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REMODELING .

OR BUILDING?

LAS VEGAS, Nev.r
- The

livestock industry shouldn’t “kid
itself” that high interest rates and
a stumbling economy are its only
problems, a former senior
economist with the Kansas City
Federal Reserve Bank said here
recently.

Sheldon. Stahl, speaking at the
annual meeting ot Livestock
Marketing Association, said there
are “long-term changes taking
place that are compounding your
problems and that will continue to
impact on your industry for the
foreseeable future.”

These include the possibilities
that consumers .may be gradually-
and permanently--turtung away

-frtnjTred meat, and that recent
"decades of high beef consumption

were an aberration produced by
the post-war baby boom.

“It might be satisfying to say
that Carol Foreman is gone now
and that nutritionists are kooks,
but if that’s the way you’re
thinking, do the best you can to
purge yourselves of those kinds of
thoughts and ask yourself a much
more troubling question,” Stahl
said.

"How well do you understand
your consumer and his patterns of
consumption? What if there are

3
3 _
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305
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25,038 728
19,133 74046 3

Calvin & Rich Shaffer
12 3 23,449 1091
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Lewstone Farms
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Parks Knoll Farms
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Roma me & Jeff Sechnst
Lisa 3
Wanda >-3
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17,039
19,956
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22,399

James& Diane Elvidge
Bessie 3
Sweety 3

Dave L. Wright
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Raymond A. Scnvens

17,284

29 3
Clarence Stevens

Shawn 3
James& Betty Davis

105 4
R. Brown & R. Ely

Jan ' 3
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17,581

Economist cautions
against expansion

long-term changes underway (so
that) the industry might not again
return to the high levels of activity
and profitability that it enjoyed in
the past?”

Stahl, now head of his own
economic consulting service,
asked the audience to speculate
that high meat consumption might
have been caused by low land
prices for producers, and the post-
World War Two baby boomr two
factors he said are unlikely to
recur.

The fastest-growing segment of
the U.S. population is the age
group from 25 to
.that ‘-They mayhave been nutured
on beef, but they experiment;
they’re into natural foods, fish,
poultry, and lots of otherthings. ’ ’

What this means for the
livestock industry, Stahl said, is
“You can’t count on the same kind
ofconsumer beingout there as was
there 10to 20years ago.”

And, he said, “You can’t count
on ever agam having low, single-
digit interest rates.”

Stahl pointed to the American
automobile industry, which he
said, “is dead as a doornail,” as an
example of how not to deal with
today’s consumer and today’s
economy.

Lancaster Farming, Saturday, February 6,1982—D25

Domestic automakers were late
in realizing the public’s ac-
ceptance of smaller and cheaper
foreign cars. And, he said, it's
become a "badge of honor not to
trade a car in every three years,
but to drive (it) until the wheels
fall off.”

He called this a change in
"secular attitudes” that will brmg
profound changes and problems
fof'the U.S. automakers. But “the
industry won’t believe it, and
because they have refused to
believe reality for a long time, they
are now reaping the results of that

- stupidity:”.. ,

Stahl told his audience,
primarily livestock marketing
businessmen, “There isa lesson in
this for your people. Don’t miss
that bus. Ask yourself, 'Are we
speaking with the consumer, who
purchases our products, not justto
himor her?'

“It’s the difference between...a
dialogue and a monologue. You’ve
got to speak with, instead of
speaking to.”

Stahl added that “I’m an op-
timist, because I believe that when
we face up to the problems that we
have, and the sacrifices that we
might have to make, we can do
something about it.”

Asked to elaborate on what
sacrifices the livestock industry
should make, he said, “This is a
time for consolidation and cost
controls-don’texpand.”

On the national level, Stahl said
tax increases, not cuts, are the
only way to bring the federal
deficit under control and per-
manently lower interestrates.

“Unless interest rates come
down, we are goingto be stuckwith
an economy that continues to be
sickfora very long, long tune.

LMA’s annual meeting was held
in mid-January at the Riveria
Hotel.
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Poured Solid Concrete Steel
Reinforced Weils. Guard

Start with the
best foundat

• Manure Pit Walla
• Hog House Walls
• Chicken House Walls
« Concrete Decks
• House Foundation Walls
• Barnyard Walls
• Concrete Pit Tops
• Silage Pit Walls
• Retaining Walls
• Insulated Walls
• Slatted Fencing Invest in Quality - It will las

410 Main St. * Akron, PA 17501 • (717) 859-2074 or 733-9196

Call NOW For New Building.
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a lifetime.

CONCRETE WORK, INC.

GffltflGDaoQ Qdqsqqcqoqg© €®ini[»)aoo\y
Lancaster, PA 717-569-5361
“Friend ofFanners since 1896.'T “

Farmer in Bradford County looses 160
cows in $750,000. barn fire. Is your
insurance adequate to cover such a loss?
Our agent in your area will gladly give you
a quotation without obligation.

JAY H. LUTZ & CO., INC.
20 S. Fourth St., Columbia,PA

PAUL G. MURRAY HIS. ASSOC.
5 S. Hess St., Quarryville, PA '

JOHN E. PAXSON
P.O. Box 40, New London, PA

STUBBS-UNRUH INSURANCE AGCY
Bowmansville, PA


