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ichest Trade Section
8k aecl Cliicago

With Unique One Newspaper
Opportunity for Advertisers

When you Advertising Buyers and Advertisement
Writers return to your desks "Consider the Cincinnati
Enquirer."

Get out your map. Note how Cincinnati the Queen City the
strategic point which direct selling campaign affecting three
States.

Cincinnati's 402,175 population offers vast possibilities any adver-
tiser. Cincinnati also the trading centre for hundreds prosperous
towns and cities within radius 100 miles Indiana, Ohio and
Kentucky. Interurban lines and network railroads link them together.

The Enquirer offers one newspaper key this rich field.

The Enquirer the only newspaper Cincinnati. also the
strongest morning newspaper the adjacent sections three big
States.

For four generations, the Enquirer has been the favorite paper
Cincinnati's best homes and other towns reaching the best people
each place. Being morning paper they read time when the mind

most receptive, the faculties clear, when the world's news comes
complete form. The Enquirer has their confidence and local advertisers
realize this. ,

Even its news make-u- p, The Enquirer distinctive. has
featured that quoted throughout the country. The daily Enquirer
and The Sunday Enquirer represent circulation that usable
any advertiser."

Now the time for you "Consider Cincinnati" outlet for
your products and can be made permanent source revenue.
And when you do "Consider Cincinnati," good judgment will invariably
select The Enquirer the one newspaper move your goods.

LA. KLEIN
Metropolitan Tower

New York
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JOHN GLASS
People's Gas Building

Chicago

--i,ben."'-J

,',t',i!4i't
, .',..

i5ciRCLevji:i.e
. ? '!SSf ,.

V c
'J3WiS,

WASHINGTON CM'

HILLSBO'RO1
v .sSs?

r ?. '
m

.

im .WW

.., .v.. . J (.--
IWILfF i.TM r

;

tfikMktrap

r .,riirf'i if.. .;

"bM"t?W9imm

mm
ft ' . Jt,?!

HViMX,

li'rtU t.v
), 1" wufyi

ft 'Hi ,1 1,

I,. ''Will
Vt msf ,lJi

f !.&

" Km '")'

mm "v
Hi

V!i


