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Dorm radio stations to send out ads on airwaves
By RICH TABIN

and GREG VELLNER
Collegian Staff Writers

commercial in past years because it felt it could be held liable
for any problems, such as contract disputes, which may have
arisen, he said.

WEHR, said the station hopes to begin its commercial
broadcasting by Jan. 15. She said by going commercial it can
extend its services and goals and become amore professional
station.

meet operational and maintenance costs
"If we didn't have to go commercial we wouldn't," Kelley

said. "There's no other way we can get futids. - We only needto
sell 125 minutes of commercials each term. Once we get over
that we can put the rest into the station."

Gluch said any additional income would be used topurchase
more equipmentand expand services. She said $250 is needed
to continue broadcasting.

When students return from Christmas break and tune into
West, East, and South Halls radio stations, they will hear the
jinglesof commercials added to their favorite music.

The addition of paid advertising has literally given WHR,
WEHR, and WSHR new leases on.life.

The University recently approved an option allowing the
three stations to go commercial, and as the general manager
of WHR said, "We've welcomed it withopen arms."

The three dorm area dorm stations have been trying to go
commercial foryears, according to Bill Kelly, program direct-
or for WSHR. The University wouldn't allow the stations to go

The West Halls station, WHR, was the first of the three
stations to be founded on campus. It is dependent on the
student government of West Halls, and the added money from
its advertising will benefitboth.

According to Perlmutter and Russ Rossman, student ad-
visor to the station, the additional money will make it possible
to expand, and eventually they hopeto reach every studenton
campus.Charles Lupka, general manager of WHR, said a date has

not been set for the addition of commercials to the programs.
But he added that it would be shortly afterChristmas break.

Kelley said adding the paid advertising was necessary for
WSHR to continue its broadcasting.

Kelley said the number of advertisements played would be
Very small and that the station will continue to maintain its
services to students as a "request station."

He said it is very important to establish a good relationship
with the merchants in town if the station is to have the paid
advertising it needs. ,

WEHR broadcasts out of East Halls and serves the students
in both East and North Halls. It has a potential listening
audience of 6,000 students.

WSHR broadcasts out of Redifer Hall and reaches 3,600
students in South and Centre Halls. .

Sherry Perlmutter, president and general manager of
According to Kelley and Bonnie Gluch, president and

general manager, WSHR needs only the income necessary to
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otrip BREAKFAST:bir THE' • The Waffle Shop has
;>-A WAFFLE

AM- the best in townAda' SHOP
'V (1);air l (1): 2 buttermilk pancakes, 99,cEgg any style, Juice

(2) 3 buttermilk pancakes stuffed with 99cblueberries
(3) 2 eggs.any style, 3 strips of bacon,

homefries, buttered toast 9.49
FREE COFFEE

with these 3 specials Mon. thru Fri. 6 a.m. - 3 p.m.
2 GREAT LOCATIONS 364 E. College and 1534 N. Atherton

sh soup daily
due nightly

,esh.fish •

Wednesdays
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RESTAURANT. .
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..:, TRIP A , DEC. 26-30
, .

• 2 TO AROOM $115.00
..

, •
•

3 TO AROOM $llO.OO • . •

4 TO AROOM $105.00
' . SINGLES $135.00

•. ,

COST INCLUDES: •.
•

• Round tripbus transportation by Greyhound to 'from Jacksonville~,.. .

• Two nights at the DAYS INN in Fayetteville, N C (Dec 26 and 29)
• Twonightsal the HOLIDAY INNin Jacksonville (downtown) Dec 27 and 28) , ...

' • • Transfers to 'from game .^. •
• Baggage transferfrom bus to hotel. •

• e
...
•.

. • (All rates per person)

v. . .

TRIP B DEC. 26-30 •
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.. .

2TO A ROOM $ 99.00
. .

3 TO A ROOM $ 94.00 ,

•

4TO A ROOM $ 89.00 •

•

.. SINGLES $120.00 . •
- .

•

• COST INCLUDES: . • .
• Round trip bus transportation by Greyhound direct to Jacksonville

. Twonights at the HOLIDAY INN in Jacksonville (downtown) Dec 27 and 28) •. • .
• •Transfers to • from game , •

,
..

• Baggage transferfrom bus tohotel .:

• .

(Al) rates per person) • •' .
.•
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OPTIONAL: •
.:... St Augustine Historical Tour 512 00 (Dec 28 only) ..

Manneland . 58 50 (Dec 28 only)
• GameTicket 58 00 per person

.. .

.••
. .

, .

~ •

'• • FOR FURTHER INFORMATION & DETAILS STOP BY THE . . .

Gator Bowl '76 Headquarters '
... Rm. NS

..,.,103 E.Beaver Ave.
or call 234-4607 or 234-4611 •

..... . ...

Check our daily menu in window
ut 220E. College A ye.

(open 3:30 to midnight except Sunday)

T&R ELECTRONICS
introduces

out-of-sight CB
that's ready for

40 when you are!

Now! Get the Hy-Gain CB system that's ready for
40 channelswhen you are. Our out-of-sight Hy-
Gain 9 (Model 2679) citizens two-way transceiver
and Hy-Gain 426 AM/FM/CB 40-channel
antenna.

The great Hy-Gain 9 transceiver goes out of
sight in the trunk or under the seat. All that's
visible is the hand-held MSR (microphone, speaker
and radio) Control Unit with built-in mic and
speaker. Disconnects easily. So you can take it
with you. Or store it away. Superb performance
includes TVI filter to help prevent TV interference.

' After January 1 and FCC acceptance just
send Hy-Gain the certificate that comes with the
Hy-Gain 9 and Hy-Gain will convert the unit to
40 channels FREE.

~..p-4(.ilinWe keep people talking

The following Hy-Gain 23-channel radios can be
remanufactured to FCC 40-channel specifications after
January 1 1977 and FCC type acceptance

681 682 2680'2681 2682 2683 2679 3084
II you currently own one of these radios a 40-channel
certificate may he obtained from your Hy-Gain dealer

OPEN EVERY NIGHT
UNTIL 8:30 P.M.


