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Schools To ‘Make It Shake’ This Fall

LY

HARRISBURG — Milkshakes
will be added to school lunch
programs next year if the Penn-
sylvania Dairy Promotion
Program hasit’s way.

At PDPP’s regular May
meeting, the 21-member advisory
board approved a ‘‘Make it Shake’’
promotion kit and instructed the
executive committee to hire a full-
time field representative to work
with school districts on the new
program.

Everyone wins, it was noted at
the meeting. The shakes will help
dairymen sell more milk, and also
will make school menus both
nutritionally well balanced and
popular with the students.

Milkshakes also should generate
profits for schools, Board Chair-
man Jim Harteis pointed out. The
Cambria county dairyman has
helped promote school milkshakes
in the Johnstowi area for several
years.

According to the board chair-
man, schools serving 100 shakes a
day at 50 cents each could expect to
make $5,400 in profits annually.

“Some schools average twice
that many sales in their lunch
program,”’ Harteis pointed out. He
said schools also sell milkshakes at
social functions and sport events.

Not all board members were
impressed.

“Is promoting a dessert-like
product a service to the dairy
industry?’’ Albert Hack of
Columbia County asked.

“Milkshakes are nutritious,”
Paul Corbin of Jefferson County
commented. *It’s sure better than
students punching quarters in the
soft drink machines.”

“We're getting students to think
milk with a meal rather than soft
drinks,”” Harteis added.

Randall Hirsch of the Central
Pennsylvania Restaurant
Equipment Sales demonstrated a
shake and soft serve machine at
the meeting. According to Hirsch,
studies indicate shakes do not cut
into milk sales. It’s new business.

The vote to go ahead with the
““Make it Shake” kit and new field
representative was unanimous.

PDPP’s new field representative
will not confine his activities to
milkshakes, according to Harteis.

“The job description is a mile
long,” Harteis explained. “‘We'll
expect the person to call on

schools, restaurants, super-
markets and institutions. Any
place milk is served or sold.”

“In addition,” he added, ‘‘the
field rep will assist local promotion
groups in their endeavors, attend
meetings and give talks.”

Salary will be commensurate
with experience, it was noted. A
decision on the new employee is

. expected my mid-June.

In dher action, the board:

¢ Increased its funding to the
Dairy Princess program to $17,200
for the current fiscal year and
voted $20,000 for the 1988 fiscal
year. This in line with a formula
determined by the four milk
promotion programs serving
Pennsylvamia.

» Heeded the advice of Steve
Crawford, spectal assistant to
Secretary of Agriculture Boyd
Wolff, to take no action under Act
1 until the new law could be n-
terpreted by the Secretary and
policies established. Act 1 provides
new administrative options for
state commodity programs.

o Okayed a $44,900 contract with
Penn State for all football and
basketball radio broadcasts.
Package includes radio ad-
vertising, a full page ad in the
Beaver Stadium game programs,
presentation of milk can trophies
to winners of the Penn State-
Temple and Penn State-Pittsburgh
games and $2,000 in academic
scholarships to winning schools.

« Heard progress report on new
film documentary from Vice
Chairman Thad Woodward,
Bradford County, who serves as

technical advisor to Film Space, * Renewed contract for ‘‘Make it

State College, with board members Milk” billboards in Hershey
Chris Wolff, Columbia County, and Arena. An estimated million
David Bird, Montour County. hockey, basketball and other arena
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who

DEAL WITH THE LEADERS IN FORAGE
PRE-SERVATIVE PRODUCTS

Field-drying forage
should be this easy.

resigned as a board member tg
accept appointment as region six
director for the Pennsylvania
Department of Agriculture in
southcentral Pennsylvania.

DRY IT FASTER
YOU'LL GET BETTER FORAGE -

The longer legume forage lies in windrows drying, the more it loses
weight, protein, nutritious leafs, and digestibility. That’s money lost.

With Beacon Fast-Dry Forage Conditioner.

_ MORE OF IT - out of the
field faster. You’ll also reduce yellowing of new growth,

crop loss, and damage to the forage by weather and equipment.
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MARTINSBURG MILLING CO.

Martinsburg, PA
814-793-2137

DOTTERER FARM EQUIPMENT

Miil Hall, Pa.
717-726-3471

Box 1467, York, PA 17405
PH:717-843-9033
Your Real Business Partner

BEACON FAST-DRY FORAGE CONDITIONER

———Call Your Authorized Beacon Full Service Stabilizer Dealer Today!——

H.l JACOB HOUEER MARTIN'S ELEVATOR, INC.  ROGER L. SANER JOHN M. HERR SONS AMOS HOOVER
ntercourse, Hagerstown, MD Thompsontown, PA Grantville, Pa. Mifflinburg, P
717-768-3431 301-733-2553 717-535-5307 717-469-0988 7;7!362300;

McCRACKEN'S FEED MILL, INC.  STEVENS FEED MILL, INC. BOLTON TURKEY FARM  SERVICE FEED & SUPPLY
Manheim, PA Stevens, PA Silverdale, PA Carditf, MD
717-665-2186 215-267-2150 215-257-6047 301-452-8444
215-723-3040 717-456-7433
J. DAVID JARRETT HANES INC. LEHIGH AG EQUIPMENT DAVID 0. FINK SOMERSET MILLING CO.
Linden, Pa. New Wilmington, PA Wescosville, Pa. Germansville, Pa. Somerset, PA
717-398-0158 412-946-8735 215-398-2553 215-767-1408 814-445-7504

MAPLETON FARM & GARDEN

Beacon Milling Company, Inc.

BEACO

Mapleton Depot, Pa.
814-542-4761




