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A Holstein cow owned by John B. Stoltzfus, Ronks RD1, completed
the highest lactation. Jane produced 18,224 pounds of milk, 818
pounds of butterfat with a 4 5 percent test in 304 days. Second high
lactation was completed by a Registered Holstein cow owned by
Aaron E. Beiler, Paradise RD1. Nan produced 17,859 pounds of milk,
815 pounds of butterfat with a 4.6 percent test in 305 days.

The herd of Nelson H. Wenger had the highest daily butterfat
average. This herd of 10.0 Registered Holstein cows averaged 57.8
pounds of mlk, 2.35 pounds of butterfat with a 4.1 percent test. The
herd of Rufus G. Martin, Ephrata RD3, placed second. This herd of
28 Registered Holstein cows averaged 62.9 pounds of milk, 2.25

pounds of butterfat with a 3 6 percent test.

FIRST 305 DA%S OF LACTATION WITH
600 OR MORE POUNDS OF BUTTERFAT.

Owner - Name - Breed
John B Stoltzfus
Jane GrH
Aaron E. Beiler
Nan RH
Annette RH
Treba RH
Teddy RH
Lester M Weaver
68A RH
John M Harnish
Kathy RH
Missy RH
Sheba RH
Connie 2 RH
Tena RH
Earl L. Hershey
200 GrH
161 RH
Benuel F Stoltzfus
Jene GrH
Amos E King Jr
Burke RH
Sharon RH
S R Shellenberger
Harmony RH
Kay GrH
Chime RH
Nonie RH
Paul S Horning
Dinah GrH
Charlot GrH
Joy GrH
Martin N Heisey
Mickie RH
Nathan E Stoltzfus
Salome RH
Raymond W Burkholder
11 RH
24 GrH
28 RH
8 GrH
Elmer S Myers
Sheil 51 GrH
Elmer S Stoltzfus
Elm RH
Fancy RH
David S Smucker
Roeland RH
Korndyk RH
John L Beiler
Elsie GrH
Norma GrH
Paul B Zimmerman
Jane RH
Ben S Stoltzfus
Mae RH
Cora RH
Harold M Shenk
NY RH
Nelson E Martin
Lady RH
Calvin D Beiler
Snukie RH
Donald S Eby
Anne RH
K B Jenny RH

Age
8-1
5-9
9-3
8-9
5-5
7-10
6-9
2-7

74
3-7

6-10

4-2

5-8

6-9
7-11

8-6
6-11
4-9
411
47

5-5
4-4

5-3

6-2
3-11

6-5

4-10
7-6

8-2
4-4

4-10
2-7

113

3-6

6-10

9-7
5-9

Days Milk Test Fal
304 18,224 4.5 818
305 17,859 4.6 815
305 17,970 4.0 715
305 15,403 4.4 684
282 14,057 4.4 623
305 19,860 4.1 810
305 21,926 3.7 801
305 21,389 3.2 695
305 19913 35 689
305 15,697 39 610
305 19,842 31 606
305 16,689 48 793
305 15,691 41 636
305 17,180 45 776
305 19,373 40 768
305 20,250 38 764
305 17.424 44 768
305 19,020 40 765
227 14,296 43 619
302 15,569 30 607
305 20,322 38 766
305 15,946 44 703
305 18,420 36 672
305 19,077 40 766
305 17,753 42 754
305 16,947 4.4 754
305 17.618 3.9 695
305 15,854 41 647
305 14,339 44 632
305 17,312 43 751
305 17,556 43 749
283 14,741 41 609
305 18,802 40 746
300 17,712 3.7 651
281 16,247 46 746
305 15,068 42 626
305 18,985 39 744
305 17,633 4.2 744
282 14,622 42 618
305 21,185 35 743
305 16,547 45 738
305 18 650 39 735
305 20.064 36 732
305 18.205 39 7

Titus B. Stoner

K Molly RH 56 305
Harry S Aungst

Fancy RH 6-7 305
Christian Zook

Peggy GrH 57 305
J Z Nolt

Babs RH 3-5 293

Sally RH 6-3 305

Polly RH 37 305
K D. & Else Linde,

Rose RH 59 305
Curtis E Akers

Beth RH 6-5 305
Herbert & Rhelda Royer

Jem RH 9-3 305

Merr1 RH 106 305
Kenneth A Skiles

Julie RH 69 305

Post GrH 410 305
Noah Kreider & Sons

31 GrH 305
Hiram S. Aungst

Browny RH 69 300
Rufus G Martin

30 RH 47 305
Arlene S Longenecker

Elsa RH 69 305
Henry E Kettering

82 RH 70 305

Bright RH 25 305
J. Kenneth Hershey

Juliana GrH 4-5 305

Sunny RH 5-8 305
Jay C. Garber

I Wazer RH 3-11 305
Lloyd Wolf

Mildred RH 6-2 305

Penny RH 5-11 305
Ezra M Martin

Audrey RH 55 305

Flora RH 37 305
Jonas S Nolt

Millie RH 74 305
Andrews & Bartsch

Holly RH 4-6 305
J Harold Musser & Son

3 GrH 7-9 305
John P Lapp

Inka RH 44 305
B F & Mary Eshelman

125 Ruth RH 3-11 305
John L Landis

Lele 34 RH 4-11 305
LeRoy Smucker

Betsy RH 56 295

Pearl] RH 97 305
John U Glick

Joan RH 59 305
David B King

Sandra RH 83 305
John R. Sauder

Laz RH 69 305
Walter E Mowrer

9 GrH 11-1 305
Charles Tindall

Pam RH 76 305

Lubee GrH 47 305
Clair M Hershey

Jule RH 92 305
Albert Breneman

Judy H RH 40 298

Gerry RH 60 292
Melvin J Shertzer

Cookie RH 55 305
Lester J Wiker

Decca RH 6-3 305
Paul V. Nissley

Sugar RH 43 305
Glenn E Burkholder

Princes RH 43 279
John & Elam Rutt

Martha RH 36 305
Mervin M Weaver

Judy GrH 8-2 305
John B Groff

Vicky RH 43 305

(Continued On Page 13)

18,981
16,695
19,066
16,624
17,479
15,805
15,533

14,758

20,502
17,105

16,695
19,101

16,638
17,415
19,449
16,566

19,426
14,297

15,016
17,794

16,264

16,166
17,120

17,245
13,642

17,320

19.927

18,412

15,721

16.620

18,101

14,876
15,267

17,473
16,527
16,725

18,119

16,606
13,981

15,509

18,743
13,620

17,022

15,624

17,871

15,473

19,542

14,831

16.613

38

4.3

38

4.3
40
44

46

4.9

35
4.0

4.2
32

42

40

36

42

36
44

4.6
34

42

4.3
36

40
4.7

40

34

37

44

41

37

45
40

39

41

4.0

3.7

4.0
45

43

36
45

39

42

37

43

3.4

4.4

39

722
722
702
697
722

716

713
689

703
605

703

696

694

694

692
632

692

691

691
612

690
638

689

687

687

086

680

677

675
612

674

674

671

669

669
624

615

665

663

662
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Dairyman --
Support Your Industry

Se June is ‘‘dairy month” - Big
Deal! Is this a reflection of your
attitude or reactions? Few in-
dustries have a whole month set
aside for the promotion of their
product. Does the Dairy industry
claim the whole monthk of June
because they have such a vital
product to promote, or because it
takes the dairy industry a whole
month to get moving? By you*
convictions and actions you
better prove the first choice to be
the best answer

How have you contributed n
the past year to the promotion of
milk® If you happen to sell milk
mto order 4, you had an op-
portunity to contribute a very
small portion of each milkcheck
to the advertising of your
product. If you sell your milk toa
local dairy, you also had an op-
portunity to contribute to some
local advertising. Did you con-
tribute?

Actual dollars are not the only
way to give your industry sup-
port The old addage about flies,
honey and vinegar, 1s very ap-
plicable. In this case, good
quality milk 1s pure honey, while
poor quality, off flavor milk is the
vinegar of your industry.

The consumer 1s more ecntical
of the food mndustry every day
The darwry ndustry traditionally
has had the strictest of quality
and samtation regulations But

_ tradition and regulations will not

msure a quahty product if you do
not do your part every day To the
consumer. quality means two
things shelf-life and flavor
Certainly shelf-like 1s a direct
measure of sanitation from milky
pail to consumer package - get 1t
off to a good clean start Flavor s
just a httle more comphcated
than even santation

Flavor or “off flavor” can be
the result of many factors, most
of which are under your control
Just on May 24th 1 had a call
concermng strong garhe -~ wild
dmon taste 1n milk produced rnight
here 1n Lancaster County' Even
though my call was not the result
of a consumer complamt — how
many consumers were offended
by this off flavor” A terrible price
to pay, for one dairyman’s
mistake Get those cows off
pasture before lunch if you have
any feeling that there will be a
grass or garlic flavor in the milk.
Sour, high moisture corn silage
from the bottom of an upright silo
can also cause flavor problems
Use good feeding management as
a means of producing quality
milk

How 1s your pubhc mmage” If
you were a consumer and you
drove past your farm - would you
want to drink mulk that was
produced under these conditions?
Overflowing hiquid manure pits,
manure carelessly sloped on the
driveway or public road, junked
machinery, cows up to their
belies m mud and manure,
broken windows, dead calves out
back, dirty windows, broken
fences, “‘country smell”, and on
and on. Sure you may be able to
produce a high quahty product
under these conditions, but does
the consumer know that. Let's
remember to look at things from
the otherside of the consumer
fence once 1n a while

So Mr Dairyman. let's get off
dead center, take advantage of a
good situation and do something
for your industry Some
promotion on your part, no
matter how small or what form it
mught come in. will certainly be a
worthwhile contribution to your
industry. Se¥



