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“Attitude shirts.”
That’s what the department

story sale advertisement flyer
labeled them. It struck me as a
catchy description for the classic
tee shirt bearing a snappy, upbeat
(perhaps occasionally smart-
aleck!) message.

Spring fashions may come and
spring fashions may go - but the
tee shirt lives on indefinitely. And
hem length, neckline style, waist
location, and shoulder pad inclu-
sion all are irrelevant for tee shirt
selection.

True, color is important But
it’s the message that really
matters.

A tee-shirt can relate your opin-
ions, outlook, preferences - your
attitude - without your ever having
to say one word.

One of my personal favorite
“attitude” shirts sums up our dairy
farm lifestyle: “Some of my best
friends are cows.” The youngest
enjoys wearing a hunting humor
tee shirt with no printed words,
just a colorful picture of two buck
deerdressed as huntersrelaxing in
deer camp, with “people” trophy
heads hanging on the wall.

Pondering “attitude” shirts
while milking last evening, I fig-
ured some ofthe more appropriate
ones for around here haven’t yet
been printed.

“Put your foot down!” is an
assertive attitude message that
would come in handy while work-
ing one’s way down the milking
string. This sentiment is aimed at
that handful of cows that like to
dance their way through milking,
occasionally removing the milk-
ing unit in the process.
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Color that shirt a bright,
attention-getting'red, please.

“You’re all wet” would be a
most useful attitude shirt - if wear-
ing it could just make it happen.
Hopefully, this shirt would be
appropriate about one day every
two weeks through the upcoming
planting and growing season,
when we would ideally get some-
thing like two inches of steady,
soakingrain on a bi-weekly basis.

Otherwise, we may be in for
another season in which the timely
tee-shirt for tractor and field work
asserts: “Leave ‘em in the dust.”

“Dig it!” seems areal appropri-
ate “attitude” shirt for us garden-
ers. In a bright, spring-like-green
shade. With garden tools and a
couple of colorful flowers and
veggies. Or an alternative to that
message might be “Hoe, hoe,
hoe!”

Nest building seems to be get-
ting underway in every direction,
from the sparrows flitting around
with long pieces of grass trailing
behind to Mother Goose who reg-
ularly re-inspects the mid-pond
nesting platform. Come to think of
it, our backyard mother hen hasn’t
put in an appearance lately. Nor-
mally she’d be stalking out a cozy
spot in the straw fora nest- except
that the barn is nearly barren of
straw, hay and everything else.
She may have to rent a nest-site
from a neighbor.

And for all our soon-to-nest
feathered friends, we’d readily
don a tee-shirt encouraging them
to "Sit on it!”

Then there’s a special-guest-
award-attitude tee-shirt that we’d
like to present to a deserving
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Restaurants Take Big Bite Out
UNIVERSITY PARK (Centre

Co.) —An increase in meals eaten
away from home has greatly con-
tributed toa 25-yeardecline in tot-
al milk consumption, says a Penn
State researcher.

“In 1965, consumers ate one
meal in four outside the home,”
says Dr. Blair Smith, associate
professor of agricultural econom-
ics. “Nowwe eatone meal in three
away from home an increase of
about 33 percent.

“In restaurants, people don’t
always eatthe samekinds of foods
that they doat home. In particular,
they are not nearly as likely to
drink milk, a phenomenon that is
costing the dairy industry an esti-
mated loss in sales from 3.8 to
13.7 billion pounds of milk
annually.

“At a price of $12.50 per hun-

recipient
Honored (well, that’s debat-

able) recipient is our co-op Held
man and dairy inspector, who
deserves this special recognition
after his most recent routine
inspection of our dairying opera-
tion. Part of the procedure is to
check the water supply.

When he opened the door to the
spring, he was a little surprised to
meet face-to-face a “three-foot
long snake curled up inside, that
had no intention of leaving.” A
sort ofresident “watch snake,” it’s
made the springhouse vicinity its
home for several years.

Lucky for us, the dairy farm
inspection sheet lists no specific
point deductions for close encoun-
ters of the reptile kind.

So to Jay Waybright, we award
a “S(n)akes Alive!” tee-shirt for
so calmly greeting our favorite
springhouse security guard.

He’ll need it if the rest of it’s
family (at least two more) all show
up for his next inspection.

dredweightof milk, this translates
into a loss in returns to dairy far-
mers of $475 million to $1.7 bil-
lion each year,” he says.

Using data from the U.S.
Department of Agriculture, Smith
analyzed national and statewide
trends to determine the negative
effect eating away from home has
on milk consumption.

“Nationwide, per capita con-
sumption offluid milk declined 22
percent from 1965 to 1989,” he
says. “While we don’t have
national data on quantities of milk
consumed outside the home, we
do have estimates for
Pennsylvania.

In 1965, the typical Pennsylva-
nia consumer drank an estimated
38 pounds of fluid milk away from
home. By 1989, that number had
dropped to 30pounds, a declineof
21 percent. “Thus, as the number
of meals eaten outside the home
increases, milk consumption per
meal decreased even more sharp-
ly,” says Smith.

In a 1987 Penn State national
survey, close to 73 percent of
1,147 consumers reported they
weren’t as likely to drink milk
when eating away from home.

YORK (York Co.) —Labels on
more than 257,000 food products
are in for a dramatic makeover this
year. Among the important
features:

Nutrition Labeling: The new
labels must list, among other
things, the percentage of calories
derived from fatand the amount of
saturated fat, cholesterol, complex
carbohydrates, sugar and dietary
Gber.

Serving Size:Portion sizes will
be standardized to prevent manu-
facturers from making beneficial
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BROCHURE

★ CORN SYRUP
★ PANCAKE SYRUP
★ PURE MAPLE SYRUP
★ SORGHUM SYRUP
★ TABLE SYRUP
★ COCONUT OIL
★ CORN OIL
★ COTTONSEED OIL
★ PEANUT OIL
★ SOYBEAN OIL
★ CANOLA OH.

★ BAKING

* 100 LB. BAG GRANULATED SUGAR

Processors Of Syrups, Molasses,
Cooking Oil, Funnel Cake Mix

ft Shoofly Pie Mixes
(With or Without Syrup)

GOOD FOOD OUTLET
Located At Good Food, Inc.

W. Main St, Box 160, Honey Brook, PA 19344
215-273-3776 1-800-327-4406
Located At L & S Sweeteners

388 E. Main St, Leola, PA 17540
717-686-3486 1-800-633-2676
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Of Milk Sales
“While they offered a variety of
reasons, the overall message con-
veyed was that they consider milk
consumption an at-home activity,”
says Smith.

About 50 percent reported they
simply preferred other beverages,
and 16 percent said milk in
restaurants wasn’t cold enough,
was too expensive, didn’t include
free refills or the kind of milk they
wanted wasn’t available.

Fifteen percent said they just
didn’tthink ofdrinking milk when
eating out, and 4 percent said they
werereluctant to order milk or be
seen drinking it inrestaurants. The
reamining responses varied
widely.

“Twenty years ago, milk was
econd only to coffee as Ameri-
cans’ perferred beverage,” says
Smith, “Although coffee con-
sumption has since come down
sharply, it still surpasses milk in
popularity, and beer and soft
drinks have relegated milk to
fourth place.”

Creative advertising and mer-
chandising could help increase
milk consumption outside the
home, says Smith.

FDA Labeling To Change
nutrition claims for unrealistically
small servings.

Product Descriptors: Under the
proposed rules, light foods must
have one-thirdfewer calories than
a comparable product; if the food
is light only in color, taste or
smell, the label must specify this.

Permitted Health Claims; High
calcium which lowers the risk of
osteoporosis, low sodium which
reduces therisk of hypertension in
those who are susceptible,and low
fat which decreases the risk of
heart disease and cancer.

GOOD FOOD OUTLET STORES
See Our Original Line Of Golden Barrel Products Plus All

Kinds Of Nuts, Beans, Candies, Etc. At Reduced Prices
MOLASSES

★ BARBADOS
MOLASSES

★ BLACKSTRAP
MOLASSES

* HONEY
* PEANUT BUTTER
* FUNNEL CAKE MIX
* SHOOFLY PIE MIXES

SPECIALS FOR
THE MONTH OF APRIL

PURE MAPLE SYRUP Pint.
Buy On* Gat Ona Fraa Whlla Suppllaa Last

Ragularly $4.59

NOV $4*59 + 1 FREE

ZOOKIE S MOLASSES
COOKIES 1 Dozan

Ragularly $2.49

CORN OIL Quarta
Ragularly $1.69


