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Soil Pulverizers
• Two HP ranges: 35 and 50 HP
• Steel roller spikes with replaceable

heat treated sleeves
• Single or double roller
• Heavy wall round tubing on roller
• Ideal for leveling and seedbed preparation
• Available with seedbox

Betts Equipment
3139 Windy Bush Road.Rt 232
New Hope, PA 18938
215-598-7501

Eckroth Bros Farm Equip
Rd 2, Box 24A

landprtde com
Stoltzfus Farm Service
Cochranville, PA
610-593-2407New Rmgold, PA 17960

570-943-2131

Hoober, Inc.
Mam Street

Eckroth Equipment Co
4910 Kernsville Rd
Orefield, PA 18069
610-366-2095

Stouffer Bros Inc.
1066 Lincoln Way West
Chambersburg, PA 17201
717-263-8424Intercourse, PA 17534

717-768-8231
Hoober, Inc.
East Mam Street
McAlisterville, PA 17049
717-463-2191

Hines Equipment
RT 220, Belwood, PA
814-742-8171
Keller Brothers
R 7 Box 405
Lebanon, PA 17042
717-949-6501
1950 Fruitville Pike

Lancaster, PA 17601
717-569-2500
M.S.Yearsley & Sons
West Chester, PA
610-696-2990

Rodio Tractor Sales
NorthWhite Horse Pike
Hammonton, N.J, 08037
609-561-0141

Deerfield Ag &

Turf Center, Inc
RR 2 Box 212
Watsontown, PA 17777
570-538-3557

Warren County Service
Center
228Route 94, BiairtoWn, N J.
908-362-6916Detlan Equipment, Inc

141 East Mam St
Silverdale, PA 18962
215-257-5177 Frank Rymon ‘

& Sons, Inc.
RD 3, Box 355
Washington, N.J. 07882
908-689-1464

Thomas L. Dunlap
Rt 220, Mam St Exit
Jersey Shore, PA 17740
570-398-1391

Pikeviiie Equipment Inc.
RD 2, Oysterdale Road
Oley, PA 19547
610-927-6277
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HIGHLAND HEIGHTS FARM INC
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Dairy Management Inc. ™

Touts Chocolate Milk at
Local Stores

ROSEMONT, 11.-Local dairy
farmers, fluid milk processors
and retailers are partnering this
month to increase consumer
demand for chocolate milk
through the “Chocolate: The-
Wilder Side of Milk” campaign,
according to Craig Plymesser,
director of communications for
Dairy ManagementInc. T “

“The chocolate milk retail,
category offers enormous
growth,” says Plymesser.
“Market research indicates the
more consumers buy chocolate
milk, the faster they are back in
the store to buy even more.” He
adds that chocolate milk sales
increased nearly 12 percent na-
tionally in 1999, compared to
the year before. 1

Why the growth? Chocolate
milk Offers moms a way to get
kids to drink milk and provides

(
for their daily nutritional needs i
in a way kids eryoy. J

“Our research shows nearly
two-thirds of moms prefer choc-'
olate milk over carbonated’
beverages for their kids. And,*
more important, 55 percent of|
kids ages 6 to 11 say they would |
drink more milk ifit were choco- i
late,” says Plymesser,

„

I,’

Lancaster Farming, Saturday, March 18, 2000-C3

STREET
1097 1053

979 1031
934 941
848 919
975 844
816 816

NORTH EAST
1063 1024

PORT DEPOSIT
30,966 1707 1020
23,266 1082 821

PORT DEPOSIT
27,810 1065 947
28,946 852 943

RISING SUN
27.522 1095 836
25.522 1109 828

According to Dairy Manage-
ment Inc.TM

, shoppers who pur-
chase chocolate milk at
participating retail locations
now through March 31 are eligi-
ble to enter sweepstakes to
receive fun prizes such as special
edition “got milk?®” chocolate
milk remote control monster
trucks and Huffy® special edi-
tion “got milk?®” chocolate
milk mountain bikes.

Plyniesser says that programs
where dairy farmers work with
processors, retailers and other
industry partners are key to in-
creasing overall fluid milk
demand. “Our local dairy
farmer board members support
partnerships between farmers,
retailers > and processors that
help nibve more milk,” he adds.

These retail programs are
part of an overall national $lBO
miflionj integrated fluid milk
marketing plan developed and
implemented by dairy farmers
and processors in an effort to in-
crease fluid milk sales 1 percent

. in 2000. The plan also includes
“got ihilk?®” and “milk mus-
tache*] advertising, public rela-

nutrition marketing, and
research andtechnology efforts.
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