
MILLHEIM (Centre Co.)
This spring the Pennsylvania
Association for Sustainable Agri-
culture (PASA) launched a five-
year program to increase farm
profitability and enhance rural
economic development by
increasing opportunities for
adding value to farm goods pro-
duced on the farm or in the
community.

Called the Community
F.A.R.M. Initiative (Community
Farm Alliance for Regional Mar-
kets), this community-based, sus-
tainable firm marketing effort will
address a serious need identified
by sustainable producers and non-
farming consumers alike.

“It was natural for PASA to
initiate this effort,” said PASA
Executive Director Tim Bowser.
“Sustainable agriculture seeks to
increase farm financial viability.
Without the security of assured
markets and without the ability to
turn a profit, no farm is sustain-
able. Without the involvement of
the larger community, no markets
are assured.”

With this initiative, he said,
PASA will be developing “inno-
vative market-based strategies for
increasing farm profitability while
enhancing local economic deve-
lopment opportunities for rural
and urban communities in the
commonwealth.”

The initial phase ofthe program
is being funded by a $343,000
grant from the W.K. Kellogg
Foundation ofBattle Creek, Mich,
which was established in 1930 to
“help people help themselves
through the practical application
of knowledge and resources.”

The first phase will focus on
Western and Central Pennsylva-
nia. To coordinate the effort,
PASA has hired Allen Matthews,
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a third generation vegetable far-
mer from Washington County.
According to Bowser, “Matthews
brings an ideal set of skills to the
task; he’s a farmer who has done a
wide variety of direct marketing
and he has a great deal of experi-
ence in setting up collaborative
partnerships, which is what this
program is ultimately all about”

“This program is designed to
promote strategies in Pennsylva-
nia which will create outlets for
locally produced goods, increase
direct and retail sales, generate
opportunities to add value through
processing, engender cooperation
between farmers, and strengthen
the linkages between farmer, con-
sumer, and community,” Matth-
ews said. “These marketing tools
are out there, but they need to be
developed within communities
and integrated with sustainable
production practices.”

In addition to helping farmers
increase profitability, significant
efforts of the Community
F.A.R.M. Initiative will focus on
providing communities with the
information they need to under-
stand the economic and environ-
mental benefits which local agri-
culture contributes. By increased
understanding citizens will be bet-
ter able to support their local farm
community while gaining access
to higher-quality foods.

To do that, PASA will be look-
ing to form broad partnerships
between traditional farm concerns
and less ‘farm-traditionar sectors
ofthe community. “We all need to
work together,” said Matthews,
“and mote and more people and
their local officials are realizing
exactly how much of a contribu-
tion agriculture makes to local and
regional economies.”

“Ag is still the number one sec-
tor of Pennsylvania’s economy
and it certainly is so in Washing-
ton County,” Matthews said.
“Farming and related businesses
provide more jobs in Western
Pennsylvania than high tech, but
that’s where we’ve typically
thrown a lot of taxpayers’ money
chasing jobs.”

Matthews cited several exam-
ples that the Initiative has already
begun to draw interest. The South-
western Pennsylvania Regional
Development Council has
engagedPASA to developrecom-
mendations on the feasibility of
starting up a ‘New Generation
Cooperative’ such as those crop-
ping up in the upper Midwest. The
Pennsylvania Department ofAgri-
culture is providing matching
funds for the development of a
“Locally Grown and Sustainable”
brochure that producers can use as
a point of purchase educational
material. PASA will alsobe work-
ing with the Pennsylvania Veget-
able Growers Association on the
developmentof a directory for the
restaurant trade, of farmers and
chefs looking to buy and sell loc-
ally, also funded by the state
marketing matching grant
program.

In addition the Community
F.A.R.M. Initiative will be look-
ing to develop regional marketing
plans to support producer-only
farmers markets, develop educa-
tional efforts to establish small-
scale, value-added processing
facilities cm farms and within local
communities, and to expand the
concept of CSAs, or community
supported agriculture operations,
in the state.

In PASA’s view, for agriculture
to move forward in a positive
fashion, it will be necessary to
come full circle. According to
Bowser, “For most of the history
of our country, the food system
was absolutely linked to commun-
ity economic health, especially in
rural areas. During the past SO

POTTSVILLE (Schuylkill Co.)
Farmers in Schuylkill County

have been facing a series ofevents
that have created financial diffi-
culty.

Bad weather coupled with low
prices has placed many farmers in
a weakenedfinancial condition. In
many cases the farmer has a feasi-
ble plan to repay debt but needs
additional capital to get the plan
off the ground. Banks often refuse
to lend money to farmers in this
financial condition.

“We feel that the demand is out
there for sustainably and locally
produced food. The problem is
more one of market opportunity,”
said Bowser. “We are basically
looking to develop strategies that
can provide a new model for farm
marketing and rural economic
development while at the same
time addressing issues ofresource
depletion, pollution, and social
justice.”

The United States Department
of Agriculture has funding avail-
able for farmers for farm owner-
ships, equipment purchases, and
general operating expenses. Loans
are made to farmers who are de-

years, though, as agriculture has
become increasingly industrial-
ized, family farming has become
increasingly unsustainable and so
have communities.

“During the same time period,
farm prices have remained the
same or decreased while inputs,
land, and equipment prices con-
tinued to increase. Farm profita-
bility has dropped dramatically
and along with it the number of
farms nationwide and in the
state. We think that this Initiative
can help turn this around by help-
ing everyone to think more about
how they produce, sell, buy, and
consume food.”

For more information about the
Community F.A.R.M. Initiative,
call Allen Matthews at (412)
632-3352.

Farm Credit
Loans Available

nied credit from other commercial
sources and generally carry lower
interest than commercial loans.
USDA has special funding tar-
geted for beginning fanners, so-
cially disadvantaged groups, gen-
eral farm operations, and for farm
purchases, and other farm im-
provements.

USDA also workswith banks to
guarantee loans when borrowers
are unable to provide adequate se-
curity for the banking institution.
This guarantee allows farmers to
get needed credit from their.nor-
mal lender.

Farmers looking for way to
meet their credit needs should
contact the Farm Service Agency
located on the Gordon NagleTrail
at (717) 622-1555.
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