Top Lancaster DHIA Cows By Protein

SYLVAN B LAPP ATGLEN
149 27,680 1030 824 LEBANON COUNTY
TOM ZARTMAN EPHRATA
186 28,653 960 823 CURVE ACRES FARM
MISTI KNOLL FARM KINZER 06
MARYAN 26,266 999 823 28
SUGAR 26,951 1006 811 88
MANDY 26,225 1055 807 19
EARL & ANNA MAE REIFF EPHRATA GLEN + LINDA KRALL
LISA 26,864 857 821 187
PHILIP HORST EPHRATA 32
MACDO 29,490 906 821
STEPHEN S KING LANCASTER NORTHUMBERLAND
NANCY 26,868 1063 817
RAYMOND & DARLA BRUBACHER MORGANTOWN PHILLIP NEWSWANGER
24 25,786 931 816 168
DENNIS L MARTIN STEVENS
SHARON 24,378 956 816 PERRY COUNTY
G+S AUMENT FARM QUARRYVILLE
32 26,614 871 816 LA-ROSE FARM
JAMES & SHARON NICKLE NOTTINGHAM 30
CHAR 27,023 823 816 REUBEN RIEHL
ABRAM M STOLTZFUS GAP SANDRA
WENNIE 25,911 812 812
REUBEN S STOLT2ZFUS NARVON UNION COUNTY
LUCY 25,798 927 811
DAVID G BYERS QUARRYVILLE RUFUS B. MARTIN
142 25,195 914 808 DEEDRA
MICHAEL E NISSLY WASHINGTON BORO
65 27,025 884 808 SHELDON ZEISET
JAMES Z SENSENIG NARVON ,‘}‘5‘{{?
PANSY 24,478 753 808 BEAVER RUN FARM
IVAIgas FISHER GORDONVILLE 101
IRA M HEISTAND gR 26,163 678 807 MIFFLIN HILLS FARM
ANDLER ELIZABETHTOWN SHERYL
pAvAD 23,346 777 806
B FISHER GORDONVILLE YORK COUNTY
WATgARY 26,680 938 805
Fi;go FARM GAP H.E. HEINDEL & SONS
1E 26,144 938 803 SWEHAR
JONAS E BEILER RONKS ANN
BABIE 24,808 7
NELigN & JANE STONER LIT?Z‘Z 803 gggggﬁl
28,
ELAM E. BEILER 198 LI’?‘?%‘Z 802 ;XSS?
BRANDY
27,104 886 802 PEBBLE
EDWARD S SENSENICH LITITZ NUTTY
196 24,859 697 800
MELODY LAWN FARMS RONKS GLEN DAUGHERTY
MIGHTY 25,836 897 800 ALANEN
D.M. CREEKSIDE BIRD-IN-HAND BESHORE FARMS
PEACH 27,948 832 800 CBELL
ELLE

The perfect

heat treated sleeves
» Single or double roller

« Available with seedbox

Betts Equipment
3139 Windy Bush Road Rt 232
New Hope, PA 18938
215-598-7501

Hoober, Inc.

Main Street
Intercourse, PA 17534
717-768-8231

Hoober, Inc.

East Main Street
McAlistervilie, PA 17049
717-463-2191

Deerfield Ag &
Turf Center, Inc.
RR 2 Box 212
Watsontown, PA 17777
570-538-3557

Detlan Equipment, Inc.
141 East Main St

Silverdale, PA 18962
215-257-5177

Thomas L. Duniap
Rt 220, Man St Exit
Jersey Shore, PA 17740
570-398-1391
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« Two HP ranges: 35 and 50 HP
« Steel roller spikes with replaceable

¢ Heavy wall round tubing on roller
« |deal for leveling and seedbed preparation

Eckroth Bros Farm Equip.
Rd 2, Box 24A

New Ringold, PA 17960
570-943-2131

Eckroth Equipment Co.
4910 Kernsville Rd

Orefield, PA 18069
610-366-2095

Hines Equipment
RT 220, Belwood, PA

26,369
28,027

30,086

24,034

33,842

27,631
28,449

26,848

25,958
24,126

landpride com

Stoltzfus Farm Service
Cochranville, PA
610-593-2407

Stouffer Bros Inc.
1066 Lincoln Way West
Chambersburg, PA 17201

717-263-8424

814-742-8171 .

Rodie Tractor Sales
Keller Brothers North White Horse Pike
R7 Box 405

Lebanon, PA 17042
717-949-6501

1950 Fruitville Pike
Lancaster, PA 17601
717-569-2500

M.S. Yearsley & Sons
West Chester, PA
610-696-2990

Pikeville Equipment inc.
RD 2, Oysterdale Road

Oley, PA 19547

610-927-6277

Hammonton, N.J, 08037

609-561-0141

Warren County Bervice

Center

228 Route 94, Blawtown, N J.

908-362-6916

Frank Rymon °

& Sons, Inc.
RD 3, Box 355

Washingtoh, N.J. 07882

908-689-1464

EDWIN JOHNSON ATRVILLL
TRACY 26,916 922 847
NEWMANSTOWN
25,234 8 827
1059 1009 I isiist 5:234 883 847
1050 1005
1074 901 STATE OF MARYLAND .
365 870 HIGHLAND HEIGHTS FARM INC STREET
LE8§§°N 692 30,428 1097 1053
5o 854 734 32,479 979 1031
837 647 29,862 934 941
152 28,897 848 919
830 25,718 975 844
833 22,621 816 816
D‘I‘IO]O“ELLE 825 ZION MEADOWS NORTH EAST
60 32,017 1063 1024
MT ARARAT FARMS PORT DEPOSIT
KIM 30,966 1707 1020
PENELO 23,266 1082 821
L“gg;SBURgsg TOL-JE-SO FARM 1 PORT DEPOSIT
180 27,810 1065 947
MIS;SRSTOS?O FUSCHI 28,946 852 943
DAVID & KATE DALLAM BEL AIR
20 27,701 897 909
LEONARD & VERNON HORST RISING SUN
78 27,522 1095 836
MIFFLINBURG
LS TNBURS. 215 25,522 1109 828
MIFFLINBURG
1043 929
1080 883
MIFFLINBURG
987 914
MIFFLINBURG
883 858
BROGUE
1091 1046
947 907
929 904
869 889
1003 853
1024 820
957 816
901 813
BROGUE
810 870
NEW CUMBERLAND
875 855
962 826

Dairy Management Inc.™
Touts Chocolate Milk at
Local Stores

ROSEMONT, Hl.-Local dairy
farmers, fluid milk processors
and retailers are partnering this
month to increase consumer
demand for chocolate milk
through the ‘“Chocolate: The-
Wilder Side of Milk’’ campaign,
according to Craig Plymesser,
director of communications for
Dairy Management Inc.™

“The chocolate milk retail
category offers enormous
growth,” says Plymesser.
“Market research indicates the
more consumers buy chocolate
milk, the faster they are back in
the store to buy even more.” He
adds that chocolate milk sales
increased nearly 12 percent na-
tionally in 1999, compared to
the year before. !

the growth? Chocolate
milk dffers moms a way to get
kids to drink milk and provides
for their daily nutritional needs i
in a way kids enjoy.

“Qur research shows nearly
two-thirds of moms prefer choc-
olate milk over carbenated:
beverages for their kids. And,-

" more important, 55 percent of’

kids ages 6 to 11 say they would ! .
drink more milk if it were choco-
late,” says Plymesser,

According to Dairy Manage-
ment Inc.™, shoppers who pur-
chase chocolate milk at
participating retail locations
now through March 31 are eligi-
ble to enter sweepstakes to
receive fun prizes such as special
edition “got milk?®” chocolate
milk remote control monster
trucks and Huffy® special edi-
tion “got milk?®”’ chocolate
milk mbuntain bikes.

Plymesser says that programs
where dairy farmers work with
processors, retailers and other
industry partners are key to in-

creasing overall fluid milk
demand. “Our local dairy
farmeri board members support
partnetships between farmers,
retailers  and processors that

help mjwe more milk,”’ he adds.

Thege retail programs are
part of an overall national $180
miftion] integrated fluid milk
marketing plan developed and
implemented by dairy farmers
and prbcessors in an effort to in-
crease flnid milk sales 1 percent

. in 2000. The plan also includes
ilk?®” and “milk mus-
advertising, public rela-
utrition marketing, and

¢h and technology efforts.
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