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Ernest Brown, far left, met the press
Thursday morning during the annual
NEPPCO convention in Hershey. Brown is
a principal spokesman for a federally-
policed egg stabilization program, and

Neppco Meet
(Continued From Page 1)

GOOD CALF GROWTH
PAYS OFF

WHEN HEIFERS START MILKING
Good solid calf growth can be put on fast at low cost.
And it can pay off in early freshening and good produc-
tion right from'the first lactation.
Many dairy men have proved to themselves that the
Purina Calf Growing Program can help develop heifers
that freshen between 22 and 24 months and repay
their growing costs in the early months of lactation.
Here's the Purina Calf Growing Program:

First 3 days—Colostrum
4 days thru 4 or 5 weeks—Purina Nursing Chow®—a

milk-base milk replacer fortified with vitamins and
minerals.

4 days thru 2 months—Purina Calf Startena®—a pal-
atable calf ration with a research-proved energy-
protein balance for good calf growth.

3 thru 6 months—PurinaCalf Growena®—a 16%ration
that provides.a high palatable level of protein that
fast growth demands. Calf Growena is fortified with
vitamins and minerals.

At end of 2 months—Good quality hay free-choice.
Prove to yourself that it can pay to grow calves on the
Purina program. Stop in and talk to us—at the sign of
the familiar red and white Checkerboard.
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W/i
fielded questionsfrom a panel of four farm
reporters. The reporters, left to right, were,
John Kimbark, Pennsylvania Farmer, Don
Timmons, Watt Publications, Dick Wanner,
Lancaster Farming and Darryl Natz,
Feedstuffs.

consumer media to make use of
free stories and photographs on
the nutritional use of their
products.

All three commodity groups
put heavy stress on the news
release, the special photos, the
personal contact with food
editors in an effort to boost
consumption, their represen-
tatives reported to the NEPPCO
convention.

The aggressive program of the
American EggBoard to promote
eggs includes consumer
education and publications, a
campaign to conteract fear of
cholesterol in the diet, ad-
vertising in both television and
magazines, cooperative cam-
paigns with major food
manufacturers, merchandising,
training and contests, and
market research.

Richard L. Kathe, president of
the American Egg Board, in
outlining the program told in-
dustrymen they can amplify the

Smoketown, Pa.
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as your neighbor’s

Three single-beater choices
because your needs aren’t the same

program many times through times the frequency followed lai
other state and regional year.,
organizations. The monthly public ii

The consumer education formation series also includ<
program of AEB includes food- public service announcemem
photo releases each month to 630 for radio and television, and new
food page editors. This is four (Continued On ’Page 9)
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John J. Hess, il, Inc.
Ph 442-4632
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West Willow Formers
Assn., Inc.
Ph: 464-3431
West Willow

Ira B. Landis
Ph: 665-3248

Box 276, Manheim RD3

James High & Sons
Ph: 354-0301
Gordonville

Wenger's Feed Mill Inc.
Ph: 367-1195

Rheems

John B. Kurtz
Ph: 354-9251

R D. 3, Ephrata

JohnDeere offers three economical
single beaters to match your
spreading needs:

Unique 18-inch drum (top) is
designed for manure with little
bedding. The big drum nearly fills
the rear of the spreader and holds
in soft manure.

Nine-inch drum (center) plugs
some of the gap, also handles

A. B. C. GROFF, INC.
New Holland 354-4191

LANDIS BROS. INC.
Lancaster 393-3906

WENGER IMPLEMENT, INC.
The Buck 284-4141

packed manure efficiently.
Paddle beater (bottom) takes

deeper bites, for tearing apart
hard-packed manure.

Whether your operation produces
sloppy manure with little bedding
or tough-packed, straw-laced
manure or some of both, we’ve got
the beater and size of spreader
you need. See us soon.

SHOTZBERGERS
Elm 665 2141 ADAMSTOWN EQUIPMENT

INC.
M. S. YEARSiEY & SONS Mohnton, RD2, Pa. 19540
Westchester 696-2990 (nearAdamstowiO

Phone (*15)484)4391


