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day's work will buy as much today as it ever would.

Cost of Living
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Figures published in recent Bulletin
of the Department of Commerce
show that cost of living in the United
States has not only dropped below
1920, but even below 1919.
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The chart below shows how wages have increased during the
. The reductions during 1921 represent a drop on
e of 225 to somewhere between
200 and 210, leaving the figure still far above any previous
period. This chart was prepared by the Continental and Com-
mercial National bank from statistics of the Bureau of Labor.
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Trend of Auto-
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CHANGES during the past year and a half have been
tremendous, but most of us have been so close to them
that we “couldn’t see the city because of the buildings.”
One chorus has been shouting that “prices must come
down,” while another set thundered that “wages must
come down.” Each group is so busy trying to outshout
the other that attention has been distracted from the fact
that both prices and wages are down. .Prices have
dropped faster than wages, which is as it should be, and,
therefore, conditions are ripe for business revival.

TO drive home these facts The
Chicago Tribune recently print-
ed a series of full pages under the
slogan which heads this page. The
price situation with regard to Gen-
eral Merchandise, Securities, Food
Products and Automobiles was an-
alyzed in these advertisements over
the signature of a representative man
in each line. Contributors to the
series included:

D. F. Kelly

Dsrector of the National Retail Dry (;00ds
Assoctation

Roy C. Osgood

President Investment Bankers Assocsatson
of America

W. A. Heath

Chearman of the Board of the Chicage
Federal Reserve Bank

Thomas J. Hay

President of the Automobile Trade
Association of Chicago

Bismarck Feilchenfeld

Chairman of the Central Executive Commitice
of Retail Food Distiribulors

These pages have been reprinted in
portfolio form and will be mailed
free to any selling organization if re-
quested on business stationery.

Each advertisement is a thorough

comforts and conveniences and lux-
uries which he enjoys as the result of
each day’s work and compare them
with what the man in the same posi-
tion a generation ago would have been
able to afford.

“A day's work has purchased more
during each decade notwithstanding
advancing prices because a day's work
produces more. The achievements of
science, of engineering, of organira-
tion, of executive ability—in short, of
brains—enable men to create more
wealth with each day's work, and
therefore to obtain more of the good
things of life.”

R. OSGOOD emphasized the

unusual income yield obtain-

able by purchasing securities at pres-
ent prices. He said in part:

“Investors who are still out of the
market may be deterred by a fear that
the tide has not definitely turned for
the better or by a feeling that prices
may go still lower. We can not prove
that these people are wrong, t a
consideration of all factors shows that
the probabilities are that the tide has
turned and that present opportunities
for genuine investment bargains will
not long be available,

" The dollar which is not at work is as
great' an industrial waste as an idle
man. It is injuring its owner and the
public. The dollar that is put at
work today by investment in a sound
bond will not only do its share in
speeding up industry but will insure
a high return to its owner for many
years to come.”
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CHICAGO TRIBUNE advertising has also decreased in cost during the year,
Rates have remained the same, although circulation during the past six
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months has averaged 46,114 more daily and 90,627 more Sunday than during the
corresponding period of 1920. At the average rate charged by Illinois news-
papers, this additional circulation (which Tribune advertisers receive at no addi-
tional expense) is worth 13 cents per agate line Daily and 26 cents per line Sunday.

Che Aficago Tribmue
fiTvEe WorLo's cREATEST NEwWSPABER](!

Largest Morning Dailv Advertising Office of The Chi-

Circulation in Americs ::lgeo !;I;r‘;bt{’nof:r.kﬂz Fifth Ave-
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OR REPRINTS of

" Tribune campaign on
Prices and Wages write on
business stationery to the
Business Survey, Tribune
Bldg., Chicago—or to Eastern

Eastern Advertising Office, 512 Fifth Ave., New York
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