
YORK (York Co.) A search
is underwayfor dairy princess and
dairy Miss candidates to represent
York County’s dairy industry.

Two winners will be crowned
during the annual York County
Dairy Pageant, to be held 8 p.m.
April 25, at the York 4-H Center.
The dairy princess and dairyMiss
will serve as goodwill ambassa-
dors for the dairy industry to area

agricultural and community
activities.

Dairy princess candidates must
have been 16 years old on January
1 and not reach their 24th birthday
by December 31. They must live
in York County and be the daugh-
ter of a dairy farmer, dairy farm
manager, herdsman or dairy
industry representative, or be
employed by a dairy farm or dairy
farm store. Candidates are also

ADADC Begins Radio
Syracuse, New York The

American Dairy Association and
Dairy Council, Inc. (ADADC)
startedairing its three new 60-scc-

Cheers Program

eligible if they own at least two
dairy animals enrolled in a 4-H or
FFA project prior to May 1.

The winner is expected to rep-
resent York County at the state
training seminar in July. Former
county or slate winners are not
eligible.

Candidates for dairy Miss must
be between the ages of 6 and 8 as
of January 1, live in York County,

ond radio ads on March 2, under
the theme “Milk, ‘cause you’re
not a kid anymore.”

Each of the new ads utilizes
music and lyrics that parallel the
message in die current adult fluid
milk television commercials. The
radio announcements feature
upbeat music and voice-over
announcers, who highlight the
nutritional benefits of milk for the
adult boomer audience.

One commercial is entided “It’s
How You Feel.” “It’s not how old
you are. It’s how you fee1....50
drinkyour milk. You may not be a
kid anymore. But that doesn’t
mean you can’t feel like one.
Milk’s got protein for muscle
tone, calcium for strong bones and
riboflavin for releasing energy,”
says the commercial, “So go
ahead...Have another cold glass of
milk!”

Campaign

DAUPHIN (Dauphin Co.)
The CHEERS program is offer-

ed to high schools across the state
for use in their prom and gradua-
tion parties. The program features
common mixed drinks that use
milkand dairyproducts in placeof
alcoholic beverages. For celebra-
tions, schools can receive a free
party pack ofmaterials as well as a
dairy product reimbursement

The eventat Central Dauphin is
sponsored by the Pennsylvania
DairyPromotion Program withas-
sistance from area dairy product
manufacturers. Further informa-
tion aboutthe eventisavailableby
calling (717) 787-6903.

The “Far Side” commercial
tells adults, “You’re on the far
side offorty. But you don’t look a
day over thirty.” The spot focuses
on looking 10 years younger and
feeling youthful because “you
must be drinking your milk.”

Another spot, “Act Your Age,”
stresses the nutridonal benefits of
milk as you age. “Butyou haven’t
outgrown your need for milk,” it
tells us. The message is clear that
milk delivers on its promise to
help aging boomers maintain
youth and vitality.

The campaign is directed at
increasing milk consumption
among babyboomers, adults 25 to
49. Boomers represent 38 percent
of the population and 30 percent
of all milk sales. Looking and
feeling younger is important to
them and they have a strong inter-
est in their health and appearance

York Searches For Dairy Princess Candidates
Lancaster Fanning, Saturday, March 21,1992-817

and be the daughterof a dairy far- mation are available from Pam
mer or dairy farm employee. Kilgore, R 2, Box 147, Airvillc,

Entry deadline for the Dairy PA 17302, at (717) 862-3117 or
Princess pageant is March 27. Jennie Hess, extension dairy
Entry forms and additional infor- agent, phone (717) 757-9657.

WORKIN’ HARD
TO SUN DOWN

FROM SUN UP
Kubota's mid-size tractors are designed

to handle a widerange of farm and utility
jobs and built to work hard from sun up
to sun down.

These versatileL-Series tractors range
from 20 to 49 PTO HP and are available
with a variety of options. Take your choice
of several transmissions. The innovative
Glide Shift Transmission (GST) requires
no clutching through its 8 forward and 8 reverse gears, and some models have mecha-
nical or hydraulic shuttle transmissions.

Extremely fuel efficient with superb handling, Kubota offers the new "Ever Clutch."
This wet-type clutch is designed to work long and hard, and is even backed by a 3
year/1500 hour limited warranty.

And, we have the right Kubota performance matched implements for your needs
including quick attach loaders, boxscrapers, rotary tillers, backhoes, mowers, post hole
diggers, snowblowers and blades

When you need a tractor that works as hard as you do, visit your localKubota dealer
and ask to see Kubota L-Series tractors.

KubotaKubota Tractor Corporation markets a full line of tractors
through a nationwide network of over 1,000 dealers.

See Your
Local Kubota Dealer

PENNSYLVANIA

Albums
CANNS-BILCO

215-820-0222

al£M>d
RENTAL

& SUPPLY
717-538-2595

Avondale
THOMAS POWER

EQUIP., INC.
215-268-2181

Bloomsbura
TRACTOR

PARTS CO.
717-784-0250

Chambersbum
STOUFFER
BROS., INC.
717-263-8424

Chester Co.
HEITZMAN

EQUIP., INC.
Rte. 100 - Glenmoore

215-458-8525

Cochianville
STOLTZFUS FARM

SERVICE. INC.
215-593-2407

Elizabethtown
MESSICK FARM

EQUIP. INC.
717-367-1319

Jersey Shore
THOMAS

L. DUNLAP
717-398-1391

Honesdale
MARSHALL

MACHINERY, INC.
717-729-7117

Lebanon
KELLER BROS.
TRACTOR CO.
717-949-2000

Lancaster
KELLER BROS.
TRACTOR CO.

717-569-2500

Milllmbura
MIFFLINBURG

FARM
SUPPLY, INC.
717-966-3114

Reading

NICARRY
EQUIPMENT CO.

215-926-2441
Stroudsburg

SEBRING’S
POWER HOUSE

717-421-8980

York
YORK TRACTOR,

INC.
717-764-1094

Hagerstown
ARNETT’S
GARAGE

301-733-0515

Chestertown
W.N. COOPER
& SON, INC.
410-778-3464

Rising Sun
AG INO. EQUIP.

CO. INC.
301-658-5568

NEW JERSEY
immglon 4 Clinton

PONIATOWSKI
BROS.

EQUIP. CO. INC.
908-735-2149

MATERIAL
HANDUNG
SYSTEMS

609-267-6100

Shiloh
ROBERT G.
HAMPTON

609-451-9520


