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After-The-Sale Services
Important

both parts and laborduring the first
year of ownership. In addition,
some companies also Offer addi-
tional warranties on major compo-
nents (sijch as refrigerator com-
pressors andmicrowave oven mag-
netrons) with relatively high parts
costs. Before you buy such a war-
ranty,review it carefully and check
to see that it will be honored any-
where in the United States. One
other thing to check; Be sure that
service and parts are readily avail-
able in your local' area.

The quality of after-the-sale ser-
vices can make the difference

Smart consumers look for much
more than justthe color, shape and
brand of the major appliances they
buy. They also evaluate the ser-
vices that come with the appliance
because they know that after-the-
sale support represents the manu-
facturer’s commitment to its pro-
duct and its customer.

Manufacturers note that strong
warranties top the consumer’s list
of important features when buying
a new appliance. A full warranty
means the manufacturer covers

CROP PROTECTANT
PRODUCTS

• oz. *5.50
l.» oz. Pk. *2.60
2 Lb. Bag *31.00

5 Lb. *12.25
4 Lb. *26.40

Dlqual 1 Gal. *65.00
AV-70 Plus Algaaclda— Gal *16.50
Carbamato 76 5 Lb. 18.75
fmldan SOW ...5 Lb. 22.50
Itolox Saad

Agri-Strap ......

Agrox 0-L Plus.

Banlata 50 DF...
Captan SOW
Daethal 7SW

1 lb. box *3.78
4 lb. box *14.60Traatar (F) 1 Lb. *7.95

Karmax SOW 4 Lb. *22.00
Manzata 200................3 Lb. 6.75
Orthana 75W 1 Lb. *9.50
Ortho Gro Slartar

Sol (8-16-8) 5 Gal. *34.75
Pnm1t01.......... 1 Gal. *19.80 1 lb. box

4 lb. box
Pyranona Crop Spray.QL

$54.50
Roundup Qt.

$41.50
Scalacida..... ...5 Gal. *26.25
Savin SOW.. ...5 Lb. *13.75
Dipt! Qt. *9.75
Waadar 64 1 Gal. *12.50
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ROHRER'S
THE COMPLETE SEED STORE

Farm~Garden~Flower~Lawn Grass Seeds
ROHRER'S FANCY LAWN GRASS

POR A GREENER, FINER LAWN

perens
PROFESSIONAL

25 lb. bag *73.80
50 lb. bag *148.00

ROHRBR’S GOOD TURF LAWN
GRASS SEED

GOOD GENERAL PURPOSE MIXTURE
1 LB. COVERS 2SO SQ. FT.

...*2.98 25 Ib. bag
*11.40 SO lb. bag

*56.00
*llO.OO

ATHLETIC LAWN GRASS SEED
1 ib. box *2.80 25 lb. bag *39.80
4 lb. box *9.60 50 Ib. bag *77.80
Highland Pasture Mixture m i«a 105.00
Waterway Grass Seed Mixture mim»o *67.50
Horse Pasture Mixture «q *»a 110.00

Acid Greening Special 17-6-6
For Evergreens, Azalea,

Rhododendron, Pin Oak, Etc.
SALE PRICE

~.*1.49 was $5.79

For A Beautiful All-Season Lawn
Lebanon Green Gold

Five Step Lawn Care Program
Do It Yourself And Save.

Free Use OfLawn Spreader
With Purchase

P. L. ROHRER & BRO.. INC.
PH. 717-299-2571

between satisfaction or frustration
with a mqjor appliance.For exam-
ple, look for a use and care guide
that is well-illustrated and easy to
understand. Also check to see ifthe
manufacturer offers a do-it-
yourself repair manual for your
appliance. A well-illustrated step-
by-step repair manual can help you
take care of simplerepairs and save
you both time and money.

A toll-free telephone number is
another after-the-sale service that
is designed to help appliance own-
ers. Eight hundred numbers offer
quick contact with the manufactur-
er, immediate answers to questions
and quick resolution of prqblems.
For example, one leading manu-
facturer’s toll-free telephone ser-
vice responded to about 700,000
customer calls last year. Eight
hundred numbers have been
offered by appliance manufactur-
ers for over 20 years.

Eight hundred service calls real-
ly run the gamut! Some people
think of toll-free numbers as com-
plaint lines, but less than 6% of
calls come from unhappy custom-

ers. Most callers ask questions
about proper use and care ofnew
appliances, want product literature
or product manuals, or ask for the
nearest service location. Some ask
for do-it-yourself information and
others call just to say they like a
product.

When calling atoll-free custom-
er assistance line with a product-
related question, be sure to have
the model and serial number on
hand so that the consultant can
quickly identify your specific
model.

Microwaving
Dairy Foods

Isyours one of the three out of
four households that are riding the
“wave” of the future? The micro-
wave that is. Microwaving is
today’s answer to today’s busy
world. This time-saving conveni-
ence lets the busiest person enjoy
the right foods in delicious meals.
Nutritious, calcium-rich dairy
foods lend themselves perfectly to
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microwaving.
Here are some microwave tips

for dairyfoods. Use diemto bring
more calcium and other nutrients,
protein, vitamin D and riboflavin,
that, dairy products supply to your
diet:

For quick nachos, place 2 cups
tortilla chips in a microwave-safe
plate. Top with 1 cup shredded
Monterey Jack cheese and 2 table-
spoons taco sauce. Microwave on
medium (50% power) until melted,
1 to 2 minutes.

To scald milk, microwave 1 cup
milk on medium in a 2-cup glass
measure for 2'A to 4 minutes oron
high (100% power) for 114 ro 2'A
minutes. To avoid a boil-over,
watch milk as it approaches the
minimum cooking time.

To soften an 8-ounce package of
cream cheese, remove wrapper and
place on wax paper. Microwave on
low (10% power) for 30 seconds to
1 minute.

FT.


