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Phone Us For Your Fertilizers
And Seeds

@ Blue Boy and Redcoat Seed Wheat
@ Penrad-Wong Barley

@ Saranac-Cayuga Alfalfa
® Balbo Rye — Timothy

Free Soil Testing and Crop Planning.
Commercial or Bulk Blend Fertilizer.
Self Service or Customr Spreading.

Lawn Fertilizers“— "Wéed 'Killers.

LANCASTER BONE
FERTILIZER €O., INC.

Factories at Oxford and Quarryville
215-932-8323 717-786-71348

FREY FREE STALL

Lifetime Free Stall Housing
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Cut bedding costs 75%, reduce labor for barn cleaning
and cow washing; reduce teat and udder injury to the
minimum — house your milking herd in free stall
housing. Each cow provided a stall for loafing. She
won’t be stepped on, the rear curb forces manure out
into alley for mechanical cleaning or washing. A few
minutes twice a day cleans the stalls and curbs, bedd-
ing lasts almost forever if your stalls fit the cows.
Popular sizes are 6’6", 7 and 7'6”". Size ’em by breed.

Our free stall partition may be mounted on wooden
head boards or we make a steel divider. Set the
legs in 8 to 10” concrete curbs to hold and retain
bedding. Stall floor can be soil, sand or giavel.
Bedding — straw, sawdust, peanut hulls, ground
corn cobs, etc. Should be installed with paved alley
surface 8 feet wide for mechanical cleaning or

washing.

@ 8 Modeis ali steel welded farm and feedlot gates
@ 2 Models all steel welded head catch gate

For prices, contact: FredFrey, Mgr.

7862235 717) - FREY BROS.

3
.D. #2
Quarryville, Penna. 17566
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Eggs Are “Power”
Items In The Store

“The retail food trade talk
about ‘power and demand’ items,
These are items that draw cus-
tomers — thus they can be used
to create exposure for other
semi-demand, or even impulse

1tems,” states Lynden Farms'
Neill Castner, current PENB
Chairman.

Castner has become nationally
recognized for his pait in lead-
ing Lynden Farms into an un-
usual egg promotion and sales
program,

Power items are the fast mov-
ers. Various studies in the retail
food trade indicate that the turn-
over In eggs may average 4 to
5 per week, against an average
for the dairy department of 12
to 1.5.

In addition, power items carry
low margins of gross profit Eggs
may vary from 12 to 15 per cent
as opposed to some of the
specialty cheeses and dany sub-
stitutes with a 23 to 25 per cent
gross.

“Eggs fit these two classical
attributes of a power item. But
what about advertising and
placement?” questioned Castner,

Power items should be adver-
tised and featured, according to
most retailer text books., Yet,
1€elatively few retailers adver-
tise eggs regularly. “Most re-
tailels seem to believe they can
feature eggs only when they can
sell them at cut-rate prices,”
Castner said.

Power items, strategically
placed, stimulate fotal depart-
ment and store sales. This
placement strategy is wiolated
most frequently in the retail
store, according to Castner.
“Even in the dairy case it is not
uncommon to see milk, cottage
cheese, margarine and eggs all
displayed together — and in the
bin, below eye level,” he ob-
served.

“Since the advent of the verti-
cal egg merchandiser, some re-

tailers are beginning to use rib-
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Woodland is pasture?

bon or vertical egg displays in
the dairy case,” Castner stated.
“For the nearly 80% of retail
stores still displaying eggs in
the dairy case, several things
aigue against the upright egg

Eating Qut

A fast-growing market for
food is “away fiom home” eat-
ing. The food service industry

merchandiser. These include lb‘a major outlet for the food
cost, floor space, design flow — Produced m this country, ac-
and the knowledge that moving cording to a U. S. Depaitment
eggs out of the dairy case ‘sort of Agriculture report. This in-
of’ slows down the sale of many dustry accounts for an estimated
ilems with broader gross mar. $28 billion and employs moie
gins.” than three million peisons, in-

“A good egg merchandiser cluding part-time woikers dur-

must not only have the power of N& an average week.
positive thinking but constantly
preach the positive power of
eggs,” added Castner.

“If the egg man dosen’t teach

the retailer the power facts of
eggs, who will?” he concluded.
“Egg power — fast movers with
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engines in stock backed by
— Make us vrove it.

tionary applications.

East Earl, R. D. 1 Pa.

“Petter Power Pays”

WORLD LEADERS IN
DIESEL ENGINE DESIGN

1,2, 3 & 4 CYLINDER
ENGINES AVAILABLE

NO MIDDLE MAN

We buy direct from the factory — Full range of

Petter offers a wide range of Diesel Power Units
suitable for a variety of portable equipment and sta-

For Prompt and Efficien_t Service Call

YOUR AUTHORIZED PETTER DISTRIBUTOR

GEHMAN BROS.

Gas and Diesel Engines Sales and Service
1 Mile North of Terre Hill on Route 897

WE ARE AS CLOSE AS YOUR TELEPHONE

low gross Eggs should be
strategically placed and adver-
tised ”
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TEXACO

FUEL CHIEF

OIL BURNER

172 to 45 H.P.
Continuous Rating

It offers unusual design...unique
performance . . . and undeniable
savings...new features...the new
air handling
components
— an exclusive
stabilizer blade
and end cons
produces an

; & efficiency increass

of as much as 42% with the
consequent ope;ation savings.

HEATING OIL

the best after sales service

WE GIVES & H
GREEN STAMPS

Garber Oil Co.

Texaco Fuel Chief
Burner Sales & Service

105 Fairview St.
MOUNT JOY, PA.

Ph. 653-1821

Phone 215 445-6272




