspondence Conrse,

The anthor of this text book was
educated in the advertising school of

S .-—-—-._—_‘—_...._‘S——
Bess, inereses sales el bevumes a

Planmung an udvertising cam-

[

1 . . .
(teacher’s copy will cost nothing, if

experience and is now teaching ad-
vertising by corvespondence to stu-

~!|'IIT-:I“u‘.‘o-rl'fu'\\'urlll. |

Hiscorres- |

ponee conrse has been adopted, afver | pense conneeted wit this part of the
qur!\' is practically nothing and as

the most rigid examination, by the
tollowing named schonls,

Dr. MacCliesney's seh wal, Pater-|tra

<on, N..J.

Central Commereinl € ‘ullege, Cim- '
in'l'rilllll, ‘\II]

Magee's Busine=s College, South |
Bethilehem, Pa. '

51'1-5--|I-I’ (.lllll"_'" of “\I*illi'-".‘,|
Norrvistown, Pa,

Keller's Buisiness l'--“l'gl-, Lewis-
hurg, 'a.

\\'i”i':ln-pur'l Commereinl  Col-
lege, Williamsport, Pa,

Potts’ Shorthand College, Wil-
lam=port, Pa.

The business eollege student, who
masters the contents of the text book
and desires o more thorough and
more exhaustive training on  the

subject of advertising, is recommend- | duited Tibn
Ly J

ed to enroll as 4 student of the au-

. thor's corri -[mnnic-um- colrse,

Be Progressive,

The ad
mand of modern business  methods
aned the business sehool that does not
respond to the siinmons of the com-
mercial world will not long remain

1

.o - |
wriling course is a de- |

®

Ml e

Bvery schesl Baould Have 1 |
is ot & business school or
a commercial department of u pub-l
lic school from the Atlaotic to the!
Pacific or from Alaska to Pavamn
that should not at wnee introduce an |
ad writing course and e prepared
to teach 1t by the tine of opening
thefull term.  The more progressive
school managers have been looking
for years for a suitable text book,
but none has been prepared except
Mr. Wagenseller’s book on “The
Theory aud Practiceof Advertising,”
which is expected from the press by
July'1st, 1902,
The Budget or Tablet Idea

The lessons are bound up in book
form, but the edges of the sheet are
fastened so that the student can not
we any lessons beyond where he is
seorking,

Book WIll Soon Be Rendy,

The copy has all been prepared
and will go into the printer this
week,  Complete bound copies will
be ready for inspection by July 1st.
All those who are progressive
vnough to keep their schools to the
front shonld place an order at once
for a copy and it will be forwarded
as soon a8 they are of! the press,

Prices nnd Terms,

The retail price of the book will
be seventy-five cents ench, or if pos-
sible less, subject to a trade and a
cash discount.  Togiveevery teach-
er interested an opportunity to ex-
amine a copy of the book, the pub-
lisher will send a copy prepaid on
receipt of fifty cents,  This amount
can be deducted from first order for
a dozen or more books, so that the

course is adopted.  As there is both
o trade and a cash discount, the book
will be a source of profit directly,
and if you choose, you ean make an
extra charge for teaching the adver-
tising course and thus make it a
revenue producer in addition to pro-
viding means that will mise your
institution in the estimation of the
conumunty,
Will Eduiate Tonchers at Specinl Termns
No school manager need hesitate
to introduce this course on aceount
of not having any one qualified to
teach this hranch ofstudy.  Any one
who masters the correspondence
conrse can teach the text hook, be-
sides there are many bright teachers
in business schools who have had
valuable advertising experience, but

where there are no such teachers the | =

undersigned will prepare them for
the work in a very short time so that
they can go ahead with the work of
teaching.  Any school adopting this
text book can secure the correspond-
ence course at reduced rates,
Another Source of Revenmne,

The undersigned will also make
arrangements with schools to intro-
duce the correspondence  course,
The schoo! to enroll the students
and the undersigned to teach the
students by correspondence.  The
school gets a liberal commission,

This idea can be worked very sne-
cessfully with the brightest students
who show the most alility while
studying the text ook, The ex-

the vommissions are liheral, an ex-
profit of #4100 to 2600 a year
should be realized by progressive
school on the advertising  course
alone,

Correspondenee Solicited,

This preliminary announcementis
sent to all bosiness and  commereial
schools, whose names we have been
able to secure and it the reader is
interested in this matter e should
sendl his name for futare literature
or better still send filty cents for a
copy of the “Theory and  Practice
of’ Advertising,” as this will give a
better idea of the character of the

GELNETT BROS;

Tree $OGNEN00000000

NEW STORE i

(o X oo J A2 22222 2 T2 2ia 2t s 22 S 02 2T T2 Ty

R
o s

L

r——

g 8

SHOES : : SHOES :

i We have just received a new !
!

stock of Shoes and Oxfords of
all the latest styles.

Gents' Fine Shoes, a good quality, from

$1.50 to $3.50
Oxtord Ties, $200 to %275
Ladies’ Fine Vici Shoes, $1.50 to $3 00
Oxfords 85¢ to $2.00

A good selection of Misses'
and Chiidren’s Shoes and Ox-,
fords at prices that are right.

We have asmall lot of rednced Shoes that we will

sell at 15 per cent. under former prices. '

MUSLIN. |

Now ie the timeto buy your muslin, We have
Just received 800 yards of Appleton A Muslin, a fair
quality that will sell at 4} cents per yard,
fail (o got some of this muslin,
is going rapidly,

Don't
It is & bargain, and |

gy 1f you are in veed of a np-to-date Summer Dress, eall un(
see our line of Silk Ginghams we offer at 18 to 20¢,
A lot of Sereen doors at 76cand $1.75.

Gelnett Bros., Miaaeburgh,

R -

work, A copy of the book will be
sent as soon us issued, about July
1st. The Gfty cents will be de-|
1 fiest order for books =0
your eopy will cost you nothing.

| Cut out this article, file it with your

correspondence snd it will abswer
many questions for you later,
Synopsis Rellnble.

Should any schools desire to get
out their eatalogues, baoklets and
advertisements bhefore July 1st, when

in the front rank. Business men g copy of the book can be seen, and |
want to advertise and like letter-| wish to adopt the book and adver-|

writing, they prefer o have some | tise the course, they ean rely

one to do the work for them as the
general management of the business
abrorbs all their time. The busi-
ness school manager who is the first
to provide u text ook on advertis-
ing i the man whose sehool will be
stamped PROGRESSIVE not only by
pusiness men, but by students them-
selves who will readily see what a

\great advantage the ad  writing
| course gives to them,

e '_ (e
Ty

‘ ulmn]
the synopsis above given to form an
iden of the contents of the Look,

All inquiries, correspondence and
orders ehould be addressed to the
author and publisher by whom they
will have the most prompt and care-
ful attention.  Write today or place
your erder for a book,

Geo, W, WaGENsELLER, A, M.,

Editor and Publisher,

Middleburgh, Pa,
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A STUDENT OF PRINTERS’ INK

Who thoroughly masters the solutiens to knotty points of adver-
tising published each week in that publication and applies them
to the practical side of his work, will find a balance at all times on
the right’side of his bank book.

THE BUSINESS MAN

VWho reads the + Little Schoolmaster of Advertising ™ and profits
by its advice, will find the goods leaving his shelves and counters
and he will hear the big round dellars jingling In his tll,

THE PROFESSIONAL AD WRITER
Who produces clever work and writes business bringing ads, al-
ways reads PRINTERS' INk. It teaches you to avold waste in ad-
vertising and it Is recognized as a text-book on advertising the world
over.

Published weekly, $5.00 a year. Ten cents a copy. Address,

GEO. P. ROWELL & CO,,

i 10 Srruce ST, N. Y.

Porfeoot Ice Oream Powder

| tly rendy for uss, raquiring only the sddition of ona « '3t of ‘eéld milk,

:;:IP:::!IL :n-l half cream, nralnll oronm, bo make two (quarts of s dna Jos Uream 84

wny confectioner can make, Lol

Fiavors tor lee Cranm nre Iasphorey, Strawberry, Vanilla, ¢ vaonlate nad ¥ Inin

Cunfiavored to he used with fresh fralts or ln making up aney -rnma:’mu >

w Ten Powider requires nnly the addition of one quard wa
to rr’::i':'ao qm ol \x’uu lmn Shachork  Flavors for Water {os nre Lamon sod
Ormange.

b

Hond na 300 and we will mall you s pyskags of nay of tha ahova flavore, wit

our booklet, full of valuable recsipis for making ail kinds of Flaln and Fancy
Ureams and loes.

93, 0.5 WEEKN & €0, ®lMarray 8., New York Cuy,®




