
DENVER, Colo. Rodger L.
Wasson, Executive Director of the
American Sheep Producers
Council, credited the Board of
Directors, last week for having
worked “long ahd bard evaluating
opportunities in the areas the
AJSPC should be involved with” at
the 63rd semi-annual meeting.

“They believe there needs to be

strong emphasis on promotion,
expanding demand for lamb to
increase returns to the producer,”
said Wasson, “to accomplish this,
there was much interestexpressed
in backing merchandising
programs and also in increased
interest in the food servicearea.”

These thoughts were also
reflected m a leadership survey
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Sheep Producer directors face
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industry’s problems
conducted which indicated that ASPC by name. Other results
lamb advertising and mer- indicate that ASPC programs
chandising should be top priorities should continue' to »mpha«p»
m 1982-83. “AMERICAN” lamb, that sheep

One highlight of the survey was numbers will increase in the next
that 90 percent of the directors ' five years, and that lamb’s share
believe ASPC has contributed to of promotion resources should be
profitability for sheep producers, higherthan the current55percent,
but the majority also felt that the Chris P. Jouflas, president of the
average producer only knows ASPC, chargedhis fellow directors
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with having a “special respon-
sibility.”

“Are we upto it?” he demanded.
“As directors, we are representing
thousands of sheep producers. We
are responsible to deal with the
tough question, to direct ASPC’s
programming, and to demonstrate
the leadership our industry is
crying for.”

Faced with these respon-
sibilities, the 48 directorsspenttwo
grueling days in heated debate,
discussing priorities for the sheep
industry, tossing ideas back and
forth, andexploring areas to direct
ASPC’s resources.

Laboring through a planning
process, producers prioritized
their goalsfor the sheepindustry.

Their top priorities included
increasing the return to the
producer by expendingdemandfor
lamb, accelerating lamb mer-
chandising, promoting pelts, in-
creasing lamb consumption, in-
creasing by 10 percent the con-
sumption of lamb through food
service, expanding demand for
wool, developing non-traditional
lamb markets, stimulating grass
roots involvement, and studying
the cost effectiveness of ASPC
programs.

An issue of grave concern ex-
pressed by several directors is the
possible boycott of domestic wool
by buyers because of con-
tamination.
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