2, Power sluggers inspire slogan

By MIKE VANDINE

I Collegian Sports Writer

! Although he doesn’t suit up for the games, Jack

*  McNamara, a Pittsburgh advertiser, is getting

. beople excited about the Pirates.

} .‘With his slogan ‘“Lumber and Lxghtmng,” a new
posmve feeling about the Bucs is being generated

v and attendance is on upswing.

Two seasons ago, after the Pirates lost their
second straight play-off series, the Pirate front
office decided the team needed some outside help.

- They realized that Pittsburghers were
dlSlllUSlOl‘led about the team, The magic of the early

"o ,-eventles Pirate teams had long been extinct as was

1 lllustrated in the yearly drops in attendance.

’ After shopping around, the Pirate organization
selected Jack McNamara to handle the advertising

! and promotion for the club.

‘ “l knew the team needed a nickname —

j something the fans could hook into, like Cincinnati’s

! ‘Red Machine,’ ** McNamara said.

i The Pirates’ strong hitters gave McNamara
|  material to work with. “Guys like Oliver, Parker,
Stargel, and Hebner were like another ‘“Murder’s
Row.”” Big bats mean a lot of lumber and that’s how
, I got the idea for ‘‘The Lumber Company.”

+ Pirate headquarters was unanimously in favor of
the slogan and the green light was given for an
entire campaign to be organized.

| Pirate brainstorm scores points

always work well together. McNamara recalled
trying to get players for commercials during spring
training while General Manager Joe Brown wanted
to have team meetings.

“It can get to be tedious standing around for 45
minutes while some player keeps messmg up his
lines all the while the manager is saying he thought
it was only supposed to be a thirty second spot,”
McNamara said.

With all the promotion ready the problem of how
to lay the slogan on the public still remained. After

some discussion it was decided that Milo Hamilton,_

the team’s announcer, should just start saying “The
Lumber Company’’ during the exhibition games.

Almost as soon as the promotion was kicked off
the ground everyone was ready to see ‘“The Lumber
Company”’ go into business.

The Pirates started off the season by winning
their first six games. The name was capturing
national attention and the fans were turning out.

The players seemed to like the slogan too; they
would often refer to the team as the ‘““company”’ in
interviews.

But McNamara knew there could be one huge
problem. *“I knew if the team stopped hitting the
slogan would die,” he said. And unfortunately, just
what McNamara feared came true.

After their early season explosion the Pirates fell
off the pace miserably. Soon sports writers all over
began sinking their teeth into the team as they
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talked of the *“toothpick company” or the “splinter
group.”

*“The advertising was fine but the product needed
improvement,’” McNamara joked. And it seemed
none knew it more than the Pirate management.

With a few trades and phone calls to the
Charleston farm club, a new Pirate team was
shaping up.

The emphasis was on speed to accompany the
hitting. Along with some new players came Chuck
Tanner, one of the more enthusiastic managers in
the majors.

“With the new speed and go-go attitude I decided
that “'lightning”’ was the word that would fit — so I
made the slogan “Lumber and Lightning.”’

At first there was some pessimism about the new
team — they lost consistently during exhibition
season. Buf after a few games of stolen bases and
hard hitting, the fans began to be convinced. .

“Lumber and Lightning” is flashed on the
scoreboard every time the Bucs get a rally going. It
is also printed boldly on the front of the Pirate
scorebooks,

At the moment all is well at the Pirate
organization. The team isn't in first place but they
are certainly in contention. And attendance is
running far ahead of last year and the year before.

“Unless the Bucs stop running and hitting this
slogan will be around a lot longer than the last,”
McNamara said.
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SPECIAL EVENTS

Psychology Seminar. Betty Drinkwater, James Cook University, Australia, on . §
“Cognitive Skills of Australian Abongmal Children,” 1 p.m., Room 351 Moore,
Intergenerational Summer Community Lectures. James dJ. Potter and Joseph H.
Britton on ‘‘Schools Converted into Housing and Centers for Older Adults: A
Community Forum for an Exploratory Project,” 2 p.m., Room 112 Kern. Roger
N. Cornish on “Theatre for the Retired: Age is No Bamer "’ 7:30 p.m., Room 101

Graduate Council meeting, 3 p.m., Room 101 Kern,

Chess Club meeting, 7 p.m., HUB game room.

Women United meeting, 7 p.m., Room 321 HUB.

Young Socialists meeting, 7:30 p.m., Room 67 Willard.

G.S.A. Commonsplace Theatre, Taxi Driver, 7:30, 9:30 and 11:30 p.m., Room 112

Festival Theatre, A Little Night Music, 8 p.m., Playhouse Theatre.
Nittany Mountain Summer Spectrum, The Hoofers Dixieland sound with tap dancing
by seven virtuoso dancers, 8 p.m., Eisenhower Audltonum
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Thursday, july 21

« Advertising and management, however, don't .
' College of Education Faculty Council meeting, 2:20 p.m., Room 101 Kern.

Shaver’s Creek Nature Center, dusk walk, 6:30 p.m., Stone Valley.

Festival Theatre, A Little Night Music, 8 p.m., Playhouse Theatre.

Festival Theatre, Preston Jones, The Last Meeting of the Knights of the White
Magnolia, 8 p.m., Pavilion Theatre.

Office of Student Activities free film, The Mouse that Roared, 9 p.m., HUB lawn.
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A dazzhing new ammaled comedy-thriller

P TECHNICOLOR* (Gj=x )
. Released by BUENA VISTA DISTRIBUTION CO INC ©1377 WALT DISKEY PRODUCTIONS

I FALL .
9 and 12 month leases

Americana House
119 Locust Lane

. Collegiate Arms

] 218 S. Sparks St.

} Fairmount East
235 E. Fairmount

: Fairmount Hills

i 4 215 W. Fairmount

i

i

DAILY 7:30 &9:15
. $1 Thurs. 2:30
$2 Sat. & Sun. 2:30
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For You Van Owners
Who Like Big Sound

P8 | 8-Track Stereo Player with FM Stereo Radio

clinic and counseling service

" 2709 N Front Street
Harmsburg, Pennsylvania 17410 e (717) 234-4994
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Laurel Terrace
315-327 E. Beaver

ALL APTS. WITHIN
{ ;] WALKING DISTANCE
! OF CAMPUS

Inguire at Kissinger, Leonard &
Assoc. rental office.

| Lower Level 245 S. Allen St. J
, 238-46(00

CQ-1851

High Power Under-Dash Tape Player
with FM Stereo Radio

Super sound. High power hi-fi.
Cartndge tape player puts out 10
walts per channel (at 400 Hz with

8 ohm load). Built-in FM stereo
radio features integrated circuits
and ceramic filter for superb FM
reception, distant/local switch, AFC
and a stereo indicator light. Tuning
dial 1s 1n the cartridge door; flips
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PANAVISION®

Daily 7:15 & 9:30
Fri., Sat., & Sun. 2:30
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] " Separate bass and treble controls
SI l: f ll Now Showing $1.25 Matinee for precise adjustment of tone
mt . 7:30 & 9:30 Pni‘leg:dzg\'fver speakers are recom-

Daily at 2:15
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— Richard Schickel, Time Magazine

“ "ANNIE HALL’

establishes Woody as one of our most
audacious film makers. The film, at last,
puts Woody in the league with the

best directors we have.’’
— Vincent Canby, New York Times
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" sex1nthe7()s S a’g CERER

S&QCERF-K Starring ROY SCHEIDER
BRUNO CRFMER-FRANCISCO RABAL.- AMIDOU - RAMON BIER!

A Paramount-Uniyersal Release TECHNICOLOR* E D
OPEATILS (NYTERNATIONAL WV ALL RIGHTE AESEAYED
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116-Helster S1./237-7657

" 225 SOUTH ALLEN STREET
STATE COLLEGE, PENNA.

THE PANASONIC STORE

7:30 & 9:30
$1Fri. 2:30

‘RANDY"

| WELCOME TO THE 23R° CENTURY. §
{ The only thing you cant have in this |
perfect world of fofal pleasure
is your 3Oth birthday.

Now Showing
7:45 & 10:00

Daily at 2:30

-

Hi-I'm WeedHead.
I proved that sex
inthe 50’s was
much more stimulat
ing than today

SHE SERVED HER COUNTRY...
THE ONI.YWAY SHE KNEW HOW!

LL NEW
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I'm Honeysuckle
Devine. I demon-
strate-anatomical
“" | jet propulsion

chan is 29,

| saring MICHAEL YORK - JENNY AGUTTER - RIGHARD JORDAN
| ROSCOE LEE BROWNE - FARRAH FAWCETT-MAJORS

Thursday — Sunday $1.00
8&10 FUB Rec Room
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2 James Bond ’“*{;«:?

” swens GEORGE HAMILTON !
With EDY WILLIAMS LOUSA MORITZ RIP TAYLOR JACKCARTER MARILYN JOI RAY WALSTON DAWN CLARK

Produced and Dvectod by WILLIAM A LEVEY Wiitten by ROBERT KAUFMAN -

ACANNON RELEASING CORPORATION PRESENTATION COLOR by MOVIELAB

Fn. Sat. Sun.
- | 121 Sparks 7:20/9:00/10:40
- $1.00 Admission

e Ajr Conditioned ®

Tha BEST in on-campus entertainment
.. a JEM Production for USG

July 22,23, 24

until 2:30
Sat. & Sun.

Sat. & Sun. 2:00-3:30-5:00-6:30-8:00-9:30 - - ! _




