
NY Cattlemen Vote to Include Dairy Steers in
SYRACUSE, N.Y. - Producer Syracuse,

response to the New York Beef The Council at this meeting
Cattlemen’s Association Direct voted to open the Direct Marketing
Marketing program has been very program to all cattle, including
good, Lee Kraszewski of Coming, dairy feeder cattle,
direct marketing coordinator told Kraszewski reported on
the Council of the Cattlemen’s response to the mailing of the
Association at the June meeting in Empire State Beef Development

New Simmental Programs Available
BOZEMAN, Mont. - The

American Simmental Association
is offering two new services geared
to assist breeders in planning their
breeding programs.

One service, entitled “Sire
Search,” is designed to aid
breeders in their quest for
potential sires that can help meet
their own herd improvement goals.
Breeders may designate the
criteria they want to see exhibited
in a bull. For example, they can
select one or more of the seven
production traits along with other
criteria such as age, polled or
horned status, country of origin, or
even the bull’s sire. The breeder
may also specify that the bulls he
is seeking must meet minimum

levels of performance.
After the bulls have been

selected, the breeder can move on
to the second phase of the new
program, the “Planned Mating
Service”. ASA will utilize the
previously selected sires to
calculate Expected Progeny
Differences (EPD’s) for
prospective calves that would
result from the mating to the
owners own cows. The process is
the same as that currently used by
ASA in processing calf crop
summaries.

For more information contact
American Simmental Association,
1 Simmental Way, Bozeman,
Mont., 59715, Phone: 405-587-4531.

Brochdi e which -ntamed a mail-
back post card to indicate
producer interest. An almost 10
percent response to the mailing
has been received in the first five
days. Producers are encouraged to
respond to the brochure which
outlines a three phase approach to
improvement of beef cattle. These
includethe State Department of Ag
and Market’s performance testing
program, Cornell University’s
Extension livestock beef
management program, and the
New York Beef Cattlemen’s
Association direct marketing
program. The latter is being
funded in part during this the first
year of development and im-
plementation by a grant from the
Department of Ag and Markets...

Cattlemen’s Association
president Peter Nixon of Westfield
told the Council during the
discussion about including dairy
steers, “our goal with this direct
marketing program is to get the
bestprice possible for producers of
beef.” He explained the inclusion
of dairy cattle in the Cattlemen’s
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Lancaster Farming, Saturday, June 21,1986-C7

Direct Marketing Program
Association direct marketing and heifers, on their farms,
program will not only make a Kraszewski will begin to make
market available but could en- on-farm visits to producers who
courage producers who have gone have indicated an interest in
out of dairy farming to feed out participating in the fall direct
cattle, both dairy and beef steers marketing sales.

Get more from
your silo '

with a
Multi-Flo.

To get peak pertormame trcarTi
your silo you have to till it right
The Multi-Flo Silage distributor from
Lancaster Level-Flo, Inc packs your
silo tight—right to the root—without
using motors or complicated parts

Plan to build a new bile* How
about your present fill system? Will
it survive another year of hard use?
For more infor-
mation on the
Multi-Flo
silage distribu-
tor, contact the
dealer listed
below

FREE
KNIFE!

Ca If you need
the benefits of a
new Multi-Flo and
act by July il—-
before the busy
silo-tilling sea-
son -we'll give
you a Trailbla/er
knife and sheath
worth SJO Call
today

jLtHCASTtKiLavot-flo]

how available at

MADISON SILO CO.
OF PENNSYLVANIA

1070Steinmetz Rd. Ephrata, Pa. 17522
Phone 717-733-1206
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