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Plentiful, low cost food makes
America the envy of the world

The astonishing productivity of the American
farmer has made the United States the envy
of the world. No other country can match us
in the variety, quantity and quality of our
food. It takes only 15.7 percent of our
disposable income to pay our food bill,
leaving the remainder for the other things that
have become so important to our way of life.
We can purchase more food with an hour of
labor than any other people on earth.. .and
that is the true measure of outstanding
performance. The American farmer has made
a tremendous contribution to the economy of
our country. His productivity has helped keep
the price of food far below the trend in wages
and other things we buy,

A.O. Smith Harvestore Products, Inc. wel-
comes the opportunity to show that food is
fairly priced and that farmers’ hard work
and willingness to invest and take risks have
provided a higher standard of living for
everyone.

Farmers pay their full share
of county, state and federal taxes

The cash register in the supermarket is a
vigilant tax collector. In many states it levies a
direct sales tax on food that adds from 3 to
6% to the total on the grocery bill. It is
estimated that other taxes collected along the
food processing and marketing chain add 4
cents to the food dollar.

Taxes make up a big part of the farmer’s
cost of growing your food. Farm real estate
taxes add up to $2.7 billion per year. In 1971
alone these taxes jumped 6.4%. Property tax
payments are keeping rural America’s schools
and other institutionsalive.

Farmers pay $2.5 billion in federal and
state income taxes money that serves sill of
the people, urban and rural. Farmers also pay
sales taxes totaling more than $350 million
and personal property tax of $450 million.
The food marketing industry has been paying
$2.2 billion a year in corporate income taxes.
This is about 2.8% of the food marketing bill.
Property taxes, social security, unemploy-
ment compensation, state taxes and license
fees require an additional $3 billion per year.

Taxes are a big and growing item in
every family’s grocery bill.
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If food had gone up as muck
as wages, round steak would

If food"prices had kept pace with average
wages you would see some tremendous in-
creases. For example, the round steak selling
at $1.68 recently, would cost $2.67 per
pound. Eggs would be $1.61 per dozen
instead of 69 cents and a loaf of bread would
cost 38 cents instead of 25 cents. Other
comparisons are shown in the chart.

Average hourly rates in industry have in-
creased from $1.52 per hour in 1952 to $3.65
in 1972. If food prices had gone up 2.4 times
during the 20 years to match wages, you -

would see $2,67 round steak and the other
projected prices in the chart.

In the 20 years between 1952 and 1972,
prices for food served at home advanced only
44%, Here is a comparison with wage in-
creases of major industrial worker groups;
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