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“Our advertising in
"THE COUNTRY GEN-
TLEMAN brings an
especially largenum-
ber of inquiries from
women readers.’
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“Our Largest Sales are
in the Farm-Trade Towns”

“writes The Cleveland Metal Products fluence the buying practices of their
Company of Cleveland, Ohio. | communities.

“We are making THE COUNTRY GEN- “Through it we rediscovered the farm
TLEMAN our key medium in this possibilities of one of our lines that had
market. been pushed hardest in cities.

“We find our advertising in it affords “Also it has helped to lengthen the nor-
a strong support for our dealers be- mal buy:ing season of some of the more
cause its readers are the sort who in- seasonal CMP Household Products.

“This year, with the largest list of publications and the
most extensive advertising effort we have ever used, THE
i COUNTRY GENTLEMAN is the only medium in which we
i | are carrying a full and uninterrupted monthly schedule.”

. o ¥ e =1 e e L, % —~
- b I T g e, e e - e 1 e S
S Al J
P

‘The COUNTRY
GENTLEMAN

3 THE CURTIS PUBLISHING COMPANY, INDEPENDENCE SQUARE, PHILADELPHIA, PENNSYLVANIA
The Country Gentleman The Saturday Evening Post The Ladies’ Home Journal




