
Cumberland Co.
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Ashcombe Dover Dairy
R 190
R212
302
R272
R 291
355
R 295

Leroy Showaker & Son
Kit
State
Fran
Almost
Penny
Trixie
Maizie

John F Stamy 111
66
83

johnE Lapp
Mane
Millie

Chester C Weaver
Unique
Bonus
Snappy
Wiggle
Karo

Robert H Jamison

17055
18,061
17,847
21 143
20 579
17 151
19088

18 183
15,534
15,149
19,261
19302
18 659
12 887

17 568
17 461

17,294
17 072

20 994
21,993
18 936
22 139
16 948

Virginia .

Mark E Lemaweaver
Pnlly
Francis

johnW Weiler

20 200

19 767
19822

Butcup
Oscar Nealy & Sons

15
160

Harold E Weaver Jr

19,602

17640
22 272

59
Nelson D Horst

18
23
30

Berkheimer Farms
16
69
7

19 113

18,728
15,992
15917

13,873
17 799
15 218

L Louise Alexander
Clara 18,328

43
3 3
40
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I ~—lBulk Ivlilk Coolers

THE BULK
MILK COOLER AUTOMATIC

WASHINGTHAT HAS SYS™ !

psßma— EVERYTHING
I. , ■ HiPcrForm—" —4L?

•*->&* &

The Mueller Model “OH” with HiPerForm cooling,
Mueller-Matic Automatic Washing System, and built-in
freezer protection control is the most advanced bulk
milk cooler in the world. The nation’s most progressive
dairymen are using it. Shouldn'tyou be? f \ L

WAKE ME A
BULK MILK

COOLER THAT HAS
EVERYTHING!

r///

USED TANKS
2-500 Gal. Girton 500 Gal. Jamesway
(1) (2) 500 gal. Mojonnier 400 Gal. Dari-Kool
500 Gal. Milkeeper 425 Esco
400 Gal. Mojonnier 500 Gal. Oari-Kool
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B ■FRB HSATBRASK US TO SEE A
IN OPERATION, RIGHT ON THE FARM.

HAPPYNEW YEAR!
Box 67, Intercourse, PA 17543

Phone: John D. Weaver • 717-768-9QD6 or 768-7111
or Answering Service - 717-354-4374

24 HOUR
SERVICE

QUEEN ROAD REFRIGERATION

THE MUELLER MODELS OH( MHL, AND
MW WITH HIPERFORM MAKE ALL OTHER

BULK MILK COOLERS OBSOLETE
SEE THE MUELLER NEW MODELS

★ 500MW ★ 600 MW
The “MW” is one of the Lowest pouring Height Bulk tanks.

Check with us all the new features on the “MW" bulk tank.
If you are in the market for a bulk milk cooler and you don't

check all the advantages of the Mueller "OH” "MHL”, and
“MW” you may be buying an obsolete cooler.
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Look at total rood system not
parts, marketer says

FRESNO, Calif. - The
well-being of the U.S. total
food production and
distribution system, rather
than the vitality of any of its
components parts, should be
the focus of the U.S.
Department of Agriculture’s
“Structure of Agriculture”
meetings, a livestock

marketing spokesman said
herelast week.

never show up on any
graphic charting of the
structure of agriculture, the
factor of individual en-
terprise.”

Richard L. Nook,
president of the Kansas City-
based Livestock Marketing
Association, also said this
“amazingly efficient food
production and distribution
system...is fueled by an
intangible factor that would

Nock, a rancher and
marketing businessman said
the challenge to government
and agriculture
organizational leaders is to
maintain the current
“massive, remarkably
productive, highly
responsive food production
and distribution system,” he
said at a Structure of
Agriculture session.

The “beauty” of the
current system, “if it is
functioning m a climate that
allows it to be productive,
responsive and efficient, is
that it is self-improving,” he
said.

George Stambaugh
128 18 586

Henry & Yvonne Fnese
65
57

17,999
18,083

Nealy Brothers
14 20 643

J Douglas Martin
554 18,105

John F Stoltzfus
Bess
Sara
Joy
Rosa

22,582
18,748
19,692
15,312

MervmE Ruppert
Camile 21,005

Joe & Brenda Cochran
Claudm

In explaining the com-
plexity of the food produc-
tion and distribution system,
LMA has corned the term,
“Food Sphere,” Nock
testified. The “FoodSphere”
mcludes “every size and
type of business - as well as
every person who owns or is
employed by them - that
manufactures a product or
provides a service of any
kind that is necessary in

18,372
M Thomas Sheaffer

Nora
Donna
Isabel
Madame
Penny

Mams Acres
140
119

Nevin Shughart
Janet
Gloria
Donna

22,396
22,118
18,671 .

17,588
21,605

17,128
16,869

5 .22,024
7 22,268
3 20,878
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operating a food production,
processing, distribution or
marketingbusiness.”

The sphere also includes
the consumer, he said, “not
only as the ultimate buyer of
food, but as the ultimate
creator ofpublic policy - the
social and economic policy
within which food production
and distribution functions.”

Because e£ch part of the
sphere cooperates with, and
is dependent upon, many
otherparts of the sphere, the
viability of the entire system
“must take precedence”,
Nock said.

Finally, he said, govern-
ment’s role in the structure
“must be based upon a
recognition of the limitations
of itsresponsibility.

“Our view is that gover-
nment’s role in American
agriculture must be, quite
simply, to support the
existence of a viable food
production and distribution
system...! would hope that
no one is laboring under the
misconception that it is the
Department of Agriculture’s
responsibility to determine
what that structure will be,
let alone to implement any
given change” in the
structure.

LMA furnishes business
services to over 1400
livestock marketing
businesses, dealers and
brokers m the U.S. and
Canada.

3 7
36
36
30
3 7

605
640

674
660

784
782
678
670
634

662

692
651

655

619
731

651

619
631
604

602
595
605

710

640-

503
680

745

646

721
723
642
569

892

621

880
712
752
677
770

602
659

737
651
725

3 2
3 9
33
4 4

39
3 2
40
38
36

3 3
29
35
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