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HARRISBURG (Dauphin
Co.) — Leon Wilkinson, of Land-
enberg, Chester Co., received the
nod from the state Senate Agricul-
tural and Rural Affair Committee
Wednesday for reappointment to
the Pennsylvania Milk Marketing
Board.

A member of the PMMB since
April 1986, and a retired dairyman
whose sons operate the 4,000 acre,
1,000-milking herd Wilkinson
Farms, was given unanimous sup-
port by the members of the Senate
Agriculture and Rural Affairs
Comnmittee for another term on the
board.

The Pennsylvania Milk Market-
ing Board is a controlling board

Wilkinson Gets Nod For Reappointment

which is in place as a check of the
regulation of the milk industry in
Pennsylvania, charged with ensur-
ing safe, fairly priced, fluid milk
for consumers and processors, and
also to ensure fair prices for
dairymen.

Wilkinson is a nominee by Gov.
Robert Casey, but is at odds with
the Casey administration’s control
of PMMB funds.

In discussing his first term on
the board, Wilkinson said, “I had
some priority issues when I came
on, and I'm sorry to say I haven’t
gotten them ail accomplished yet. I
think with the budget restraints as
most all of the department have
found that some of these things had
to be put aside.

“Through our fees and licensing
we raise about $1.300.000 a year

Promotional Activities

HARRISBURG (Dauphin Co.)
— Numerous promotion and edu-
cation programs, designed to
increase consumer awareness of
Pennsylvania's beef industry,
highlight this year's "October is
Beef Month" celebration. Spon-
sored by the Pennsylvania Beef
Council, the month-long activities
are taking place when traditionally
a large number of cattle are
marketed.

An initial mailing to daily and
weekly newspapers within the
state helped to heighten consumer
interest and knowledge of Pen-
nsylvania's beef industry. Hoss's
Steak & Sea Houses, this year's
beef backer winner, cooperated
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BARN PAINTING

Aim For The Best -
In Coating Film Thickness

To do it right use the finest kind of bristle brush
evening out the coating into a film thickness that
does not peel in normal moisture stress (found on
most barn siding from outside and inside by livestock
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: 1. PREPARATION. Peeling old coatings (improperly

| brushed) needs to betemoved The best method

I 1s simply water blasting or power washing! High

I volume of water - medium pressure 1s best! Done
professionally or do it yourself, especially on the

| easy to reach areas This 1s resurfacing!!!

I 2. BEST NEW START ON BRESURFACER WOOD

| SIDING After spraying on this kind of barn paint or

| stain take time to pay attention to brush out In all

| directions to create a film thickness that will pre-

| vent future peeling & resurfacing costs & effort

} Thrs film will let excess moisture breathe through

| it Depending on the amount of weather wear it

| can be recoated lightly in 10-15 years Southern
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For more Information call

215-445-6186 or write

PHARES S. HURST
233 E. Maple Grove Rd.
Narvon, PA 17555

with the Beef Council on the
October Beef Month promotion
through the use of special napkins,
placemats and crew buttons.
Laneco Supermarkets, a retail
chain consisting of 24 stores, dis-
played special Beef Month point-
of-purchase materials.

County beef organizations have
actively placed foodservice and
retail materials at local restaurants
and grocery stores. The Beef
Council also sponsored two retail
meat merchandising seminars and
cosponsored, with Dairy Council,
Inc., a dietitian conference.

"The scope of activities being

Leon Wilkinson

Highlight Beef Month

conducted, from retail and health-
care seminars to an extensive
media mailing, will help the
industry market its products dur-
ing a period of heavy meat sup-
plies,” says David Ivan, Executive
Director of the Pennsylvania Beef
Council. "The industry benefits
from the merchandising and edu-
cational seminars, however, will
far outlast our October
timeframe.”

In addition to the activities out-
lined above, the Beef Council is
also preparing a mailing for high
school libraries which will serve
as a reference booklet on the

and that goes through the general
fund (as do state income tax
revenues) and some way it sort of
got detoured and didn’t get back to
us to utilize.

“It has been very upsetting to me
to think that we have spinning our
wheels for the last four or five
months worrying about budget,
when there are so many jobs out
there that need to be satisfi

Wilkinson was talking about the
fact that even though the PMMB
had received a general fund alloca-
tion of $950,000 this year from tax
funds, the Casey administration’s
policy of releasing funds has been
on a limited basis.

According to Wilkinson, the
agency is short a number of audi-
tors and expects to lose several
more through early retirement.

state's beef industry.

The month of activities will cul-
minate with Beef Day at Penn
State, on October 26 for the Pemn
State versus West Virginia foot-
ball game. A special beef pressbox
lIuncheon is planned, and the Beef
Council will sponsor a tailgate
appreciation dinner for various
faculty representatives at Penn
State.

The October Beef Month prom-
otion is just part of a coordinated
marketing program funded by the
$1 per head beef checkoff

program.

Even though additional auditors
are needed in order for the agency
to carry out its mission in an effec-
tive manner, the Casey administra-
tion has neither freed funds to the
agency or allowed the agency
hire replacements for existing pos-
itions, much less additional ones,

The Casey administration, faced
with a huge budget deficit over the
past couple of years has not given
the agency the money it raised for
its own operation, but has kept the
funds to offset spending in other
areas,

Even more, when the
industry supported increasing
licensing and fees to increase oper-
ational revenue for the PMMB, the
Casey administration kept the
money.

After giving testimony, the agri-
culture committee, most of whom
know Wilkinson, readily approved
his reappointment and also asked
of his support for H.B. 872, legis-
lation which would remove the
govemor’s authority over any allo-
cated tax funds set by the Legisla-
ture to the PMMB.

Wilkinson said he supports the
measure, though he said he didn't
know if it would matter as far as
being able to hire replacement
auditors for the PMMB, since Sec-
retary of Budget Michael Her-
shock, has been refusing to author-
ize hiring of personel to the
PMMB.

The commitiee later approved
reporting H.B. 872 out of commit-
tee for consideration.

EVERYDAY LOW PRICES AT EMHERR

HEAT LAMP BULBS
Clear - 125 W - 250 W Patent
Your Choice $1.39 . &
Red 250W $3.29 .. \

Pending

4" TUBE INSULATOR
Pkg. of 200-$8.99

HIGH-
TENSILE

Reg. $5.99 Ea.

PIG HEAT LAMPS

Heavy duty aluminum re-
flector complete with hanger
and double-wire guard High
heat porcelain socket with
18/2 SVT UL listed cord
(round vinyl), 9’ cord

PERMANENT IN-LINE

\
) WIRE
-/#” STRAINER

$1.79
Each

124 Ga. - 4000
170000 PSI

s $59.99
oo s $79.99

2 NICROPRESS® SLEEVES §1

Bag 100

1.99

SPINNING
JENNY
$54.99

E 2” GALYV. FENCE
STAPLES

89¢ 1.

NICROPRESS® TOOL
$67.99

345 ¢ /Bulb

—

WRAP-ARQUND
INSULATOR

Pkg of 10

$8.69

To Crimp Sleeves

TIGHTENING
HANDLE

$5.99

LONG LIFE
LIGHT BULBS

24 Watt 130V
40 Watt 5000 Hr.

60 Watt Case Lot

75 Watt
100 Watt (120 Bulbs)

MILK
Ffut | pppLACER

24/10/1

JOLT 4000 LOW IMPEDANCE ELECTRIC FENCER

Delivers twice the power of traditiona! 20-mile fencers.
Perfact for large horse and medium stock operations.
Shocks through wet weeds and brush. Protected
against weather and lightning

ENERGY OUTPUT:
1.1 JOULE

$58.99

JOLT 2000 LOW IMPEDANCE ELECTRIC FENCER

The perfect economy fencer for small to medium size
fences that require extra shocking power. Offers twice
the power of other brands of ten mile fencers. Features
weather and impact resistant construction,

ENERGY OUTPUT:
0.8 JOULE

$49.99

JOLT 8000 LOW IMPEDANCE ELECTRIC FENCER

For large fences with high power to shock through

ENERGY QUTPUT:
2.2 JOULE

heavy weeds and brush Weather and fightning pro-
tected Excellent for dairy cattle and beef cattle fsnces

HEATERS

3500 67U $148,88 \
50000 BTU $178.88

We Carry All The Accessorles For Your
Kerosene & Reddy Heaters

FIELD FENCE
3

T POSTS:

%8289 | {1
6 -$2.79 W
6% -$2.99

8 32-6-11 ga. 330'............
9 39-8-11 ga. 330'......
10 47-8-11 ga. 330....
10 47-12-11 ga. 330'..
8 32-8-12 ga. 330°

9 39-8-12 ga. 330'......
10 47-6-12 ga. 330

8 32-12-12 ga. 330

9 39-12-12 ga. 330

g 10 47-1212 ga, 3
XS, 0 48-9-11 ga. 330"

5 Gellon Kerosens

..$6.99

FILTERITE
WATER FILTERS
Sale $ 1 . 79 Ea.

Reg. $1.99 Ea.

Case of 30

* Full Line Parts Dept. % Sell, Service & Install %

14 Herrville Road

Willow Street, PA 17584
Ph: 717-464-3321 or Toll Free 800-732-0053

Store Hours:  Mon.-Sat. 7:30 AM to 8:00 PM

Hardware

uPs
Shippling Poln.




