
NEW HOLLAND (Lancaster
Co.) If you’re in the marketfor
a new radio for your tractor or
combine, New Hollandhas a com-
plete line of heavy duty radios
specifically designed for agricul-
tural equipment.

According to Jared Wills, New
Holland product and pricing ana-
lyst, New Holland and Audiovox
have teamed up to offer farmers a
variety ofradios, cassette players.
CD players, and speakers.

But New Holland doesn’t just
carry a complete line of agricul-
tural and industrial radios. Your
localdealership also hasradios for
cars, trucks, and lawn and garden
tractors. Thiu's why it’s important
to make sure the radio you pur-
chase is the right radio for the
right application.

Wills explains that unlike stan-
dard car radios, the Heavy Duty
radios are specifically designedto v

withstand the dailypunishment of
exposure to dirt, heat, and
vibration.

New Holland offers a com*
plete line of Audiovox radios
specifically designedto with-
stand the dally punishment
of exposure to dirt, heat, and
vibration.

New Holland Heavy Duty
radios feature a backup lighting
system; a SO percent larger display
panel designed to be viewed from
belowor above; hi-sensitivity tun-
ers, which help ensure reception
even in rural areas; automatic
functions for loudness; internal
surge protection; external heat
sink, which draws heataway from

the radio’s critical components;
and vibration-free design.

“The backup lighting and regu-

Tune In To New Holland Radios

CLASSIFIED ADS j
PAY OFF! I

lated light bulb circuit features
protect the radio from static dis-
charge—the numberone cause of
failure for non-heavy duty
radios,” Wills said. “And all
Heavy Qutyradios are designed to
reduce exposure to dust and dirt, a
common cause of car radio
failure.”

The user-friendly design of
Vcw Holland’s flat-face radio
nodels allowsfor easier operation
yy providing large controls and
ugh visibility display. Designed
or off-road use, these Weather
Band radios receive all seven
National Oceanic and Atmospher-
ic Administration (NOAA)
weather-band broadcasting fre-
quencies so you 'don't get caught
in the rain.

Other features include 20 sta-
tion memory, electronic tuning
with seek mode, 4-way balance/
fader, automatic local-distant,
loudness and stereo blend circuit-
ry and a variety of cassetteplayer
options.
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Farm Bureau Starts
Membership Drive

GETTYSBURG(Adams Coun-
ty) The Adams County Farm
Bureau membershipkickoff meet-
ing will be held on Wednesday,
Dec. 27, beginning at 7 p.m. at
Hoss’s Steak House.

sented as resolutions to the state
association to be utilized for the
lobbying effort on the state and
national levels for the fanning
community’s benefit,” he said.

The Adams County Farm
Russell Redding will be the

guest speaker. All workers are
requested to contact Joel Way-
bright for reservations.

Recently appointed member-
ship chairperson Joel Waybright
said, “The importance of staying
organized as a farm bureau and
being active in local legislation
are two of the main functions of

Bureau is a generalfarm organiza-
tion with a membership listing of
900 farm family members. It is
affiliated with the Pennsylvania
Farm Bureau. The county unit is
active in community affairs and
works foe favorable legislationfor
therural community. It also offers
business services to its member
families.

being members in the Adams
County Farm Bureau. It is critical
to maintain contact with our legi-
slators since less than 1.6 percent
of the population is within the
farming industry. We need to
remain a strong voice to be
heard.”

The local bureau launched the
membership drive in September
with a mail campaign to canvass
the existing members. Following
the mail-in dues, the committee
commenced a farmer-to-farmer
procurement program.

The thrust this year will be for
President of ACFB, Ed Wilkin-

son, voiced his concern at a recent
board meeting. “Membership is
the lifeblood of the organization.
The membership of the group is
responsible for the development
of local policies which are pre-

the team captains and workers to
contact every farm family in the
county for membership in the
association in order to reach this
year’s goal of 903 members. To
date, the organization has totalled
725 paid members.

(Continued from Pago C3)

a market for ralite products
meat, -leather and oils.

• In ostrich, research projectson
carcass composition, ideal slaugh-
ter weights and slaughter condi-
tions. and decreasing fat deposi-
tion are being conducted. Much of
this research is being doneat Texas
A & M University.

• A few disease research pro-
jects are being conducted as fol-
lows: pullorum/typhoid infection/

transmission in ratites (University
of Georgia); diarrhea (Auburn
University); aspergillosis, typical-
ly a problem in colder, wetter cli-
mates (no specific research site
mentioned).

Hicks-Aldredge noted that
slaughter ostrich prices are
$5OO-$BOO per bird. The ostriches
are typically slaughtered at 9
months of age at approximately
220 pounds.

You May Be Paying
Too Much For Quality

Health Insurance
We Offer.
• Capital Blue Cross and Pennsylvania Blue Shield
• First dollarcoverage for 365 in-hospital days
• One million dollar Major Medical coverage

with a $5OO deductible
• Dependent children covered to age 19, or 23 if a

full-time student
• Mail order prescription drug program
• Optional dental/vision coverage

Call for a free information packet.
Our Toll-Free Number is -

(800) 522-2375
mmm PENNSYLVANIAmmm, farm bureau

Ia participants In the PMhealth Insurance program must meet hash imcleruriling retiiaremenls

I Please send information on how
I I I can apply for healthcare
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