
Phanatic Promotes Milk
(Continued from Pago BIO) fast in ways that we can’t. The

Phanatic campaign has focused
professional marketing techniques
on our students, along with the
planning and the resources being
used, it is by far the best promo-
tion we’ve ever had,” said
McGUnchy.

effort. So many of our kids are
hungry and research is constantly
proving that before kids can learn
they’ve got to have a good meal.
Our food service staff feels that
feeding the children is just as
important (to learning) as books.”

The Philadelphia school food
service staffwas awarded the U.S.
Department of Agriculture’s
“Best Practices” award for their
gains in student participation in
the school breakfast program and
in their methods use to achieve
those gains.

huge gap. We serve 100,000
lunches daily, but only 25,000
breakfasts.”

The number of students eating
school breakfasts has doubled
over the past three years through
the promotional efforts of
McGUnchy and the food service
staff, however, he believes the
Phanatic campaign will make a
greater impact on the students
than school food service could
with their limited resources.

Doublingthe current number of
students eating breakfast at school
would generate an additional
281,000 gallons of milk sold inthe
district eachyear. That may be the
case during the next few years, but
for now McGlinchy thinks a 20
percent increase is more
reasonable. .

“The Phanatic is unique. The
kids go wild over him. He gets
kids excited about school break-

Making the students and
parents aware of the school break-
fast program is half the battle.“Any increase is worth the

KUBOTA'S POWER IME-UP
From our 10 HP lawn and garden

tractor to our 91 PTO HP Turbo-
Charged farm tractors, Kubota has
theright tractor to handle all your
needs. Our line of tractors are
powerful, dependable, fuel efficient
and all are built by Kubota to exact-
ing quality standards.

When you need power and
demand results from a quality
tractor, look at Kubota's line-up of
performance tractors.

KUBOTA LAWN
& GARDEN TRACTORS

KUBOTA
M-SERIES

MODEL PTO HORSEPOWER
42-76

49.5-85
70-91

M3O Series
M5O Series
MBO Series

Kubota Tractor Corporation markets a full line of tractors
through a nationwide network of over 1,000 dealers.
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See Your Local Kubota Dealer
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STOLTZFUS KELLER BROS.
FARM TRACTOR CO.

SERVICE, INC. 717-949-2000
215-893-2407 717-569-2500

Stroudsburg

SEBRING'S
POWER HOUSE

717-421-6980
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ARNETT’S
GARAGE

301-733-0515

Newark
NEWARK

KUBOTA, INC.
1-600-955-3031

MODEL
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87100
820
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13.5-17
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McGlinchy believes that the stu-
dents will get hooked on school
breakfast after they try it the first
time.

The Middle Atlantic Milk
Marketing Association is the only
qualifiedregional dairy promotion

GetMOOOvln'
0with MUM

Exchange

Lancaster Farming, Saturday, February 26, 1994-811

program that includes advertising,
nutrition education, retail mer-
chandising, school food service,
and communications for the entire
Middle-Atlantic Milk marketing
area. More than 5,000 dairy farm
families support the MAMMA
program.

Students
Need Homes
TIBURON, Calif. Hostfam-

ilies are being sought for 25 high
school students from France, Ger-
many, Belgium, Spain, Denmark
and other foreign countries for the
upcoming school year, in a prog-
ram sponsored by the American
International Youth Student
Exchange Program (AIYSEP).

The students, age 15 through
18, will arrive late August, attend
local high schools, and return to
their home country in June, next
year.

The students, all fluent in Engl-
ish, have been screened by school
representatives in their home
countries and will have spending
money and medical insurance.
Host families may deduct $5O per
month for income tax purposes.

If you are interested in hosting,
please contact the AIYSEP Inter-
national Headquarters: Office of
the Director, 200 Round Hill
Road. Tiburon. CA 94920 (415)
499-7669 or 1-800-347-7575.

MATTRESSES
The Answer To Cow Comfort!

• Fits Any Stall
• Polyester Bag Filled With Rubber
• Bag Sewn Every 4” To Prevent

Shifting
• Heavy Nylon Fabric Top Cover

With 3 Year Warranty
• Easier for cows to get up & down
• Reduces Bedding costs
• Installation available 215-593-6959

| CALL FOR DETAILS

SAMUEL S. PETERSHEIM
117 Christiana Pike, Christiana, PA 17509

Answering Service 215-593-2242


