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Mc CALL!
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The Mp of McCalI Street
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American women have bought hun-
dreds millions McCall Patterns, for
guidance home dressmaking, during the
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for MeCaJl'a Magaaina tit reef on" aalngle
rretr n Dome lfeet apart, the
noum iroira no mm affes or a

Botton to San Diego.

of of
in

past fifty years.
Women's clothes worth more than $100,000,000

will cut by McCall Patterns, this yeariri Ameri

p

homes.

That is what McCall styles mean to thec women of
McCall Street the women of the 1,300,000 homes intowhich
McCall's Magazine brings, each month, advance news of the
latest ISfew York and Paris fashions.

MCCALL
MAGAZINE

McCalFs Magazine Fashions and
the McCall Patterns give to the women
of McCall Street the keen satisfaction
of being always in the mode.

And when a woman has cut and
made dress,.by a McCall Pattern, put
that dress and had the satisfaction
6i knowing that she is in the mode-t- he

name McCall has acquired for her
very definite and abiding meaning.

As for the thrift of the wometf
McCall Street-wh-at better evidence"
could there be, than a hundred million
dollars a year spent in home dress-
making?
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You depend upon it these
women are intelligent, discriminating
buyers. They buy McCall's Magazine
because it gives them tfieir money's
worh, only in its authoritative
fashions, in its exceptional fiction,
its atly-edite- d household departments,
its special articles of vital interest to
every woman reader.

The women of McCall Street are
tkind of buyers who know that na-

tionally advertised merchandise is most
certain to give value, to represent

economy in purchasing.
And McCa,ll's Magazine is their

shopping guide.

McCALL COMPANY. 236-25- 0 ST., NEW YORK CITY
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CHICAGO SAN FRANCISCO BOSTON , ATLANTA TORONTO
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