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State adopts reduced-dosage calfhood brucellosis vaccination

HARRISBURG — A modified
dosage calfhood vaccmation pro-
gram, aimed at eihiminating many
past problems with the brucellosis
program, went into effect last
month, according to State
Agriculture Secretary Penrose
Hallowell.

“Farmers are encouraged to
utibze Pennsylvania’s voluntary
brucellosis vaccination program,”
Hallowell said. “The new reduced-
dosage vaccine will help mimmize
undesirable effects caused by the
full dose, which tended to over-
whelm calves’ immune systems.
Reduced dosage will also minimize
persistent immune body titers
when animals reach 18 months of
age,” the Secretary said.

The only changes in the way
calves are vaccinated will be that
dosage will be decreased and the
vaccination age will be changed to
four through eight months of age,
according to Dr. Max VanBuskirk,
Jr., VMD, director of the Depart-
ment’s Bureau of Ammal Industry.

The reduced dosage program
has been adopted by all Nor-
theastern states.

‘‘Accredited veterinarians have
been instructed to dilute available
vials of vaccine to achieve the
proper dose until a new standard
dose wial 1s available from com-
mercial sources,” VanBuskirk
sand.

Farmers are encouraged to
contact -ther veterinarian fc*
specific details and benefits v the
new vaccination program.

Brucellosis 1s a bacterial 1n-
fection 1n cattle which affects the
reproductive system. It 1s a con-

taglous Uistdoy cat RS ITR N
is referred to as unuwiant rever.
Undulant fever 1s most commonly
spread through unpasteurized
milk -

“Vaccination of heifer calves
with Strain 19 vaccine has been our
mam line of defense against the
disease,” VanBuskirk said. “It 1s
estimated that 65-70 percent of the
vaccinates will be immune to any
average exposure to brucellosis.”

Ten states presently requre
cattle entering their state to be
official vaccinates. This
requrement, along with the in-
creased market value of vac-
cinated amimals, adds significance
tothe program.

The Pennsylvama Department
of Agriculture supports the
brucellosis vacecination program
by supplying vaccme free of
charge to accredited state
veterinarians and by paymg
vetermnarians $1.00 for each calf
vaccinated.

The Bureau of Amumal Industry
keeps records of all official vac-
cinates for use in approving health
charts and maintains a computer
record of each eartag 1iden-
tification of vaccines. Herd owners
are suppled with an mndividaul
vaccination certificate for each
calf.

VanBurskirk suggested several
additional precautionary

measures to protect cattle from
possible
brucellosis:
—Don’t buy ammals that may
have been exposed.
—Insist on a health certificate
for purchased additions.

exposure from

—Isolate and retest all
replacement ammals 45-120 days
after purchase.

—Deal with persons you know
and trust.

—Ask your veterinarian to test

every animal that- aborts and
retest them 1n 30-60 days. One test
1n not enough.

—Consider raising your own
replacement stock.

—Practice good sanitation
everywhere, including proper
disposal of dead calves, fetuses
and placentas.

—Have all cows freshen m in-
dividual maternity pens.

Marketing needs ‘elbow room’

DALLAS, Tx. — Livestock
marketing 1s big business, but it
needs more “‘elbow room” to do a
better job for the entire mndustry,
the president of Livestock
Marketing Association said here
recently. .

Lemmy Wilson, speaking before
the annual meeting of the
Livestock Marketing Association
of Texds, pomted to the 1980
Volume and Value of Livestock
Transactions Study to show “the
mmpressive size and scope of the
marketing sector.”’

The survey, done annually by
LMA, showed that last year the
value of U.S. marketing tran-
sactions hit $53.6 billion. " The
volume of those transactions, on
cattle, hogs and sheep, was 238.5
mullion head.

The survey 1s umique mn that it
measures each time there is a
change of ownership on one head of
livestock. This method of sur-
veying provides a better picture of
the size of the hvestock industry
than other methods, Wilson sad.

The survey also showed that the
percentage of U.S. cattle and
calves slaughtered that~ were
handled by marketing firms, was
66 percent 1n 1980, he said.

Fertihzer factories

This parallels “‘all the attention’”
currently being given to
marketing, Wilson told the May 3
meeting.

“You can’t pick up an mndustry
newspaper or magazine today
without reaading that one of the
best roads to profitabiity in
agriculture 1s paved with more
attention given to marketing,” he
said.

That 1s a position the marketing
sector has taken “for years,”
Wilson said, adding that marketing
busmessmen “have been waiting”
for the rest of the industry to come
to the same conclusion.

“But while we’ve been waiting,
we haven’t been just marking
time. We've given a lot of thought
to how the marketing sector can do
a better job for the entire in-
dustry,” he centinued.

“And one of the major con-
clusions we’ve reached 1s that if
we're to have the elbow room we
need, to do the job we do, we've got
to get the government off our
backs and out of our wallets.”

Pointing out that the marketing
sector ‘“‘has always been on the
cutting edge of wmnovation and
change 1n the hivestock industry,”
Wison said LMA's national
campaign to referm and moder-
nize hvestock marketing laws will
benefit the entire industry.

Wilson also called upon the
group to help him ‘‘tell
marketing’s story” to the rest of
the livestock industry. The
marketing sector must create an
‘“mncreased awareness of its vital
role within the industry” if 1t 1s to
reachits legislative goals, he said.

THINK AHEAD...

¥ Read Futures Markets on Page 3.

Bulk Millkk Coolers

e

The Mueller Model “OH" with HiPerForm 3
cooling, Mueller-Matic Automatic Washing
System, and built-in freezer protection
control is the most advanced bulk milk cooler

THE ALL STAINLESS STEEL
MODEL-C FRE-HEATER FOR
ALL BUNK TANKS

A single 150-Ib. hog yields about $11.00 of fertilizer
value a year. Multiply that by the number of hogs you
raise and you have a substantial supply of N, P K you
don't have to buy.

But it has to be managed. That means the nght
handiing and spreading equipment. Calumet vacuum
tanks are built to last with heavy-duty components and
a choice of two vacuum pumps — both engineered to
toad fast and run cool.

To get the most value from hog manure, pair your
Calumet vacuum tank to a Calumet 2 or 4-shank
soil injector and put
manure where 1t does the
most good.

Take advantage of the

in the world. The nation's most progressive
dairymen are using it. Shouldn't you be?

THE MUELLER MODELS OH, MHL, AND
MW WITH HIPERFORM MAKE ALL OTHER
BULK MILK COOLERS OBSOLETE
SEE THE MUELLER NEW MODELS

* 500 MW » 600 MW
The “MW" is one of the Lowest pouring Height Bulk tanks
Check with us all the new features on the *“MW" bulk tank.
If you are in the market for a butk mitk cooler and you don't
check all the advantages of the Mueller “OH" “MHL", and
“MW’"’ you may be buying an obsolete cooler

value produced by your
living fertihzer factories —
with Calumet manure

management equipment. new

400 gal. D-4 Girton, like

USED TANKS

600 Gop Esoa" 400 Gal. Dari-Kool
800 Gal. Esco 500 Gal. Dari-Kool

500 Gal. D-2 Girton 400 Gal. “MHL"’ Mueller

300 gal. Moionnier

The Calumet Company, Inc. E‘LUMET  SASSAETEASSAANASARSNAOAN ST AAASAA A .
:: -“.\AN\( TO ALL OUR GOOD CUSTOMERS FOR HELPING US TO WIN ‘»
USED EQUIPMENT § "you!  THEGOLDEN COOLER AWARD FOR 3 YEARS IN A ROW g
CALUMET & 1 Clay V2250 NSANAPIAAAS NMAAAAAAAAANAAAAAANANAINI AN ISP
NESSETH i ';gtéf" 'B'i"',tglj ;t rﬁ;'ge" Pit Pump QUEEN ROAD REF“.GERAT.O"
DISTRIBUTOR 1 - S3250 Calumet Spreader w/Auger WE ARE
ONE OF THE Box 67, Intercourse, PA 17534
F E RN E ST s N o o ORIGINAL Phone: John D. Weaver - 717-768-9006 or 768-7111
K MUELLER or Answering Service - 717-354-4374
\ RD 3 - Box 84, Mifflinburg, Pa. 17844 - Phone: 717-966-2736 ) DEALERS




