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Survey Reveals Consumers

(continued from Page A1)

Yet when asked about GM
crops, what was the first thing
that “‘popped into their heads,”
said Hallman, when they heard
those terms? “One quarter of the
population has no idea what
you’re talking about. It’s a com-
plete blank. Nothing comes to
(their) mind.” )

Though they claim to imme-
diately grasp the concept of Cv_M
foods, and believe they are will-
ing to use GM foods with direct
health benefits (such as Vitamin
A in rice to prevent blindness),
about 90 percent of the U.S.
population believe the “balance
of nature can easily be disrupted
using GM crops.” Fifty-eight
percent believe “we have no
business meddling with nature,”’

noted Hallman. )

Thirty-five percent believe
we’d be “better if we did not do
GM at all,” Hallman said.

Eighty percent of the respon-
dents agree that “humans are
fallible, there could be serious
consequences” using GM tech-
niques, with mistakes “bound to
happen.”

Forty percent of Americans
believe that “most food in the
country is grown on the family
farm,” and that many believe
farming is a “noble, whole-
some,” occupation. About 38

percent believe that farmers
have to “adopt GM to survive.”

Said Hallman, “It’s more
about the products of biotech
than the process of biotech that

will determine whether con-
sumers will accept biotechnol-
ogy products.”

Ninety percent believe GM
products should have special

labels, yet 48 percent said they
would not buy fresh vegetables
produced through genetic modi-
fication.

In the end, most Americans
are ‘“‘relatively uninformed

Dr. William Hallman, as-
sociate director of the Food
Policy Institute at Rutgers/
Cook College, spoke about
the public perception of ag
biotechnology.

about biotech,” said Ha}lman,
“and many are still making up
their minds.”

The Institute has recently
been rewarded a $2.5 million
grant from USDA to conduct a
study on “‘consumer response to
biotech.”” The New Jersey Coop-

erative Extension Service, in co-
operation with the Institute, will
conduct the survey — but they
need advice about which ques-
tions to ask. Hallman noted that
those interested may contact
him at his e-mail. The survey
will be under way in about three
months. For more information
or to contribute questions, con-
tact Hallman at (732) 932-1966,
ext. 3103.

New Jersey produce growers
now have a way to advertise, for
free, the products they sell.

Md. Teen Crowned

(Continued from Page A37)

O3

About 150 exhibitors and about 1,200 attendees visited the trade show at the New

Jersey Annual Vegetable Meeting. Photo by Andy Andrews, editor

Pegi Ballister-Howells,
New Jersey Farm Bureau,
spoke about the N.J. Pro-
duce Growers Directory on
the Web.

According to Pegi Ballister-
Howells, New Jersey Farm
Bureau marketing consultant,
growers have a free opportunity
to sign up to list products grown
on the Website, which allows

users to select for particular
crops and provides them with
specific information.

The site is located at
www.njfb.org/directory.

The New Jersey Farm Bureau
received matching grants worth
about $20,000 to “‘put this to-
gether at no charge to any New

Jersey farmer who wants to par-
ticipate,” said Ballister-Howells.

The form can be filled out on
the Website or can be obtained
directly from Farm Bureau and
mailed in.

The Vegetable Growers’ Asso-
ciation of New Jersey has about
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1,500 members. About 154 ex-
hibitors attended the three-day
show from Tuesday through
Thursday.

According to Phil Traino, as-
sociation secretary, growers
from all over the Mid-Atlantic
and Northeast attended the pop-
ular event in Atlantic City, in-
cluding those from the Eastern
Shore, Pennsylvania, New
Jersey, and New York.

More event coverage is sched-
uled for an upcoming issue of
Lancaster Farming’s Grower &
Marketer section.

Why Be Sick, Tired & Overweight
When You Could Be Healthy & Energetic
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With The UNI Wellness Program?

Americans have some of the worst health problems in the world,

because most food 1s grown with chemicals, weed killers, insecticides,

and processed with chemicals to increase shelf hife. These toxic poisons

hinder the immune system from protecting your health and fighting off
diseases. Fried and food baked with white flour, sugar and high calories, 5

will produce high cholesterol and plague in the artenes, and cause over
weight and heart attacks. There Is a better way. !

Why not try the UNI Weliness Program? This includes organically grown
Juice Plus fruits and vegetables in concentrated capsule form are
guaranteed to be 99.9% pure (no chemicals or toxins). These “all natural”
products and live enzymes supply ALL your body’s daily nutritional

public speaking, team
sales, graphic design,
and poster contests at
the National Junior
Angus Show.

In team sales she
won her first time in
competition. She was
also winner of a na-
tional contest where
contestants analyzed
data to develop a
breeding program to

MAKE DAIRYING EASIER
% With EASY CHUTE
' All Purpose Cattle Chute

* Treat Cows Humanely & Safely
« Take The Risk Out Of Treating Cows

* Save Money With The Vet
- Jobs Done Faster

We Ship Parts Daily UPS e+ 24 Hour Service < On The Farm Route Service

increase yearling needs. You don’t need any other vitamins, minerals or supplements.
weight. Ay FISHER & DAIRY & MILKING Costs much tess than supplements and the toxic produce you buy at the

_She has served as ﬁ EQUIPMENT supermarket. The first 2 tems shown below are to help prevent health
vice 'deprteSlfdtehm " and / -I—l-IOMPSON SALES & SERVICE problems. “An ounce of prevention (good nutritious food) 1s much better
president of the Mary-

i NC ORPORATED
MAIN OFFICE
15 Newport Rd., Leola, PA 17540 ¢ 717-656-3307

SMOOTH

and costs considerably less than an attempted cure (doctor and hospital
bilis)”. The other 2 solution items are to help people who already have a
health problem. Select a plan according to your age and health condition.

land Junior Angus As-
saciation.

She has been a
member of the Na-
tional Junior Angus
Association since
1996. Last year she
qualified for junior as-

Wellness Program Basic Plans 1 month supply
#1 Prevention Plan for people under 30 No problem
#2 Prevention Plan for people over 30 No problem

Each
39.50
55.45

sociation’s Silver #3 Solution Plan for people under 30 With a problem| }49.95
Award, the second ;

level of the organiza. #4'Solutlon Plan for people over 30 With a problem 65.90
tion’s Recognition Shipping cost i1s $5.00 for one item, plus Shipping

Program that began in
1972.

Cortney attends 7
nearby Howard Com-
munity College, which
enables her to stay
close to home to take
care of the animals.
She is studying ele-
mentary education but
is also interested in ag-
riculture education.

“VERY SMOOTH.

* Our newest Sportsman for hunting, working
and riding
» New Polars 400 4-stroke, liquid-cooled engine
» World's best-selling automatic transmission (PVT)

$1.00 for each additional item. Total

The above are basic plans. Additional products are being used to
overcome cancer, diabetes, arthritis, high blood pressure, and many
other health problems. Reter this to 5 people who go on the program,
and get your own products for free.
Distributor costs are much less. Inquire for more information.
We accept personal checks, Visa, MasterCard and Discover card.
For more information, or to order products contact:
UNI Health Products, inc.
520 Prescott Rd. Lebanon, PA 17042
Phone 717-866-4555,
Voice mail & orders 800-668-7373, Fax 717-866-9946

¢ Exclusive, independent long-travel (9.5”)
rear suspension

» On-Demand true 4-wheel drive with on/off
thumb switch

POLARIS
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-800-564-2511
2095 S. Market St. Elizabethtown, PA 17022 717-367-8867

ATVs can be hazardous to operate Polans adult models are for iders age 16 and older Polans youth models are for riders age 6

10 15 Always wear a helmet and be sure to take a training course For safety and traimng information see your Polans dealer or
cail 1-800 342-3764 ©2000 Polans Saies Inc

Distributor Opportunities Available




