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May the warmth of this season
bless you and yours.

SEASONS GREETINGS
From your |

American Breeders |
■3 AMERICAN BREEDERS SERVICE o n -3
f service Kepresentatives |I * :

IN PENNSYLVANIA
Akron, PA , Keith Campbell
Allenwood, PA., George Showers
Carlisle, PA , Wayne Piper
Clifford, PA., William Horton
Coburn, PA., Wendel Musser
Columbia, PA., James Charles
Dornsite, PA , SteveKieffer
East Earl, PA , Darvm Yoder
Gardners, PA , Grant Gardner
Holtwood, PA , Paul Herr
Lebanon, PA , Paul Martin
Leola, PA . Lynn Gardner
Linden, PA , Larry Bower
Middleburg, PA . John M Beachy
Mifflmburg, PA , John M Beachy
Mifflmtown, PA , Mervm Zendt
Ottsville, PA , David Wolf mger
Reading. PA .

Andrew'Cooper
Reedsville, PA , Chester G Selfridge
Stewartstown, PA , Tom Engle
Thomasville, PA . Ira Boyer
Ulysses, PA , Bonnie Barker
West Grove, PA , Sid Peters

717 733 1226
717 538-JBl2
717-532-4401
717-222-3224
814-349-5310
717 898 8694
717 758-1714
717-733-0966
717-677-9471
717-284-4592
717 949-2381
717-656-6700
717-323-9710
717-837-0493
717 966 1344
717 436-6386
215-847 2619
215 378 1212
717 667-3181
717 993-6836
717 225-3758
814 848-7674
215 869 9187

Is
Is
Is

S'S IN MARYLAND 1
Detour, MD. Jim Carmack 301 775 7221 S»
Mt Airy, MD. Allan Pickett 301 663-4191 *

IN NEWYORK
Johnson, NY, Peter Vender Schaaf 914 355 1692

IN DELAWARE
Kirkwood, PA , Dan Rush

IN NEW JERSEY

717 529 6548

Baptistown, NJ Cindy Gordeuk
Elmer, NJ, Cyndy Hetzell
Lambertville. NJ. Robert Fulper
Port Murray, NJ, Robert Kayhart

201 996 2088
609-455 8187
717 658 7316
201 689 2605
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Pa. Dairy Board sponsors
Penn State football games

HARRISBURG - Penn State
and Pennsylvania dairymen have
more in common than being
number one! The Nittany Lions
are currently ranked number one
in the nation by all the polls, and
milk is the number one commodity
of the number one industry in
Pennsylvania, agriculture.

Now dairymen have become
major sponsors on the Penn State
football radio and television net-
work as well, it was announced by
Donald Duncan, the Robesonia
dairyman who heads the Penn-
sylvania Dairy Promotion ad-
visory board.

The agreement covers the 1986
football season, with “Make It
Milk” spots to be aired on 45 radio
and six television stations. The
total audience could exceed 900,000
each weekend.

The Pennsylvania promotion
program has budgeted $2,070,000
for milk advertising, promotion,
research and market development
in the next 12 months. Over
$1,800,000 will be spent for
television, radio and newspaper
advertising.

During peak months in 1984 and
1985, Pennsylvania dairymen
scheduled more than 300 television
spots and 1,500 radio commercials
to boost milk sales in Penn-
sylvania. “Dallas” and “The Bill
Cosby Show” were among the
prime time television programs

U.S., India join in pest research
WASHINGTON - An in-

ternational group of scientists has
recommended improving the
exchange of natural enemies of
Heliothis - possibly the most
destructive insect pest alive - the
U.S. Department of Agriculture
announced.

Heliothis - also known as the
com earworm, cotton bollworm,
tomato fruitworm, and podworm
- feeds on such cultivatedcrops as
cotton, corn, sorghum, and high-
protein crops like peas, beans, and
peanuts. In caterpillar form,
Heliothis causes massive
destruction because it is highly
mobile, voracious and directly
attacks the fruit section of its host
plant.

In the United States, the
estimated annual cost of destroyed
crops and insect control is over $1
billion.

The recommendation for con-
trolling Heliothis grew out of an
international scientific workshop
in New Delhi, India.

“The control of Heliothis is a
world-wide problem. Two different
species, Heliothis zea, which
inhabits the Western Hemisphere,
and Heliothis armigera, which is
common to the Far East, are
virtually identical,” said E.G.
King, who is director of the
Southern Field Crop Insect
Management Laboratory of
USDA’s Agricultural Research
Service, and the chief USDA
coordinator of the workshop.
“Collaborative research efforts
will be beneficial to all affected
geographicareas,” he said.

Improved Exchange of natural
enemies of Heliothis will enhance
scientific research efforts. The
development of new natural
enemies and the ability to mass

Recommendations of the
workshop will be published as part
of the workshop proceedings,
entitled “Biological Control of
Heliothis; Increasing the Ef-
fectiveness of Natural Enemies,”
co-edited by King and Robert
Jackson, director of OICD’s Far
Eastern Regional Research Office.

BREAKING MILK RECORDS!
Lancottar Farming Carriai

OH! A Raportt Each Month!

For more information or
questions on the Heliothis
workshop, contact Dr. Robert
Hedlund, International Research
Division, USDA’s Office of In-
ternational Cooperation and
Development, Room 4200-AUD,
14th and Independence Avenue,
S W , Washington, D C 20250, (202)
475-4750

running local milk advertising.
Others included “St. Elsewhere,”
“Hill StreetBlues,” “60 Minutes,”
“A-Team,” “Cagney and Lacey,”
and “Cheers.” A new quiz show on
public television, “Pennsylvania
Game,” will be added in 1986.

The dairy program is financed
entirely by dairymen at the rate of
ten cents per hundredweight of
milk, Duncan emphasized. The
Berks County dairyman is one of 20
farmers who serve on the advisory
board.

The 1986 milk promotion
package includes such statewide
activities as the dairy princess
contest, dairy councils’ nutritional
work, recipe contests and a recipe
media service. Grants for
nutritional research and quality
control studies have also been
budgeted. Local milk promotions
will be aided by $70,000 in mat-
ching funds.

State dairymen pay five cents
per hundredweight of milk into a
national advertising, promotion
and research program. Some 4,000
contribute another ten cents per
hundred to the Pennsylvania Dairy
Promotion Program.

All Pennsylvania dairy ad-
vertising is produced and placed
for the dairy promotion board by
HBM/Creamer of Pittsburgh.

Good news for dairymen, said
Duncan, is the operating cost of the
program. It runs less than two
percent of the total budget.

produce them through research
has the potential to create new
strains tofoster Heliothis control.

“Biological control is a cor-
nerstone to integrated pest
management,” said King. “It
should be combined with other
strategies including cultural,
chemical, and genetic control, as
well as host plant resistance.”
Long-term support for biological
control studies is needed so that
attempts to use natural enemies
are based on sound ecological and
biological data, he added.

Joan S. Wallace, administrator
of USDA’s Office of International
Cooperation and Development,
saidthe workshop helped scientists
to collect, exchange, and
disseminate information, and to
document progress in the
biological control of Heliothis. The
forum and the scientific in-
formation gathered are a major
step in promoting greater
worldwide reporting of Heliothis
research results.

The November workshop was
one of a series of activities com-
memorating 25 years of
agricultural cooperation between
India and the United States. It was
coordinated by USDA’s Office of
International Cooperation and
Development, International
Research Division, through its Far
EasternRegional Research Office,
and was cosponsored by the Indian
Council of Agriculture Research.
Participants from 10 countries
included government officials,
private enterprise interests and
the academic community.ss


