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based on a strict analysis of pro-
tein content, moisture, butterfat,
or other grading mechanism, and
seldom complain when the stan-
dards are clear and applied fair-
ly. Such arrangements don’t dic-
tate how a farmer manages their
operation, but reward outcomes.

Rewarding environmental per-
formance should not be any dif-
ferent. It is, in fact, the fairest
way to allocate the costs and re-
wards of activities that protect or
improve the quality of our soil,
water, and air.
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—Karen Anderson
Executive Director Northeast
Organic Farming Association

Of New Jersey
Pennington, NJ.

Editor
I am writing in response to the

Saturday, Feb. 8, Lancaster
Farming lead story on “Red
Power.” I enjoyed reading about
the festivities that are planned
for the June event that will cele-
brate the heritage of Internation-
al Harvester. I work for Case IH,
and am proud to be associated
with the legacy of IH.

Bet ;er

Pasteurizing Systems

• Increase
Profitability
Pasteurizing waste
milk instead of
buying milk replacer
could save you
thousands of dollars
per year!

Accordingly, I was disturbed
by two comments in the article.
First of all, the story says that
“Cub Cadet...eventually assumed
Case IH’s tractor line.” This
comment is misleading. In fact,
Cub Cadet only assumed the
lawn and garden portion of In-
ternational Harvester’s product
line . The Case IH product line
includes a full line of agricultural
tractors and was born out of the
consolidation of Case and IH in
1985.

Secondly, the article depicted
IH going out of business as “sort
of an Enron thing.” The Enron
debacle involved criminal activi-
ty, and it is unfair and inaccur-
ate to make such a comparison.

IH was one of the great com-
panies of all time, and many of
its people, products, dealers, and
customers have carried on that
tradition through the Case IH
brand today. I applaud the ef-
forts of organizations such as
Red Power, as they are keeping
the spirit of IH alive as well.

—Claudia B. Garber
Managerof Communications

and Brand Promotions
Case IH North America

WASHINGTON, D.C.
USDA’s Risk Management
Agency (RMA) last week made
available up to $lB million to re-
duce the cost of crop insurance
programs in 15 historically un-
derserved states. RMA will pro-
vide financial assistance to pro-
ducers under the Agricultural
Management Assistance (AMA)
program, authorized by the Fed-
eral Crop Insurance Act (FCIA).

The Targeted States Crop In-
surance Financial Assistance
Program is available to producers
purchasing policies after Febru-
ary 20, 2003, and acreage report-
ing dates prior to September 30,
2003, in the following states:
Connecticut, Delaware, Maine,
Maryland, Massachusetts, Neva-
da, New Hampshire, New Jersey,
New York, Pennsylvania, Rhode
Island, Utah, Vermont, West Vir-
ginia, and Wyoming.

“Crop insurance is a vital part
of risk management in American
agriculture,” said Risk Manage-
ment Agency Administrator Ross
J. Davidson, Jr. “This financial
assistance will assist and encour-
age producers in these under-
served states to use crop insur-
ance products to manage their
price and production risks.”

The funding announcement
was made by Secretary Veneman
during remarks to the 79th An-

Introducing the

BetterMilk®
Calf milk pasteurizer
Designed and built specifically
for dairy producers.

• Maintain Biosecurity
Pasteurizing waste milk
can improve the health
of your calves and
increase their market
value!

• Easy Installation 240 volt, 50 amp receptacle
a garden hose

It's Been a Cold Winter!!!
TAKE YOUR CHOICE!!!

1 It’s 1 a m in the 9 Trudge to the barn
morning 10 Everything’s okay

2 It’s very cold outside 11 You’re now wide
3 It’s very warm in bed awake
4 Bessie may or may 12 Trudge back to the

not be freshening house
5 Get outta bed 13 Reverse your dress-
-6 Pull on some duds in 9 procedure
7 Pull on the shoes 14 Crawl back in bed.
8 Get on a coat 15 Try to go back to

sleep

OR
1 Stay in bed 4 Click off the remote
2 Click on the remote SGo back to sleep
3 Check on Bessie.

"ROSTECH WIRELESS CAMERA SYSTEM"
Available At All Our Locatioiu

iown

Were you using this inflation in the past?
Now available through Fisher & Thompson

SP-6000
Quality

Silicone Inflations

How We’re Different
The Most Versatile Inflation in the Market
The SP-6000 is a proven milking inflation
unique in materials and design
• High-Quality Medical Grade Silicone

Reduces nsk of harboring bacteria
Consistent performance throughout product life
Proven material for ultimate udder health

• Long-Lasting
Dependable tor 6,000 cow milkings
Lowers replacement rate by 5 times over
conventional rubber inflations
Durable silicone doesn't crack or check
Higher efficiency compared to rubber inflations
(less manpower)

• Triangular Barrel Design
More massaged surface area than round liners
Optimal teat-end massage

• Strong Shell Housing
Made from the highest-grade resins available
Secure, mechanical locking system
Sealed unit to eliminate bacteria growth

• Transparent Visi-Cup
Allows operator to monitor milk flow at a glance
Vented or Non-Vented for effective milk flow

• Various Weights
Three weights available to fit various daw
weights

• Interchangeable Mouthpieces
Two types of mouthpieces toi vanous bleeds of
dam cows and teat si/es

We Ship Parts Daily UPS • 24 Hour Service • On The Farm Route Service
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NE, Mid-Atlantic States Targeted For
Reduced Crop Insurance Costs

nual Agricultural Outlook Forum
in Arlington, Va. The Secretary
announced a new risk manage-
ment initiative being undertaken
by USDA to examine risk man-
agement tools, identify under-
served producers and closely ex-
amine the regions, commodities
and risks and then prioritize the
development of new products to
fdl the gaps identified.

The priorities of this initiative
include examining the need to
serve the livestock industry, in-
cluding forage and range cover-
age; addressing concerns with
coverage in regions facing multi-

year droughts; simplifying and
improving the effectiveness of
various insurance products; and
reviewing various RMA authori-
ties to ensure the soundness of
the delivery systems and effective
oversight of the crop insurance
industry.

Interested producers should
contact their agent regarding
program eligibility and availabili-
ty. A list of crop insurance agents
is available at local Farm Service
Agency offices or by using
RMA’s Agent Locator at: http://
www3.rma.usda.gov/tools/
agents/.

New Website To Help Dairy Producers
UNIVERSITY PARK (Centre related to all aspects of planning,

Co.) Penn State's College of including engineering, obtaining
Agricultural Sciences and Penn- permits, building, employee
sylvania Dairy Stakeholders have training, neighbor relations, and
developed a new Website de- others.
signed to help dairy farmers find
valuable business resources.

Dairy Farm Resource Planning
Guide at http://dairydevelop-
ment.psu.edu is a listing of serv-
ice providers and educational re-
sources to assist dairy producers,
especially those developing a new
business or expanding an existing
business.

Partial funding for the Website
came from the Pennsylvania De-
partment ofAgriculture.

According to Vines, the Web-
site will be an ever-evolving proj-
ect, constantly changing as regu-
lations change and as new
resources become available or
outdated. She urges representa-

The site lists many of the im-
portant, necessary items to con-
sider before embarking on an ex-
pansion or developing a new
farm. It lists contact information

In

tives of any business or educa-
tional entity interested in being
listed in the guide to contact her
at (814) 865-3097 or at kvines@p-
su.edu for more information.

home mortgages,
we speak the

local language.

You’ve found the house
that’s perfect for you. Now
it’s time to talk to your
hometown bank about a
home mortgage

At Northwest Savings Bank,
you’ll be meeting with local -

people you know and trust
Your application will be
reviewed promptly and

approved locally, not by
strangers in a distant
metropolis as with some
large regional banks

When you need to speak
the local language in

home mortgages, talk to

youi Northwest banket
We’ie good hsteneis who
will treat you right

|M| NORTHWEST
SAVINGS BANK
Good Banking. Good Friends
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