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LEDGER—PHILADELPHIA, MONDAY, OCTOBER 30, 1922

EVENING PUBLIC

“We Overcame a Custom
as Old as the Industry”

it writes The Goodyear Tire & Rubber

i Company of Akron, Ohio, in telling

I how it pioneered the pneumatic truck

it tire for farm use.

| “The solid tire,always having been used

, on trucks, was regarded as almost a

T fixed part of the equipment.

i “THE COUNTRY GENTLEMAN Wwas our

i strongest force in changing this situa-

i tion.

i %ﬁﬁﬁ%ﬁﬂ%ﬁ%ﬁﬁ%ﬁ% “We chose it for our largest advertising

3 S e e R T effort because we felt it reached

1 e snar et ; farmers whose buying practices set
[of BRI SRR the standards in their communities.
G o T T e

| B e et A Er R “And we used our advertising in it ef-

i s ‘ = TR fectively to convince supply stations,

i o W IES ) L LRSS | dealers and manufacturers of both the

4 bt - 4 merits of the new tire and the assured

i . ’r?tf.'r?.iﬁ'éu‘f Cimes s8 many inquiries a8 any other publicatlon” demand.

: “The merchandising service thus obtained through our

i advertising in THE COUNTRY GENTLEMAN represented

just so much plus value which would not have been pos-
sible with a publication of less influence in the farm field.’

‘The COUNTRY
GENTLEMAN

THE CURTIS PUBLISHING COMPANY, INDEPENDENCE SQUARE, PHILADELPHIA, PENNSYLVANIA
The Country Gentleman The Saturday Evening Post The Ladies’ Home Journal .
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