
USDA Issues Pamphlet
On Beef Yield Grades

A new pamphlet discussing
the U.S. Department of Agricul-
ture’s beef yield grades has
been published by the agency’s
Consumer and Marketing Ser-
vice. This publication, entitled
"Yield Grades For Beef” (MB
45), illustrates and tells in de-
tail how these grades are deter-
mined and what they mean to
producers, packers, retailers
and consumers.

The pamphlet emphasizes
how yield grades benefit retail-
ers by providing them with a
readily available means of buy-
ing beef with complete assur-
ance as to its yield of retail
cuts.

The percentage of retail cuts

that can be expected from each
of the five grades is given,
along with charts showing yield
and value differences for car-
casses of the different yield
grades.

Packers and producers will
also find the publication help-
ful since it illustrates and dis-
cusses how to identify cattle
that produce the highest yields
of meat. It explains how pro-
ducers may benefit financially
from raising cattle with thickly
muscled carcasses, a high qua-
lity of lean, and a minimum of
excess fat.

USDA’s Carcass Evaluation
Service, the publication states,
is available to producers who
wish to use it as a means of gett-
ing precise carcass information
about thin cattle. Under this

service, USDA meat graders
will provide producers with in-
formation on the quality grades,
yield grades, and other evalua-
tions of the carcasses of their
beef cattle. This is especially
useful information to purebred
breeders involved in progeny
testing or to producers or feed-
ers who are interested in the
carcass characteristics of cattle
of known origin.

For a copy of this publication,
send a postcard to the Informa-
tion Division, Consumer and
Marketing Service, U S. Depart-
ment of Agriculture, 26 Federal
Plaza, New York, N.Y. 10007.
Please include your zipcode.

Some half million people in
US. are currently under treat-
ment for cancer.
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Automatic Egg Cooker Wins
First PENB Test Kitchen Seal

The Poultry and Egg Nation- cooked eggs to deteimme qual-
al Board has awarded its first ity
Test Kitchen Seal to a firm that The PENB Test Kitchen Seal
helps sell eggs—at least indirect- pi ogram is available to any com-
iy prny for those consumei piod-

The Sal ton Manufacturing ucts which are used in piepar-
Company, New York City, re- ”*8 or storing eggs If the prod-
cently submitted its Egg-O-Matic uct meets PENB’s exacting
Cooker to the PENB Test Kit- standards of peiformance, the
chen for evaluation as a new appioval seal as awaided and
consumer product. The Test may be used in consumer pio-
Kitchen project is under the su- motions.
pervision of Patricia Myles, PE- The Egg-U-Matic Cooker soon
NB director of home economics, will be distributed nationally by

In her report to Lewis L Sal- the Salton Manufacturing Corn-
ton, the company’s president, pany
Miss Myles said the compact
“dial-an egg” cooker performed Pennsylvania’s timothy seed
consistently and satisfactory crop is foiecast at 1,100,000
under a variety of test condi- pounds this year by the State
tions, such as the product will Crop Reporting Seivice This is
encounter in consumer use The 37 percent above last year and
test included product perform- 85 percent more than the 1962
ance as well as analysis of the 66 average

No Other Protein Need When You Feed
SPECIAL

TANVILAC
Feeders Say . . •

"The Most Economical
Feeding Plan of All/#

No trouble with scours or catlSt
going off iced* You’ll be more thatt

USE ONLY Vi 18. SPECIAL TANVIIAC for^youVgit
PER HEAD PER DAY WITH GRAIN AND f^^'^T^ROVE^NVILA^ROUGHAGE GET BIGGER PROFITS CULTURE PRODUCT FOR EVERT

FARM-FEEDING PURPOSE.

i FOR MORE PROFITS—MAIL COUPON I
| THE TANVILAC COMPANY, INC I
i 4th t Comm* Aves, Box 94, Highland |
! Park Station, Des Moines 13, lowa »
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Woodcock, Moyer, Fricke & French
INCORPORATED

ANNOUNCES
A New Branch Office

' Which continues the brokerage
business formerly conducted by

Wagner & Co., Inc. in the

GRIEST BUILDING, LANCASTER 17604
Telephone (717) 394-2661

We are pleased to announce that the new office
is under the direction of;

RICHARD S. WAGNER
Branch Manager

And Is staffed by these Registered Representatives t

RUSSELL C. RINEHART PAUL W. SELDOMRIDGE

MT' 1 PRINCIPAL OFFICE
1500 Chestnut Street, Philadelphia, Pa. 19102

T (215) L0 r 9-2300

MEMBERS1 *

NewYork Stock Exchange •American Slock Exchange
~ Phria'-Ba(to-Wasfc Stock Exchange‘ T 1 " ~

BIRD-IN-HAND
LOCAL DISTRIBUTOR

Phone Lane. 397-0751

Kent R. Ferrell, Jr. Auctioneers John H. O’Neill

PUBLIC SALE
REGISTERED & GRADE

HOLSTEIN DAIRY CATTLE
75 - HEAD - 75

- Sale to be held in the dairy arena at the Aberdeen Sales
Company in Churchville, Hartord Co ,

Md., located on Md.
Rt 22, 6 mi east of Bel Air, Md. (via U. S Rt. 40 and 195
Kennedy Highway) on

FRIDAY, SEPTEMBER 13, 1968
of 8:00 P.M. (EDST)

We will sell 15 head from a top local herd. . . These
cows are proven top producers.

Mr. James Carter, Ontario, Canada, has sent in 25 head
of young cows and heifers which are fresh or close spring-
ing.

There will be other local heifers for sale which are also
fresh or close springing.

Plan to attend this sale if you need additional cows for
average months.

Freshening dates, breeding dates due dates and milk
weights will be available at sale time. All cattle are T B.
Accredited, Certified Bangs Free and tested within 30, days
°f Sal6 '

TERMS CASH
ABERDEEN SALES COMPANY
Sale Managers
Phone: 734-6050 '

Night: 734-7105
272-1368


