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in magazines? =

The judgment of over 2,000,000 women

or of a few men?

We want another kind of magazine—a magazine that

h’ﬂ”w,m woman’s maga
tine has grown from fifth to fourth—to first pl

Who can sxy how mnch of pr day
misses fire because ofiumwmwm'i‘um

'hhiﬂﬂ]atmllo l l aﬂm mdg.

read about?

magazines for honest<to-goodness reasons. And the

advertisements and the magatines, the soap and
mdmﬂmﬁuﬁh,mmd‘“k'

Pictortsl Review believes chat fts own steady end
unfaitering growth is to be attrfbuted to its

standing of these same women. Pictorial | .llllb
their language. epuhmdtmnhmﬁ,ﬁ';"
they speak and think sbout. And women sense it

2,000, pesk unmistekafily. Over
000 women accord first rank to Pictorial Revi
Prefer it to all others. Give it their confidence and
look to it for the information and inspiration
rmﬂym h’

Can advertisers seeking to influence these same

The impressive facts and figures

Pictortl Review's Growth to Leadership acheving the greatest

February, 1912
February, 1918
February, 1922
March, 1922
April, 1922

600,000 .
1,386,261 .
1,927,905 .
2,013,859 .
20065612 .
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PICTORIAL

5th among women’smagazines
Mmmsm
1st mmm
1st among women’s magazines
h m‘;ngwomen’gmm

First among Women’s Magagines
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