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“BEST MEDIUN”
' [S NEWSPAPERS,

| iIdeal Route to Reach
the Public,” Says Wil-
liam A. Thompson

| $75,000,000 WILL BE
4 OUTLAY IN 1916

_r'--Experts Tell of Plans to
' Reach Out for Trade
Increase

Ly

. HIGH SCHOOLS ATTACKED

L Their Products Are “More Vol-
- uble Than Valuable,” John
B. Opdycke Asserts

| Newspapers Supreme
In National Ad Field

Newspapers are rapidly becoming
supreme in the field of national ad-
vertising, declared William A,
Thompson, dircetor of the American
Newspaper Publishers’ Association,
in an address before the ad men.

Newspapers will carry a total of
$76,000,000 in national advertising
* | nlone in 19186. )

FEducators attack durriculum of
American high schools and urge that
room be made for courses in adver-
tising and business in colleges, uni-
versitics and high schools.

Experts tell of wonderful oppor-
tunity for American manufacturers
to capture trade in world markets.

New York clergyman urges clim-
fnation of pious phrasing in church
b advertising.

A great flood of new Ideas and methods
for the extending of Amerfcan business into
(world markets today engulfed the 10,000

N .ri-mro advertiging experts, bankers, manu-
L | gacturers and merchants who attended the
' 41 departmental sesslons of the Associated
{Advertising Clubs of the World.

"' Many plans were unfolded by experts for
bullding up home trade nnd plecing busi-
The

s divulged by noted business econo-
‘miits and capable commerclal research
workers were recelved In an enthusiastic
and progresalve spirit by the men who have
oéme to the Fhiladelphia convention In
‘search of solutions of problems which have
arisen sincs the ndvent of abnormal busi-
ness conditions.

Men from all sectlons of the United

'Btates, who yearly expend huge sums for
advertising were keenly Interested when
Willlam A. Thompson, director of the
American Newspaper  Publighers' Assoclo-
" tlon, sald that newspapers wers rapldly be-
eoming supremes as o medium for national
advertisara. For 1016, He sald, the nows-
papers of the United Stotes would carry a
total of fully $76.000.000 in national adver-
tising.

INFERIOR PRODUCTS OF SCHOOLS.

Before the teachers of ndvertising seasion,
John P. Opeycke attacked high schools as
*turning out inferlor products, more voluble
than valuable.” He urged that a place be
made in the currloulum of the American
Mgh school for advertlsing and Instruction
in modern business -methods, Hefora the
same section Dr. Herbert W. Hess, of the
Wharton School, University of Pennsyl-
vania, attacked the commerce cournes
taught In colleges and universities,

C. A. Tupper, president of tha Chicago
Trade Preas Association, told the business
Press department of the wonderful oppor-
tunity for development of Amerlcan trade
in foreign countries,

Bhirley Hunter, nn advertising manager,
of Loa Angeles, told the retall advertisers’
Bection that every store has a personality
and that every advertising man should
Btrive to express it.

OPPOBES PIOUS PHRASING.

That copy for church advertising should
tell the truth and he free from plous phras-
‘ing was the statement of the Rev, F. T
Keeney, of the First Methodiyt Eplscopal
Church, New York, before the section on
ehirch advertiaing,

Frank J. MeGrann, st the houss organ
editors’ conference, said that house organs
for employes should be attentive to littie
gcmmul things about employes, such &s

irths, marringes, engagements, athlatics,
Vacations stories, promotions and recogni-

N. Mitchall, ndvertiaing manager of L. K
Liggelt Company, New York, sald that
advertising should be placed in mediums
that will reach the largest proportion of
Woman readers, me women dp T4 per cent
#f the purchasing of the country.

NEWSFPAPERS GH AHEAD.

.. Newspapers, now su as a local me

&lum for advertising, are rapidly becoming

alao as & madlum for general or
vertissra.
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SUFFRAGISTS ALSO BELIEVE IN THE VALUE OF ADVERTISING

town, of hamlet it s a local Institution,
known In every home and earrying with
It the atmosphere of the community, It
s the one dafly means offered to the n-
tividual of Inying hin fAnger upon the
pulse of the world, and, coming as a well-
known messenger, IL personnlizes the events
of the day.

“This universality of the newspaper s
the firat thing that attracts the national
advertiser. He knows that he can buy nows-
paper eclireulation In exaet quantities. Hae
can cover one clty or 100; one sectlon,
or a continent. His ndvertising represents
the minimum of waste. He goes whers the
golng 18 good and skipa the places where
he cannot do business,

STIMULATE TRADE.

“The dealer knows that newspaper ad-
vortlsed goods will not grow dusaty on his
shelves,

“The newspapers of thia ecountry and
Canada nre dolng much to stimulate and
to crystallize thin Interest on the part of the
retaller In goods ndvertised In the newn-
papors, In nearly every city newspaper
men have impreased In some way upon
storekeepers the fact that general newspr-
per ndvertiners are sending customers direct
to the retnll counter, nnd that It I8 In line
with the dealers’ profit to handle and to
push newspaper-advertised goods ns a olass,
clans,

“General newspaper advertising, while
still making up the amaller parcentage of
the average newspaper's rovenue, s be-
coming each day n more important ltem
on the publisher's books, Nowspapers are
glving closer attentlon to the problems of
tlie natlonal andvertiser. They are compiling
facta about merchandising conditions In
thelr communities which glve ths manufac-
turer an accurate husinesa map for his
cimpalgn. In n word, they are doing their
part to make newspnper ndvertising an ex-
act business Instrument.

GREATEST SO0CIAL FORCHE

“We newspaper advocates are enthu-
siasts, and we have reason to be enthu-
slastic. A thrill of just pride goea with
the knowledge that the medlum we rep-
resent Is the greatest soclal, political, and
commercial force In the world. Mont of
us_ live and die In the busingss, not be-
cause the financial rewards are colossal,
but because other music Is tame, tuneless
stuff to ears that know the hum of the
high-speed presses. And while we are
strongly partisan in advocating our me-
dium, we do not Jose sight pf the real
merits and the real values offered by our
competitors, We are cognizant of ad-
vertising |deas and purposes that do not
gquare with our own; some of them wo
respoct and of the rest woe strive to ba
tolerant. But our message to the nation-
nl advertiser, based upon simple fact, (s
this:

“If your pufpose In advertlsing is to get
your goods to the consumer qulckly and
profiiably, the dally newspaper offers the
ideal route.'

HIGH BCHOOLS ATTACKED,

John H. Opeycke, chalrman of ths Eng-
Iish department of the Julin Richman High
Bchoal, New York city, at the afternoon
sesslon of the Advertising Tenchers, held In
Logan Hall, nsaalled the high achools.

Mr. Opaycke urged a rodical readjust-
ment of the currlculum of the Amerlcan
high school to make A place for advertls-
Ing and instruction In modern Dbusiness
methods Instead of long courses on the
classics and impractical work,

The reason for the Introduction of nd-
vortising and selling courses in high schools
Mr. Opevcke based upon the fact that “'80
per cent. of high school graduntes go
stralght into the advertislng and selling
world.” The fallure of the school authorities
to take cognlsance of the growing and
ripenefl demand for business Instruction he
characterized as “lamentable and disgrace-

ful.*
*TEACHERS CULPABLE."

“Bualness men the gountry over,” ha de.
clared, “complaln of the high school grad-
wate, He |ls an Inferfor product, they say,
in view of the*money the Biats spands upon
him., Thus high school teachers are fullures
whether they like to hear it or not. And
ana of the reasons for this |a that so much
of the werk they insist upon dolng 18 totally
useless and impractical. Teachers are par-
tioularly culpable.”

Mr. Opeycke made no attack upon In.
struction in Hierature, but rather upon that
form of Hleranture which treats of dead
subjecte. Urglng that the life of lter
ature be extracted for tha courses In Eng-
lsh he decimred that “imbedded tn all Hter
ature le rich mines of advertlalng and salea
expression awaslting discovery.”

Summarizing a tentative coursas for the
high school student which will better fit
him for mdoern business, Mr. Opecycke of-
fered ths following:

“T'ha first year's work In commepcial
English consists of simple business letters
simpls classified advertisements and com-
merclally nssorted speliing lats.

“In the second year the newapaper and
the magasine are studiad, with soma stress
upon the advertlaing and sales content
Puplls are vequired to write newepaper
Buoglish by way of letters to editors, res
ports on purrent topice, news Itsma, new
recands, ato, In the third and fourth yeurs
advertising and selling, together with ad-
yapced letter-writing, ara given. Sales-
manship 18 aught, of course, with adver-
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Members of the Equal Franchise Socicty are overlooking no opportunity

to obtain publicity for the cause during the present convention.
is a group in their convention-week costumes.
MeClain as she appeared in the parade last night.

W. Hesa, of the Wharton School, University
of Pennaylvania, said:

"It s true that we are more successful
as Individuals than as an Institution,

“New schools, with courses in marketing,
are springing, up over the country. In-
dividunlly many of us have injectod o word
of advice as to the ldeals of particular
gourses, but where has the word gone forth
#0 as (o Instll the kind of concept which
glves the largest significance to the Im-
plieations of selling? Universities met the
notion that courses In commerce are needed.
High schools are getting the notlon. Who
gety the notlon? Some one. Who Is en-
gaged for the service? BSome one that
some one alse recommends, In that he
ssems to possass enough personality to get
‘It over, as the vernascular puts It

“Deuns of univeralty commercinl schools
whose ourrioulum Includes selling most often
find themselves In & whirr as to what ought
to be done with the miniature cyclone which
has arlsen In thelr midst. Adjustment 18
the cry of tha hour.

“Let us recognize what a postgraduate
wnd an undergraduate courss mean  Let
us have u standard as well as & school In
the development of [nstructors, Let us
recognize the mpeciallzed talent and abiliey
of many here who are oonstantly furnish-
Ing vmiuable data assisting In the standuard-
jzation of courses, But, withal, let us estab-
lieh a systam, part related to part, the
ideal of which s our cammon struggle and
the truth of which I8 so well advertined
that univeralty realm wand the business
world recognize the standardized efforts as
worthy of fnancisl and honorable recogni-
tlon. L&t us fight for an ideal”

Above

Below is Miss Julia

AD WOMEN MARVEL
AT UNCLE SAM'S SHIPS

View Grim Dreadnoughts and
Slender Destroyers—Many
From Inland Had Never
Seen Warcraft

The majority of the 800 ad women at-
tending the convention, either as dolegnten
or wivea of the men themaselves, praised the
apparent fighting power of Uncle Sam's sea-
dogs ‘nfter they had closely inspectad the
equipment at League Island

From grim, gray dreadnought and needle-
ke destroyer to the new terror of the sej,
the submarine, the ad women were vitally
Interested In the possibility of the feet

Mpny of theam had noever seen a battle-
ship before. except In the movies, and they
manifested a desire to sas the ships from
slem to stern. Headed by Mrs lowe Stew-
art and her aldes on the Hecoption Com-
mittes to the ad women, the party lefv the
Bellovua at £ o'clock. A short whirl down
Broad street, through thé new Boulevard,
brought -them to the gates where n corpa
of men, through the courtesy of the Navy
Department, was prosent to act an guides,

Mra. B H . Durbin, wife of the president
of the Poor Richard Club; Mre Joho C
Martin, Mra. Frank A Biack and Mry P
H, Rowa, of Boston, were among those who
supsrviked the trip for the visiting women,

v

LEDGER BALLOONIST
TO ENTERTAIN AD MEN

Leo “Stevens, in Dirigible, Will
Drop Harmless Bombs
on Populace

Philndelphlans today will have an oppor:
tunity to swe what It means to bhe "bombed.”
Leo Btavens, an aviator and ballooulst, will
arrive today, with his big dirlgible, 1o drop
“bombs" and give an air demonsteation,
Stevens hns been employed by the EvENING
Levaen and Publle Ledger and hls demons
mration will be the specin] Lodger (eature
of the ad men'a convention.

Stevens will go divectly to the Grant
cahin, Falrmount Park, =ar the Sedgley
Guard House, And unless something un-
foressen occeurs he will bhe there and hoave
his haloon assembled thin afternoon. Start-
Ing from there, he will cirele the eity, drop
“Bomba' on League Island, City Hiall, and
at times will soll as low ad 200 or 300 fent,
#o tha® the public
what his balloon lools ke

It will be a tremandously big affalr, this
dirigible, some B0 feot long. Dut as blg
ns It {8, It will be handled by Stevens alone,
Whatever s coming—work., excitement,
danger and the hooray of the multitude—
Stevens s the sort of chap who tiken |t
all—snnlo.

This forthcoming "'stunt,” nn It haa been
nolsed among the conclave of live wires as-
nembled hers, has atteacted n groat deal
of commant The ad mon like it, They
all eonecede that it Is  “advertising,” em-
bodying all the magle of that
hensive word,

The big nirship will be a notable addition
to the pugennt of Thursday on the Schuyl-
kill, when Stevens will reinforee his supply
of talcum powder and confett! “bomhbs"
with o display of fireworks.

It will, by the bye, be the first sight of o
real dirigible, for many Philadelphiana
Some yeara ago Beachay sailed over the
town In a small airship, but his perform-
ance, for the mout part, hay been forgotsen,

Sees Ad Men's Parade; Dies

Mra. Margaret Shilhy, &1 vears old, of
Chester, who fnintad while watching
ad man's paride lnst night at Broad and
Arch streats, died early. this morning In
the Minerva Hotel, 122 North 10th street.
Heart digenss s belleved to have eaused
her death,

WILLIAM H, INGERSOLL
One of the men who “made the
dollar famous.” He is chairman
of the Nationn' 7 sion of the

A. A, C. W,

may get a good idea of

compres

the

CLERGYMEN URGE
RELIGIOUS ADS TO
“PREACH” GOSPEL

Pastor-Editor Favors Fill-
ing “Every Inch of Local
>apers”

A BUSINESS INVESTMENT

advertislnog was disoussed this

it the Church Advertising Section
of the 12th annual convention of the Asno-
cinted  Advertising Clube of thse World,
Willlam R Hotolikin asserted that there
the advectiner has an amazing Neld, for
therd wes 50,000,000 people In the United
States without ¢huteh aMiiantion: and the
ov, Willlam 1. Barton. aditor of The Ad-
vange, n religlous publieation and pastor of
the Flrmt Congregational Church of Oak
Parlk, I, deolared that thers In nothing
nine o well worth the sndvertising “as the
Goapel of JTeaua Christ.'

The first rule which I have learned to
follow.™ suld The Advance editor, “with
rognrd to advertising outside of the chureh
In to make the inrgeat posnible ume of the
logal press. T will Il Just an many Inches
A weele as the local papers will glve me In
announcing the services of my own church
and In reporting events of Interest that
hnve occurred there, and T will 1ry to da it
mo well and have my copy In 5o early as to
Inburs n good posltion and a favorable
reading.'’

Advertising, howevar, without having *'the
goods™ cannot In itself Bl curches, Dootor
Barton sald, adding

"The fArst and bet advertisement for any
church s the widespread assurance that It
uniformly has & service worth attending.
No Investment In printer's Ink can ever be
A substitute for this.  Equally with every
other advertiner, the church must stand
rendy to deliver the geods and give to the
person  who enters Ita doors something
worth eoming for.

“"ADVHRTISE CHURCH SERVICES."

YT belleve In advertiging church services,
nnd nm pglad to way something about ita
methods, but [ wish it understood In ad-
vanee thiat T belleve first of all In having
something to advertise, and that the thing
advertined should not he merstriolous, or
cheap: or theatrleal, but fundamentally and
Invariably the Gospel of Jesus Christ.

“But there In no renson why the Gospel
should be cither prenched or advertised In o
dull or uninteresting foshion.  Jests was
nn Interesting preacher, He knew how to
ket the attentlon of the crowd and how to
keap It after he got ft. He did not ajways
preach allke; He changed His style of
preaciing at least four times and always
for a reason, He did not depend upon His
mirneles to bring in the crowds; Indeed, He
deprecnted the gatherlng of multitudes after
that fashion. ut He got the people and
they heard Him gladly.

"I nm prepared to be told that ministers
ought not to seek newspaper notorlety, and
I ngren heortlly with that statement; but
ministers ought to seek to let thelr lghts
dhine befors men that they mny see thelr
good works ind glorify thelr Father who s
in heaven. So the first rule which T have
lesirned to follow with regnrd to advertising
outslde the church tself 18 to mnke the
lnrgest possible use of the local press.”

A similar thought was conveyed by Mr
Hotehkin, who apld:

CHURCH MUST SELL ITS GOODS.

“First of all the chureh must sell its
proposition to (te own members. Thia i
vital work. The first work of the commer-
cial ndvertlser Is to keep hik pwn customoers
wold,  This Is the foundation of any suc-
cessful business. The good will of regular
customers |8 not only a concern's grestest
ansol, but it |8 the greatest existing power
In seouring the interest and confldence of
new customers,

“80 1 would say that the most vital ele-
ment In advertising o church to outsiders
is the living ploture of the joy, satisfaction,
comfort nnd peace expressed by the people
who are members of the church.

“All successful advertising must create
desire for elther the goods advertlsed, or
the benefits that will came to the purchaser
through the possession or use of the goods
bought.

“It pays to advertise,
definitely cause church
church deserves to grow.’

“If the church grows, the collectlons will
be larger; the membhers will be willlng to
contribute more, and there will be more of
them to contribiute,

“Asm A stralght business [nvestment for
the church, advertising ghould pay Its own
way, as it does in any other good business

“If there s not enough money in the
treasury to pay for the advertialng, I would
make an estimate of the annual cost and
agk for definlte advertising contributions
to suppart this worlk and do i} consistently,
regularly vear in and year out, as other
business concerna do it

Church
morning

Advggtining will
growth — If the

URGES .('ITI_ES TO ADVERTISE

Bad News Spt;ead_l_iit‘ Good News
Must Be Spread

A natlon-wide campiign of advertiaing
for municipalities was ndvocated by Edwin
L. Quarles, of Indlanapolls, today. He sald:

“Phere 4 one unfortunate but inevitable
reason why our communities should take
geriously the motier of projecting thelr ad-
vanutage Into the national mind, and that
fa the fuct that unfavorable community ad-
vertining 18 sutomatie

"It does not reguire method or money o
spread the storlen of strikes, epldemicn,
crimaos, disasters or even business fallures
It Is only with cars that the loyal citisen
¢an keep the reputation of the community
up to par. Weall lnid plans, money, a dally
consideration of thess matters and good
stout will are necessary to hold it above
the mark."”

DAYS FOR THE ADVERTISING CONVENTION DELEGATE
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NEWS PLAN

Cyrus H. K. Curtis Tells =

of Structure for Eve-

ning and Morning ';r 3
Newspapers

BUILDING WILL HAVE
LARGE AUDITORIUM

One of Greatest Publication
Homes at Sixth and
Chestnut

WHOLE BLOCK ACQUIRED

Convention Applauds Announce-
ment of Enterprize Due to
Busginess Growth

Cyrus H. K. Curtls told the advertising
men today that he planned to erect one of
the fnest newspaper bulldings In the
country on the site at 6th and Chestnut
strests, now used by the Evexivo LEDORR
and Publle Ledger. His announcement was
made In room 214, Engineering Bullding,
University of Pennsylvanin, where he had
been Invited to address the mection mads up
of advertising agents, :

Mp. Curtis pald that a conversation yes-
terday with Mayor Smith, in which the
Mayor had told how. the elty's conventlon -
hall was going to be larger and more sx-
pensive than originally Intended, led him
to tell of his permonal plans, For, as he
sald, Mr, Curtia is golng to bulld a conven~
tlan hall, too. Tt will be |n connection with
hin proposed newspaper plant and will be
open to such gatherings as the advertising
men.

WILL SERVE GREAT PURPOSE

Mr. Curtls sald;

“I had luncheon with the Mayor yester-
day, and he told me of the plana of the
city to erect an Immense convention Hall
which will cost more than had besp
originally intended, but which will serve &
gréat purpose,

“Philadelphla la golng hard after con-
ventlons, and I might take the liberty to
nnnounce ut this time that T hops when
this convention comes here agaln |
ahall meest at fth and Chestnut streets.

“I have acquired the block hounded by 6th,
Chestnut, 7th and Bansom streets. At ths
corner of 6th and Chestnut streets now is
the first great nowspaper bullding in Amarls
ca.  When It was erected In 1868, pa
of the entire country from the At'antic to
thae Paclfic consts made prominent mention
of it A banquet was held in conneotion
with {ts completion, and the accomplish-
ment was made thé subject of general celes
bration,

"I Intend to erect on the site of thix bulld-
ing, and 1 am even considering more space
than the Publie Ledger bullding now occu-
ples, one of the finest newspaper buildings
In the country, It will be a real newspapar
building.

“I hope to greet you thers In the future.
It will contain an auditorium which will
necommodate such gatheringa as this, and
at Gth and Chestnut streets, too, we shall
have a convention hall*

Mr, Curtle cloped his address with: some
opinions on the use of premiums in getting
magnzine subscriptions, He was warmly
applanded, Other speakers at the session
weére Willlam H. Johns and Collin Arme- d
strong, of New York, and W. C. D'Aray, « =&
of St. Louls, i

ADVERTISING PEDAGOGY
DISCUSSED BY TEACHER
University of Texas Man Urges /

Standardization of Courses in
Schools and Colleges

The standardization of instruction in ad-
vertising was urged by John BE. Trevelen,
of the Unliversity of Texas, at the opening
session on “Teachers in Advertising™ held
this morning in Logan Hall -

Bpeaking on the subject of “A Flan for & |
Cullege Course for the Training of the Ads =
vertising Man,"” Mr, Trevelen nsserted that
advertiaing teaching lo now passing through
the experimental stage, but it has not be-
come satisfactory me yet. He urged & cors
relation of courses betwean advertising
schoola and universities, colleges apd @
schools of commerce. .

“Conditions differ sd materially in dife
ferent oolleges and univeraities and in
different secilons of the country that cons
c¢lusjops reached upon the basis of an
understanding of one set of problems may
not. he tenahle under other ponditions.'” he
sald.  "That which might e actepted by =
ons us & satisfactory statement of what
constitutes training for un advertising vooas
tion might not be at all acoepiable to
others.  There Is not, strictly speaking, any
vocation of profession of advertising ;
stead, there are a number of vocallons all
more or less dependent upon advertlsis

“The planning of a currleulum for
vertsing tralning s likely to be Infue
by the particular interests of the
wha formulales it

“One of the first questions to be
when & new curriculum s being planne
Its relation to the estabiished courses of
upiversity and the nscessary sdm
mpchinery for lis eperation. As has sl
bewn indicuted, the development'
teaching of advertising has not bean
sytematic, with the result that thare.
uniformity as o th. placing of res)
Ity for sdvertising courses oul
third of the coursas In adw ]

one-ihird under the direotion
academic departments In
sities differant courses in

given in two or lua nansols,
“The roason varistton
historical and = , and doss BO
upon any 1 :
to the natyrs ef courses |n

ane instructons



