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Prices of light type hens un- (Prices paid dock weights, cents
changed, however in instances, per lb., except where noted.)
hlds as high as 7c were reported r , R .

in effect to stimulate movement. Light Hens 5-9,
Demand generally good for light Jfeavy B£ 6, ™ ost,*y B

‘,B ’

offerings. Heavy type demand Roasters 30-33; Torn Turkeys 10-
lieht and unaccressive Offer- 21- mostly 19-21; Hen Turkeys
ings very spotty but adequate B 'B2;

p
?abbits

,

2o'32^’.
for needs. Prices paid ©farms: 1-02; Pigeons (perpair) 75-1.20;
Light type hens 5-8%, mostly 6- Jumbo Squab 85-95.
6%. Heavy type hens TFEWR. Total coops sold - 256.

Eastern Shore
Exchange

• Vintage
(Continued from Page 2)

Broiler and fryer live prices
averaged 17.39 cents a pound
this holiday week. Prices paid
ranged from a high of 18.5 cents
a pound on Wednesday to a low
of 16.8 cents a pound on Mon-
day. Total sales for the three
days were 654,200 head, down
194,100 head from last week.

50; Good 36.50-39.00; Standard
33.50-37.00; Utility 32.50-35.00;
Cull 95-120 lbs. 30.50-32.50. 70-90
lbs. 26.50-31.00.

HOGS 177—Barrows and gilts
steady to weak.

BARROWS AND GILTS—US
2-3 190-230 lbs. 23.10-23.85; US 2,
200-225 lbs. 24.10-24.25; US 3-4
270 lbs. 18.50; US 4, 290-315 lbs.
17.50-17.75.• Auction

(Continued from Page 2) SHEEP 32 Spring lambs
weak to $l.OO lower. Ewes
steady.

SPRING LAMBS Good 45-
90 lbs 24 00-27.50; Utility 22.50-
25.00.

CALVES 74 Vealers most-
ly steady, slaughter calves slow
weak to $l.OO lower.

VEALERS Good $36 50-
39.50, few Choice $40.50-43.50;
Standard $3400-37.00; Utility
$32.50-35.50; Cull 95-120 lb. $29.-
00-33 00.

SLAUGHTER CALVES
Good 230-300 lb. $32.00-35.00;
Standard $29.00-33 00.

SLAUGHTER EWES—Utility
and Good 6 00-8.00.

Rich Soil Needed

Vine crops, such as cucum-
bers, squash, pumpkins, and
muskmelons, require rich loam
soil containing much organic
matter, says James O. Dutt, ex-
tension vegetable specialist at
The Pennsylvania State Univer-
sity. Vane crops also need plenty
ot fertilizer and insect control.
If irrigation is needed, water
during the day.

HOGS 123 Barrows and
gilts steady to 25 higher.

BARROWS AND GILTS
US 1-2 210-235 lb. $24.50. US 2-3
195-245 lb. $23.25-2400.

SHEEP 15 Insufficient
volume of anyone class for a
market test, few Utility 45-70 lb.
spring slaughter lambs $23.50.

6 DAY GIGANTIC

FREE
PAINT
CAPS

NOW THRU JULY 13
(Exterior Paints Only)

reg. price

#415 Red Barn Paint $ 4.65 .
#271 White All Purpose Paint ...

$ 4.90 .
#2Ol Most Popular White $11.95 .

FREE
CAN

OPENERS

ALSO ON SALE
Porch andFloor Enamel Masonry Paint
Turpentine Paint Thinner Sand Paper

Paint Brushes, etc,

With Purchase of 6 gal or more of any combination
of paint you receive

ABSOLUTELY FREE
Your choice of 1 quart brush cleaner or paint tray

and roller. Value up to $1.50.

FREE
SAMPLE
AGWAY

CLEANSER
All Prices F.0.8. Warehouse

New Telephone Number 397-4761

Agway

PAINT SALE
SALE

FREE
PAINT

PADDLE

FREE
CANDY

FOR THE
CHILDREN

Bee Line Supply Center
1027 DILLERVILLE ROAD, LANCASTER

24 HOUR SERVICE DAILY PH. 717-397-4761

$3,50 gal
$3.78 gal,
$8.96

2 gal. can

USDA Food Donations
Up Nearly 20 Percent
Ist 9 Months Of 1968
It's general knowledge that

use of convenience foods is in-
creasing, but the U S. Depart-
ment of Agriculture found some
surprises in comparing use of 32
convenience foods m 1955 and
1965.

Low-income households in-
creased their use of the 32 con-
venience foods more than high-
income households. The money
value of convenience foods used
by the low-income group in-
creased by 47 percent, while the
increase for the high-income
group was about 28 percent.
The average for all households
was 34 percent.

Fresh, commercial fruit juice
was one of the biggest gamers m
the 10-year period, with nearly
a 3Jfold increase. Powdered
fruit ades and punches regis-
tered a 200 percent increase in
quantity used, in spite of a 9-fold
increase in cost value.

The data on convenience foods
were gathered as part of a com-
piehensive survey of food con-
sumption in U.S households in

the spring of 1965 This and a
similar survey in 1955 were con-
ducted by food economists in
USDA’s Agricultural Researcn
Service. Data were collected op

all foods used during a 1-week
period, including the 32 com-
monly used convenience foods
reported here.

The combined money value of
these 32 convenience foods pur-
chase during the 1 week surve"

period increased 33 percent
from $6 15 per household in 1955
to $8 13 in 1965 The increase per
person was from $1 84 to $2 47
—up about 34 percent.

Use of all commercially proc-
essed soups went up, but the
gain was greatest for dehydrat-

Lancaster Farming. Saturday. July 6‘. 1968

Weekly New York Egg Mkt.
From Monday, July Ist to Wednesday, July 3id

Mon. Tues Wed. Thurs, Frl.
WHITE
Fey. Ex. Large 36-37
Fey. Large 33
Fey. Mediums 29
Fey. Pullets 20
Fey. Peewees 14

36-37
33
29Vfc-30
20
14

37-33
33^-34
30
20
14

BROWN
Fey. Large 33
Fey. Mediums 29
Fey. Pullets 20
Fey. Peewees 14

33
29V2-30
20
14

Standards 31
Checks 1816

31
ISVz

28-31
IBV2

Trend No trend was reported this week due to the two
day holiday, Thursday and Friday.

Copyright 1968 by Urner Barry Publications

ed soups. Use of dehydrated in money value terms - by 81 P<'r-
soups increased 100 percent. cent between 1955 and 19n5.
compared with 30 percent for Even money value of
canned, condensed soups convenience foods used per per-

Ready-to-eat breakfast cereals ®on Pe
.

r 'v^ ''ns still less ior

scored an increase of more than arm families ($1 9o' than the
30 percent in quant’ty of use, in average for the US, ($-. 471 Al-
spite of their increase m price thouSh urba" families use of
reflected in their 90 percent convenience foods changed less
greater money value in 1965 in money value than the US.

average (because f hcir u&e of
Instant coffee consumption foods was fairly high inrose by 125 percent, while its they were us’ig conveni-

money value increased only ence foods with an average mon-
about 33 percent. ey vaiue per person per week of

Rural farm families increased $2.58 more than the U S av-
their use of convenience foods, erage.

BE-CO-NURSE
Calf Milk Replacer

This is the same per-
centage of fat as in dried

whole milk. Increasing to the 25%
level, plus other improvements,
•tiers these benefits:

• 60% more digestible nutrients
• More energy ■ Faster growth

■ Better fleshing, glossier hair coats

■ Flexibility raise either outstanding replacements
or choice Be-Co-Vealers by following the prescrib*
ed feeding schedule for each

■ Reliquefies for just 4c per quart

Be-Co-Nurse is a dairy product contains no cereals,
mixes easily, does not settle out. It Is fortified with
Aureomycin to cut calf losses from scours and pneu-
monia. Each pound of Be-Co-Nurse contains 15,000
Units of vitamin A and 5,000 units of vitamin D plus
Complete trace mineral fortification.

Call your Beacon dealer today. •. tell him you want the

mm Se,-C&~AfuMe, week frxC,
GEHMAN FEED

MILL, INC.
O. KENNETH
McCracken

Denver Manheim

I. B. GRAYBILL
& SON
Strasburg

BOMBERGER'S
STORE

Elm

EARL SAUDER, INC. H. JACOB HOOBER
New Holland Intelcourse
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